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Appearance is tops — will 
stay tops for years. 


SEE WHY 


IS TODAY'S BEST. BUY! 








Dependable in any kind 
of weather— anywhere. 


Accuracy you can count on 
for the life of the pump. 





Economy of operation that 
means less upkeep expense. 











So easy to handle—even a 


child can do it 





Plenty of hose for the long 
reaches—never in the way. 





RETREV-A-HOSE 
MODEL 391 RA 





TOKHEIM OIL TANK AND PUMP CoO. 
DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 
SINCE 1901 


FORT WAYNE 


INDIANA 





Texiizin 


4-SEASON PUMPS 


A better investment 
because it’s built to last. 


WRITE FOR BULLETIN! 








Customzed * 


for your operation: 


a! 
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TRAILMOBILE Tanks cut costs, boost 
profits because they are built for 
your particular hauling job! 


No matter what type tank trailer you need . .. Trailmobile’s 
engineering staff will “tailor” it to fit your individual hauling 
requirements. This custom-fitting of the tank for the job gives 
you a unit that costs less to operate, gives more dependable 
service and earns bigger profits. That's why every tank in the 
Trailmobile line is “tailor made” to meet specific daily oper- 
ating problems. For additional facts about Trailmobile Tank 
Trailers write, on your company letterhead—today! 

You never want to collect on this guarantee! . . . but Trailmobile 
will pay you $50 a day for every day a Trailmobile Tank is 
out of service due to shell leakage. The only one year guarantee 
of its kind, it is your assurance that Trailmobile Tanks are 
built better to last longer! 


Trend 
The eo TRAILMOBILE 


TRAILMOBILE inc. 
Subsidiary of Pullman Incorporated 
Cincinnati 9, Ohio © Berkeley 10, California 
Friendly Sales and Service from Coast to Coast 
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Tandem Axle 
Gasoline Transport 
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What a 


TERRIFIC PAIR ... 


to SELL GASOLINE! 


And Ohio Oil is doing just that ... with one of the biggest, hardest- 

hitting advertising campaigns in the industry. Result: thou- 

sands of new customers swinging into Marathon stations for 

Marathon Cat’s extra road power... at the price of “regular.” 

*Actually more power on the road! Independent road tests prove it. _ 

Under actual driving conditions, Marathon Cat’s performance octane rating M A PR AT b 0 N 


exceeds its high research rating in the laboratory. The average gasoline 
“road-rates” about 2 points lower than its research rating. 


MARATHON 247 Gasoline 


The OHIO Ol COMPANY « Findlay, Ohie © Producers of Petroleum since 1887 
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ALL THE WAY 





MAIL THIS TODAY! 


The Petroleum Industry is an outstanding 
example of America’s private enterprise system. 
Through the years, it has utilized the talents of 
both big business and small business to bring 
better products to more and more people at lower 
and lower cost. 

A. O. Smith plays an important part in the 
production, processing, transportation, measur- 
ing and marketing of these products all the way 
from the well to your gasoline tank. For depend- 
able service, through Research and Engineering, 
“It’s SMITHway All The Way.” For complete 
information, send coupon for illustrated, 16-page 
booklet “Where There’s Oil-There’s A. O. Smith.” 





DEPENDABILITY THROUGH 
RESEARCH AND ENGINEER- 
ING. To Petroleum Meters, the 
Meter Division of A. O. Smith de- 
votes the me ng xy) of 
research and ing which 
have distinguished all ¢ of  prod- 
ucts of this firm for 78 years 





AO.Smith 





FACTORIES: S715 SMITHWAY STREET, LOS ANGELES 22, CALIF.© P.0.BOX 500, SUCCASUNNA, NJ. 


Offices: New York, Chicago, Houston. Conoda—Toronto, Vancouver. 
International Division—Milwaukee 1, Wisconsin 
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“Our new Lincoln Lubricating Equipment enables us to do lubrication jobs faster and more 
efficiently. This results in a saving of manpower and an increase in lubrication business, which 
naturally leads to an increase in profits and sales in other service departments. 


“We are very well pleased with our Lincoln Lubricating Equipment, and our customers are 
impressed with its appearance and operation.” 


For more information 

on Lincoln Business Building 
lubricating Equipment, ask your 
Lincoln wholesaler or write for 
brochure “StylEngineered Lubrication 
Departments.” 


¢ © © PIONEER BUILDERS 


LUBRICATING EQUIPMENT e « 


George R. Krausmann 


Krausmann Bros. Gulf Service Station, Detroit, Michigan 


Increase Your Sales and Profits with a Linco/n 


Soe ngtneered \ubrication Department 


Check These 30 Inspections That Can Build Service and Parts Profits With Every Lubrication Job You Dol 


1. Look at the Fan Belt 

Look at the Air Cleaner 

Check the Oil Filter 

Look at the Spark Plugs 

Look at the Ignition Wires and 
Distributor 

Check the Carbureter 

Check the Fuel Pump 

Look at the Battery and Cables 
Look at the Water Pump 

10. Check Radiator Hoses 

11. Inspect Radiator Core for Leaks 
12. Check Radiator Fluid 


wewnr 


cone 


13. Test Clutch Pedal action. 

4. Check Brake Pedal travel 

15. Check Hydraulic Brake Master 
Cylinder 

18. Check Transmission and Differential 
lubricant level 

17. Check Universal Joints for wear 

18. Inspect all leaf Springs 

19. Check Rear Wheel Bearing Seals 

20. Check Front Wheel Bearing Jubricant 

21. Check Front Wheel Suspension system 

22. Check the Muffler and Tail Pipe 

23. Test the Shock Absorbers 


There's an authorized Lincoln Service Jobber near you 
LINCOLN ENGINEERING COMPANY 5702-74 Natural Bridge Avenue, St. Lovis 20, Mo. 


24. Try the Headlights, Stoplights, 

1g Lights, Interior and Exterior 
its 

25 Check front and rear Body Doors 

26. inspect Front Floor Mat 

27. Check the Windshield Wiper and 
Windshield Washer 

28. Look at all four Tires 

23. Sell needed Accessories 

30. Replace lost or Comeged rease 
fittings with LINCOLN BULLNECK* 
Fittings . . . the modere —- with 
the ball-in-the-top . . . Seals dirt 
out . . . grease in, 


*Tradename Registered 
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NEW! 


A heavy-duty 
Autocar Tractor 


under 10,000 Pounds! 





Only 





3,770 pounds 


on this axle 





5,620 


pounds on set-back 


front axle 





Just what the industry has 
been looking for...the 65-T 


Here’s important news for those 
highway haulers who are looking 
for ways to save weight without sac- 
rificing strength and dependability. 
This new Autocar tractor, designed 
for 50,000 pounds, G.C.W., weighs 
less than 10,000 pounds ready for 
the road! 


NEW WEIGHT DISTRIBUTION 

In addition to its low gross weight, 
the 65-T embodies Autocar’s latest 
thinking on weight distribution. 
The front, with its setback axle, 
weighs 5,620 pounds, and the rear 
axle — the one that bears most of 
the payload — only 3,770 pounds. 
That 3,770 pounds includes every- 
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thing—fuel, oil, water, cab and tires. 


HEAVY-DUTY CONSTRUCTION 
And with it goes Autocar’s famous 
heavy-duty engineering, which 
means that every part is made with 
an extra margin of strength and 
stamina. The result is a tractor of 
advanced design, unmatched for de- 
pendability, low-cost maintenance, 
and long life. See the great 65-T 
at your nearest Autocar Factory 
Branch today. 





The Autocar Driver Cab 


The Autocar Driver Cab brings passenger- 
car vision, comfort and safety to the man at 
the wheel. Design details such as wide 
vision, curved windshield with 56% more 
view, 5-way adjustable driver's seat con- 
forming to any driver's best driving posture, 
full-focus instrument panel with every con- 
trol within easy reach—everything has been 
done for the comfort of the driver. 








Autocar Trucks 


Established 1897 
The Autocar Company, Ardmore, Pa. 
Factory Branches and Distributors from Coast to Coast 





ATLANTIC 
quality is 
delivered 


—jin drums 
protected by @& 


Tri-Sure 


Closures 


RLY 1000 different petroleum products are man- 

ufactured by The Atlantic Refining Company. 

These products must adhere to the same high standard 

——- of quality. And .drum-delivered products— including 

aoe Aizen Atlantic’s new Aviation Motor Oil—have their quality 
safeguarded in transit by Tri-Sure* Closures. 


The Tri-Sure flange, plug and seal guard against 
leakage, tampering, and undetected pilferage. And 
this fact is proved by the experience of leading ship- 
pers like Atlantic who, year after year, entrust their 
products and prestige to Tri-Sure protection. 


When you order drums, order security for your 
product ...order freedom from spoilage and losses 
... by specifying “‘Tri-Sure Closures’’. 


*The “Tri-Sure” Trademark is a mark of reliability 
backed by 29 years serving industry. It tells your cus- 
tomers that genuine Tri-Sure Flanges (inserted with 
genuine Tri-Sure dies), Plugs and Seals have been used. 


AMERICAN FLANGE & MANUFACTURING CO. INC. 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 


RSS 
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AHEAD OF THE NEWS 





RETURN TO WORK—Look for National Production 
Authority to start to issue soon authorizations for 
materials which will allow resumption of construc- 
tion of every partially-constructed building for which 
application to continue work has been filed with 
NPA. Thus companies with building projects on 
which work was stopped because they couldn’t get 
an allocation of materials, may expect to be able to 
resume construction before long. 


JOBBER ACCOUNTING AID—An important supply- 
ing company in the Midwest has drawn up a simpli- 
fied accounting system which it is offering, without 
any cost, to those of its jobbers who desire it. The 
system, drafted for the average-size jobber, was field 
tested at several places before being turned over to 
the jobbers generally. It is designed to encourage 
the jobber to do some things he frequently hasn’t 
done in the past, such as figuring out his stock losses 
and his profits and losses. An important part of the 
new system is its simplicity. It runs three and a 
half pages per month, the pages being 8% by 13 
inches in size. The supplying company sends one of 
its men to the jobber’s office and he works with the 
jobber in explaining the details and helping to get it 
properly installed. Virtually all of the company’s 
jobbers now are using the system. 


WHITE SIDEWALLS— After having been stubborn on 
the matter for quite a long time, NPA finally is begin- 
ning to relent on the matter of white sidewall tires. 
There’s a good chance now that by July 1, and maybe 
even sooner, the ban on white sidewalls will be elim- 
inated. 


ALUMINUM TRUCK TANKS—In the Pacific North- 
west, gasoline loads as high as 8,700 to 9,000 gals. 
have been reported on aluminum-alloy truck trans- 
port tanks. Weight gained through use of aluminum 
alloys has been converted into additional payload. 
Some negative factors are the scarcity of aluminum, 
and regulations disapproving aluminum-alloy tanks. 
A controversy among technical men centers around 
the fusible point of aluminum-alloy. Some believe it 
may be too low for absolute safety, while some believe 
it is safe enough. 
ee .« e 


OIL FILTERS—Currently it is anticipated that at 
least two cars—not now equipped with oil filters—will 
come out with them next year, either as optional or 
as standard equipment. 
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TEL STOCKPILING—When and if the military en- 
dorses in full PAD’s tetraethyl lead stockpiling pro- 
gram, PAD can be expected to intensify efforts for 
stockpiling TEL at refineries. Not only are storage 
facilities at the two producers just about loaded to 
the limit, but there’s a feeling that they should not 
be expected to bear the costs of stockpiling alone, 
what with current stockpile thought to be tying up 
about $38 million of their funds. PAD’s idea is that 
military endorsement of an expanded stockpiling 
program will be sufficient inspiration for refiners to 
absorb costs of building tankage and maintaining 
excessive inventories, provided that PAD also can 
use military support as lever in securing favorable 
tax amortization for such facilities from Defense 
Production Administration. 


Wei. 


TRUCK IMPROVEMENTS—tThough it’s too earl) 
to tell yet, thinking among many truck manufac- 
turers is that power steering will become an increas- 
ingly important factor in selling trucks for city de- 
livery service (this would include many tank trucks 
in fuel oil service). As congestion increases, any im- 
provement in truck maneuverability will be a good 
sales point. The same holds true for automatic trans- 
missions for trucks. Theory here is that automatic 
transmissions on heavy trucks would eliminate human 
error in shifting and would automatically tend to 
extend the life of a truck. 


SPRING PROMOTION—Oil marketing TBA depart- 
ments will feel free this spring and summer to push 
radiator chemicals, auto wax and polish now that the 
manufacturers of those products no longer fear a con- 
tainer shortage. The maker of one of the well adver- 
tised auto waxes has finally introduced his new fast- 
polishing wax after holding off for the past two years. 
Various protective treatments for chrome, including 
wax and polish, are also in for heavier promotion. 


EARLIER ALLOTMENTS—Defense Production Au- 
thority is trying to speed up decisions on third quarter 
material allocations so it won’t run late with them. 
In previous quarters, some allocations weren’t made 
until well into the quarter, thus causing recipients 
difficulties in getting needed materials on time. One 
possible solution DPA is considering is to make pre- 
liminary allotments well in advance and adjust these, 
where necessary, with additional allotments later. 
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YOU GET MORE - 
IN STEEL CONTAINERS MADE BY CONTINENTAL. . 


you get the research facilities of a full-line container manufacturer 


In addition to helping our customers with their special 
packaging problems, Continental research chemists and 
engineers are constantly on the lookout for ways to 
make all of our containers even more durable, efficient 
and good looking. 


Our packaging experts bring to their job a lifetime 
of experience with every kind of container problem. 
This means the steel containers you get from Conti- 
nental are the best that can be made for the purpose. 


Many of the leading names in the oil, paint and 
chemical field ship their products in Continental steel 
containers. Continental is the largest U.S. producer of 
utility cans, and of flaring pails for roofing compounds 
and similar products. 


You'll probably find just what you need in our line 
of lug cover pails, utility cans, flaring pails and closed 
head drums (light and heavy gauge) . Should you have 
a special problem, we'll be glad to talk it over with you. 








CONTINENTAL G CAN COMPANY 


CONTINENTAL CAN BUILDING 
100 Eost 42nd Street New York 17, N. Y. 
Eastern Division: 100 E. 42nd St., New York 17 + Central Division: 135 So. la Salle St., Chicago 3 + Pacific Division: Russ Building, Son Francisco 4 
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What’s U.S. Rubber ie 


doing for 


shore-to-ship loading? 








The “U.S.” Hose shown above is a permanent installation. After loading 
gasoline on the barge, it has just been uncoupled and swung clear 


“U.S.” has a complete line of dock hose 
and sea-loading hose—containing types 
and specifications to meet any kind of 
demand. Each hose was developed by 
engineers who keep abreast of the latest 
loading techniques, men who know what Rutstemnh to petroleum oils is built into 
a hose must do under today’s rugged <. U. S. Oil Hose for suction or discharge 


work at refineries, terminals, and loading 
requirements. For engineering advice, : mn or watonding tanks or barges. The special 


U. S.” construction combines adequate 


’ j ao pressure resistance and durability while 
and help on your hose problems, write : : allowing required flexibility. All covers are 


<® ' highly resistant to action of sunlight and 
to address below. x pa ng 


UNITED STATES RUBBER COMPANY 


MECHANICAL GOODS DIVISION + ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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(Fed. Tax Included) 
Designed 2" lower in overall height. Lighter in weight, yet ®Stendard 5000 Gellon 


has added strength. Built for extra rugged durability. Meets 3 Compartment D. B. H. Transport 
1.C.C. and state regulations. F. O. B. Factory 


FRAZIER BRINGS YOU THE YEAR'S NUMBER ONE 
BARGAIN IN SEMI-TRAILERS! 


NOTICE ALL THE FEATURES INCLUDED AT THE LOW PRICE SHOWN ABOVE: 


* 5000 gallons plus calibration * Telescope landing supports 
* Reyco tandem * Twelve months warranty 

* 18,000 Ib. Standard Forge or Timken axles 
* Any style 8.0 steel wheels desired 

* 10.00x20 Ist line tires 


* Painted any combination of two colors 


* | Basket type tire carrier 
: og * Smooth skin construction 
16 1/2n6" ale brakes * Sealed catwalk with full length overturn rails 


All cutlets 3° *72" combination valve and tool box with 
* Streamline skirting double doors 


DIRECT SALES «© SAVE THE MIDDLEMAN’S PROFIT 


SPRINGFIELD BODY & TRAILER CO. 


1631 COLLEGE ST e P O. BC 431 e ?P )N 2-$82726 e PRINGFIELO, MISSOURI 
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WASHINGTON 





Giving Public the Facts Would Speed 
Settling of Mobilization Problems 


By Glenn M. Green, Jr. 


Most govern- 

ment agencies in 

Washington seem 

to fear embar- 

rassment more than the plague it- 

self. And a good many of them on 

the policy level seem to acquire a 

built-in capacity for dismay over the 

possibility that another agency might 

“slip one over” or might invade their 

own particular backyard. Horrors! 
Perish the thought! 


As a result of this combination, the 
public is seldom, if ever, treated to 
a full and complete knowledge of the 
record. It is almost impossible for 
John Q. to learn exactly what and 
how much his hired hands are up to 
in the present mobilization of his 
country. 

Recently, two of the mobilization 
agencies locked horns over what to 
do about pricing Navy Special fuel 
oil in order to insure that the mili- 
tary received the necessary supplies 
of the product. 


The Petroleum Administration for 
Defense and the Office of Price Sta- 
bilization differed widely on what 
method should be used. A_ third 
agency, the Armed Services Petro- 
leum Purchasing Agency, was caught 
in the middle, with its function of 
buying the product stymied until the 
other two agencies could settle on 
pricing. 


For month after weary month, the 
tussle went on. There were meetings 
galore on the operating level with no 
agreement reached. Finally, OPS 
reached a decision on its own and 
prepared to issue an order. At this 
point, the whole problem was kicked 
upstairs, eventually to the Office of 
Defense Mobilization. There it stayed 
for several more weeks. Meanwhile, 
the military was suffering. 


While all this was happening, PAD 
declined to comment in detail on its 
position in the situation. The matter 
did not come into the open, with the 
exception of the official communica- 
tions between the two agencies. Pos- 
sibly PAD felt that in a problem that 
was basically pricing, it was OPS’s 
role, as a pricing agency, to decide 
what should be made public. In any 
case, most of the information printed 
came from OPS, but it was frag- 
mentary and incomplete and, natural- 
ly, inclined to be one-sided. 

At this point, a story was printed 
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reflecting somewhat bitter thoughts | 
from the military. The reaction was | 
swift. Within days, ODM (which has 

not been fully informed, it seems, of 

the military’s position from either of 

the two mobilization agencies) made 

a decision, and the OPS order was 

issued. 


* > * 


We are not saying that decision 
was right or wrong. Time will render 
that judgment. But we do say ihat, 
had the full facts been presented and 
printed earlier, it is quite possible 
that the whole problem might have 
been settled a good many months be- 
fore it was. 


There is no adequate substitute for 
an informed public opinion, regard- 
less of how much embarrassment is 
experienced by some government of- 
ficial. There is far too much of this 
“don’t rock the boat . . this isn’t final- 
ized yet . . a story might upset the 
applecart” attitude in government to- 
day. 

Ironically, it is the one thing that 
agencies fear more than embarrass- 
ing news stories that usually brings 
out most, if not all, of the facts in a 
given situation. That is the congres- 
sional investigation. And a probe of 
this sort too often is filled with sen- 
sational developments, charges and 
counter-charges which tend to muddy 
the waters and obscure the cold facts. 


As a matter of fact, there would 
be no need for investigations of any 
kind if government agencies operated 
in the full glare of publicity. 


One might also say: do away with 
the secret sessions within the gov- 
ernment agencies and you would 
eliminate practically all the open ses- 
sions on Capitol Hill. 


. > > 


A structure well-known to oil cir- 
cles will play a key role in the con- 
struction at West Milton, N. Y., of 
General Electric’s “land based proto- 
type” of an atomic power plant for | 
submarines. 


The reactor will be housed in the 
oil industry’s 225-ft. diameter steel 
spherical pressure tank—the famil- 
iar spheroid used in tank farms for | 
storing products under pressure. It 
was chosen to provide additional pro- | 
tection to the many safety controls | 
of the reactor itself. 


EVER-TITE 
The World’s Best 


Quick Couplings 


YOU'RE EVER-RIGHT 
WITH EVER -TITE! 


Ever-Tites. guarantee absolutely 
tight hose connections in an in- 
stant; cut loading and delivery 
time; prevent leaks and spills 
Ever-Tites will never jam or fail; 
predetermined tightness is pre- 
cision built-in during manufac- 
ture. Ruggedly constructed of fi- 
nest materials to last indefinitely 
even in the hardest service 
Made in all sizes. Stocked by 
leading equipment distributors 
everywhere 

The Ever-Tit tered trad 


mork is 


the ymbc t ty and quality 


once in the 


EVER-TITE 
COUPLING CO. 


Pm: ¥ 











This Week 
Continental Oil Company 
Salutes... 


S. E. Craig 


Mena, Arkansas 


S. E. Craig is so fond of “the outdoors” that he has 
come as close as he could to bringing it right into the 
house with him! 


When he built his home near Mena, Arkansas, he 
surrounded it with a lake—stocked the water with fish 
—now has to take only a dozen steps from his back 
porch to indulge his favorite pastime and hobby! 


Yes, Mr. Craig is an avid outdoors man. Perhaps 
that’s why he chose oil marketing as his business — 
certainly he spends more time on the highways than in 
an office! 


Mr. Craig was reared on a farm near Mena. After a 
short time as a clerk with a grocery company he got into 
the oil marketing business as manager of a service 
station. He followed this with 13 years as a commission 
agent. 


About three years ago he bought the plant and es- 
tablished himself as an independent jobber. 


During his years as dealer and agent, Mr. Craig 
handled several different brands. When he set up his 
own company, he had an unexpected experience— many 
of his friends, anxious for him to make a success, urged 
him to change to Conoco! 


They reminded him of Conoco’s extensive advertising 
programs, including national magazines, newspapers, 
billboards, farm papers, radio and television. They re- 
minded him of the famous Conoco Touraide and the 
large number of tourists who seek out service stations 
displaying the Conoco Red Triangle. 





These people who recommended Conoco are still his 
friends, because within less than two years, Mr. Craig 
has added six new dealer accounts, three large consumer 
customers and several farm accounts. In fact, his gallon- 
age has more than doubled! 


When Mr. Craig is not fishing off his back porch, he’s 
either hunting, or attending whatever baseball, basket- 
ball or football game is handy. He sponsors a softball 
team. His other activities include membership in the 
Arkansas Independent Oil Marketers Association, and 
the Gideons. 


Continental Oil Company is happy to salute S. E. 
Craig, a sportsman who has become a winner in the oil 
jobbing game. Like the thousands of other independent 
jobbers, he has followed the rules of clean competition 
and fair play to reach his goal of independence and 
prosperity. 


And we’d like to team up with more jobbers like 
Mr. Craig. If you are interested in a jobbing contract 
with Continental, why not write to the Continental Oil 
Company office nearest you, or to Ponca City, Oklahoma. 
If you are not within reach of Continental’s gasoline 
supply, we would be happy to give you information 
about the possibilities of increasing your profits by 
selling the spectacular “‘50,000 Miles—No Wear’’ oil, 
Conoco Super, in any of the 48 states. 


Advertisement 
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Wilson Sees Slower Oil Demand Gains 
After 94% Jump in U.S. Since 1940 


Domestic demand for oil products 
soared 94% for the 1l-year period 
1940 to 1951, and showed a gain of 
8.4% in 1951 over 1950, due to war- 
time needs plus unusual postwar ex- 
pansion, but the demand curve is 
“expected to flatten off somewhat in 
the next few years” to an average of 
possibly 4%, Dr. Robert E. Wilson, 
Indiana Standard board chairman, 
predicted last week. 

Comparing individual products for 
the 1l-year (1940-1951), period, Dr. 
Wilson presented figures showing 
gasoline demand was up 86%; Diesel 
fuels up 419%, other distillate fuels 
up 136%, residual fuels up 66%, nat- 
ural gas up 154%, chemicals from 
petroleum up 1,700% and LP-gas up 
over 13,000%. 

In predicting that the demand curve 
in the future will “flatten off” to 
around 4%, Dr. Wilson cited five rea- 
sons: 

. Increasing use of natural gas. 

. Fewer coal furnaces left to 
convert. 

. Most large firms are already 
well mechanized. 

. Railroad Dieselization is well 
along. 

. Fewer new cars in the next 
two years. 

As to meeting this demand growth, 
the only immediate question is that 
of steel supplies, Dr. Wilson said, 
adding : 

“If we assume an average increase 
of about 4% per year for the next 
few years, the present allocations of 
steel, though inadequate to meet the 
requests and desires of the industry, 
will just about take care of this 
amount of expansion in crude produc- 
tion and refining capacity, plus mak- 
ing up for the decline in existing wells 
and the depreciation and obsolescence 
of refining equipment.” 

Dr. Wilson pointed out that re- 
search and technology, rather than 
any particular number of barrels of 
oil in the ground, are the “real re- 
serve on which we can safely rely 
for our future supplies of liquid fuels.” 

New High Mark—tThreat of a na- 
tionwide oil strike (see story in news 
section) was ignored at the Feb. 20 
hearing of the Texas Railroad Com- 
mission, which set record crude oil 
allowables averaging 3,131,665 b/d for 
the state for March, up 39,429 b/d 
from current quotas. There was no 
mention at the hearing of a possible 
oil strike. 

The increase was ordered despite 
mixed opinions presented by oil com- 
pany representatives on whether more 
Texas crude is needed next month. 
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Runs to Stills Up—Refinery runs 
of crude oil staged a comeback in 
the week ended Feb. 16, rising 170,- 
v00 b/d to an average of 6,591,000 
b/d, according to API's weekly sta- 
tistical report (see summary table be- 
low). 

The gain put operations at 91.2% 
of operable capacity, as compared 
with the 10-month low of 88.8% shown 
for the preceding week. 

Withdrawal of kerosine and dis- 
tillate fuel oil from storage totaled 
3,643,000 bbls. in the week ended 
Feb. 16, as compared with 2,922,000 
bbls. in the previous week. 

Gasoline stocks build-up in prepa- 
ration for the start of the touring 
season in the spring continued, with 
the Feb. 16 level being but 1,265,000 
bbls. under the all-time high set in 
the week ended March 31, 1951. 

API reported crude oil and conden- 
sate production down 6,450 b/d from 
the all-time high set in the week 
ended Feb. 9, averaging 6,356,250 b/d 
in the week ended Feb. 16. 

Expansion Plans Revised — Esso 
Standard plans further expansion in 
its building program launched last 
year at its Baton Rouge refinery 
which will increase plant capacity 
from a projected 270,000 b/d to 300,- 
000 b/d. 

The additional construction, which 
will cost about $16 million, will in- 
clude new distillation units, expan- 
sion of fluid catalytic cracking facili- 
ties and expansion of chemical treat- 
ing, blending and shipping facilities 
and auxiliary installations. 

Avgas Supply Strain Seen—Possi- 
bility is seen that additional funds 
may be released during the April- 
May period for military purchases of 
aviation gasoline. If this should oc- 
cur, it would tend to place an added 
strain on worldwide avgas supplies. 

The present worldwide avgas sup- 


ply situation has eased only slightly 
from last fall, when effects of the 
Abadan refinery shutdown in Iran hit 
with full force. 


Record Lakes Shipments— Net ton- 
nage of petroleum shipments carried 
by the Great Lakes tanker flect in 
1951 was equivalent to 117,362,914 
bbis., a gain of 22.25% over 1950, 
according to the Lake Carriers Assn. 
This was a new high mark, the fourth 
in as many years. 


Movement of Canadian crude oil 
from the Superior, Wis., terminus of 
the Interprovincial pipe line to Sarnia, 
Ont., and other eastern Canadian 
points, accounts for most of the 1951 
increase. 


Canadian Kefinery Expansion 
Canada will be able to add almost 
95,000 b/d to her refining capacity 
if the 18-month worldwide expansion 
plan prepared by the Petroleum Ad- 
ministration for Defense in Washing- 
ton and now being studied by the De- 
fense Production Administration is 
approved. 


By comparison, U. S. refining ca- 
pacity over the same 18-month period 
would be expanded 712,000 b/d. 


Gasoline Consumption—API report- 
ed December gasoline consumption 
estimates for 25 states as follows (in 
thousands of gals.) : 


% 

Dec. 1961 Dec, 1950 Change 

25,240 21,328 

33,504 32,669 

44,839 43,970 

72,325 65,974 

13,262 13,366 
Illinois 177,704 175,028 
Indiana 96,699 92,303 
lowa . 69,054 64,967 
Kentucky 50,442 43,539 
Louisiana 51,587 46,695 
Missouri 95,501 73,750 
Nebraska 33,864 37,164 
New Jersey 111,463 115,690 
New York . 219,821 215,177 
North Dakota . 13,099 13,383 
Ohio .... .» 185,527 180,806 
Pennsylvania 187,094 179,393 
South Carolina 412,854 38,100 
South Dakota .. 19,165 19,428 
Tennessee ‘ ‘ 49,422 
Texas ; 296,900 282,204 
RS onsse 14,392 16,240 
Vermont ° 7,331 7,135 
Washington 56,851 54,447 
Wyoming 8,995 8,793 


Arizona 
Arkansas 
Connecticut 
Georgia 
Idaho 
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Summary of API Report of Refinery Operations 
(U. 8S. totals—B. of M. basis) 


Production 


Crude runs—daily avg. 
Foreign crude included 
Per cent operated 
Gasoline 

Kerosine 

Distillate fuel oil 
Residual fuel oil 


Stocks 


Finished and unfinished gasoline 
Kerosine 

Distillate fuel oil 

Residual fuel oil 


Week 
Ended 
Feb. 16 


6,591,000 
466,000 
91.2 
21,715,000 
2,400,000 
10,492,000 
9,178,000 


140,921,000 
18,654,000 
57,272,000 
37,421,000 


Week 

Ended 

Feb. 9 
(figures in bbls.) 


6,421,000 
464,000 


170,000 
2,000 
2.4 

269,000 

232,000 

52,000 

271,000 


88.8 
21,446,000 
2,632,000 
10,544,000 
8,907,000 


138,896,000 + 2,025,000 
19,261,000 607,000 
60,308,000 3,036,000 
37,799,000 378,000 
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dress your men up for bigger volume—added 
profits—in better-than-ever Lion-Bilt Uniforms! 


Watch more customers drive in your service stations! Attract them with smartly-dressed 
attendants! LION-BILT Uniforms give you greater value . . . they cost less, look better, 
- wear longer! New Spring 1952 line of matching Shirts, Caps, Jackets and Trousers now 
ready. You'll like Lion's simple-to-order system. Write TODAY for samples and prices. 


*Lion-Bilt Uniforms are officially endorsed 
by many of America’s major oil companies ... 
Sinclair, Shell, Marathon, and others! 


44 Webb Street, Dayton 3, Ohio 


NWSWA SS. Nationally Known! 


DEATON 3,900 Nationally Worn! 
Nationally Advertised! 
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OIL UNION STRATEGY is discussed at session in Denver off ce of OWIU President O. A. Knight. Here J. J. McKenna, repre- 


senting independent unions, explains ideas on strike tactics. 


Union leaders are (left to right): L. P. Walden, OWIU general coun- 


sel; B. J. Schafer, OWIU vice president; Ray Davidson, OWIU publicity director; Mr. Knight; Mr. McKenna; and O. V. Clover 


and V. O. Cottengim, AFL representatives 


Meet Demands or We Strike March 3—Oil Unions 


Time is running out on oil com- 
pany and government attempts to 
prevent a paralyzing refinery strike. 
At NPN press time, there were only 
four days left before workers of com- 
bined oil unions start walking off the 
job. No settlement is in sight. 


The strike deadline is Monday, 
March 3, at 12:01 a.m. This was set 
at a night meeting Feb. 20 in Denver 
by leaders of Oil Workers Interna- 
tional Union (CIO), AFL and inde- 
pendent unions. If no agreement is 
reached before then, workers will 
strike at “key installations.” This 
body blow at refineries is aimed at 
forcing oil companies to yield to 
union demands for 25c-per-hour wage 
boosts, and improved shift differen- 
tials. 

The companies still refuse to go 
higher than the 4.6% wage increase 
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permitted by the government without 
special approval of Wage Stabiliza- 
tion Board. 

The unions have been slow in re- 
vealing just where they plan to 
strike, but at least six Gulf Coast 
plants have been singled out as tar- 
gets (see story on p. 19). In ad- 
dition, Gulf Oi] has heard OWIU has 
chosen its Toledo, Ohio, refinery as 
one to be struck. 


Washington Outlook —- There are 
growing indications in the nation’s 
capital that there will be no break 
in the dispute before the March 3 
deadline. 

Federal Mediation and Conciliation 
Service officials are in the midst of 
a series of meetings and conferences 
in a desperate effort to bring labor 
and management to an agreement 
before March 3. But unofficially, the 


word is that little if any progress is 
being made toward a settlement. 

Also, it is beginning to appear that 
the matter will not be referred to 
the White House until an actual 
strike occurs. As one official put it, 
government agencies who would re- 
port to the President on the impact 
of a strike on national defense and 
national economy cannot make such 
a report now, because they do not 
know the areas where the strike will 
be called. That means they would 
have to wait until actual walkouts 
occur—or until unions announce 
where strikes will be—before they 
could estimate the strike’s impact. 

Once actual walkouts begin, how- 
ever, the picture will be changed. If 
strikes are widespread, there is no 
doubt that the matter would go to 
the President quickly. 

Mediation and Conciliation officials 
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OIL STRIKE DATE, March 3. at 12:01 a:m., is read to press by OWIU President 





O. A. Knight after night session of CIO-AFL-independent oil union co-ordinating com- 

mittee in Denver Feb. 20. Left to right are: O. V. Clover, AFL representative; Mr. 

Knight; V. O. Cottengim, AFL representative; and J. J. McKenna, representing inde- 
’ pendent unions 


have been meeting to discuss future 
efforts, but there is no indication as 
to what course of action may have 
been decided upon. Also the agency 
has held, and is continuing to hold, 
conferences with top labor officials 
and, separately, with top company 
executives. But again, there has 
been no hint that either side is wav- 
ering. 

One government spokesman, who 
asked to remain unidentified, pointed 
out that it’s usually part of union or 
company strategy to play a waiting 
game at this stage, waiting for in- 
creasing pressure to build up. Thus 
this official does not expect any fur- 
ther development until the ‘eleventh 
hour,” and he would not be surprised 
to see strikes occur. He emphasized, 
however, that this was only his per- 
sonal opinion. 

Denver Union Meeting—After the 
strike deadline had been set Feb. 20, 
OWIU President O. A. Knight wired 
his district directors to drop every- 
thing and concentrate full time on 
preparing for walkouts, 

The deadline was agreed upon by a 
union co-ordinating committee com- 
posed of Mr. Knight, representing 
CIO; J. J. McKenna, secretary-treas- 
urer of Central States Petroleum 
Union, Local 100, Whiting, Ind., rep- 
resenting independent unions; and V. 
O. Cottengim, Sohio refinery employe, 
Covington, Ky., and O. V. Clover, 
Socony-Vacuum refinery employe, 
East St. Louis, Ill., representing AFL. 

March 3 was selected to allow 
some locals to complete balloting, 
Mr. Knight said, adding that OWIU 
is confident they will support the 
strike, “otherwise we would have 
waited before setting date.” 


Through the “united front” of 22 


oil and allied unions represented at 
the Feb. 2-3 strategy conference at 
Kansas City, “we will be able to shut 
entire industry down, in final an- 
alysis,” declared Mr. McKenna. 
Stressing unanimity, he added: “Our 
three groups are in 100% accord.” 


Mr. McKenna said small companies 
are just as likely to be struck as big 
ones, depending on strategy consid- 
erations. 

OWIWU said a strike can be averted 
only by a wage settlement or inter- 
vention by Washington. It was sug- 
gested the White House may ask 
workers to defer any strike until a 
fact-finding panel examines the case, 
or the Taft-Hartley 80-day injunction 
may be invoked until the controversy 
has been investigated by a study 
panel. 

Mr. Knight told NPN: “I hope each 
company in dispute will meet our de- 
mands and avoid a strike.” He indi- 
cated OWIU had hoped companies 





Union Takes Wage Hike 


NEW YORK—tThe independ- 
ent union at Esso Standard’s 
Bayonne, N. J., 35,000 b/d re- 
finery has accepted the com- 
pany’s offer of the 4.6% cost- 
of-living pay increase (allowed 
without special Wage Stabiliza- 
tion Board approval). This does 
not “break” the strike front of 
combined oil unions, although 
the Esso union was represented 
at the joint strategy meeting 
of CIO-AFL-independent unions 
in Kansas City Feb. 2-3. 











would have made offers that would 
have revived stalemated negotiations. 


He said the strike will not be a 
mass action against all companies 
with which allied unions have con- 
tracts. Instead, he said, strike will 
be directed against ‘“‘key installations” 
in an effort to force companies to 
yield to demands. 


Mr. Knight estimated that between 
50,000 and 60,000 workers represent- 
ed by OWIU are expected to walk 
out. They are covered by 300 con- 
tracts. OWIU claims to represent 
110,000 oil workers in the U.S. and 
Canada (Canada is not involved). 
The 22 “united front” unions claim 
to represent 275,000 workers—AFL, 
25,000, and independent unions, 140,- 
000. In all cases, figures do not sig- 
nify dues-paying members, but work- 
ers represented in contracts. Walkout 
is optional with non-members. 


Strike Strategy—Other points de- 
veloped as result of the Denver meet- 
ing were: 

1. A strike will start simultane- 
ously countrywide. It will not be 
conducted on a sectional or staggered 
basis. 

2. Locals which have approved 
strike action in recent balloting are 
scheduled to go out. Later, others 
may go out, depending on strategy 
requirements. Still other walkouts 
may be deferred due to later con- 
tract expirations. 


3. Management will be notified “in 
time to allow local plant manage- 
ment to work out safe and orderly 
shutdowns.” 


4. OWIU said it does not condone 
“wildcat strikes” and does not fore- 
see any. 

5. Strike will be aimed primarily 
at refineries, where OWIU member- 
ship is strongest, in an attempt to 
paralyze throughput. Realizing that 
its strength is inadequate at some 
plants, OWIU will avoid “gesture” 
action. Its object is to make struck 
plants suffer economically. Standard 
of California refineries appear to pe 
exempt from strike action. 


6. OWIU’s allies will have an 
auxiliary role. OWIU will carry the 
burden of the strike, but will de- 
pend on allied help to make the strike 
effective. 


7. Significance of the “united 
front” is the anticipated assistance 
calculated to help the strike effort. 
Union members staying on the job 
will try to persuade their companies 
not to supply struck companies. They 
are also expected to help raise funds. 
This could be effective in the Gulf 
Coast area, where most big refineries, 
except Humble, are organized by 
OWIU. Humble’s union, Baytown 
Employes Federation, is a powerful 
independent. If Humble respects the 
unions’ non-assistance plea, OWIU’s 
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possible strike against nine other ma- 
jor refineries in the area might have 
a better chance. 

Asked about the position of Cali- 
fornia, Mr. Knight answered: “Cali- 
fornia is not immune. That 1948 
vaccination didn’t work.” OWIU dis- 
closed that strike ballots have been 
taken in California, but declined to 
identify locals or companies. 

Mr. Knight disclosed the “united 
front” decided at Kansas City what 
it would do. “Tonight it was just a 
question of saying when,” he re- 
marked. 

Union Mobilization—Mr. Knight's 
“drop everything” order to district 
directors came less than 12 hours 
after the strike deadline was set. 

Directors were instructed to mo- 
bilize staffs and field forces in an 
effort to secure an effective shut- 
down. 


OWIU’s March advisory board 
meeting has been cancelled so men 
can devote time to the strike. 

In a signed editorial in an OWIU 
publication, Mr. Knight has warned 
that if the strike is prolonged, “it 
will cause hardship on public.” 

Declaring the strike a necessity, 
Mr. Knight wrote: “In our competi- 
tive economy, a man must fight for 
his fair share of wealth or he will be 


trampled down into poverty by up- 
ward rush of other men.” 

Mr. Knight condemned the attitude 
of oil industry management, charging 
they “would deny us hope (for better- 
ing living standard) and would stifle 
our ambitions.” 


Mr. Knight said industry profits in 
1951 were 20% higher than in 1950, 
while the wage increase sought by 
OWIU “would amount to only about 
12% before taxes. 


“With this situation set forth for 
us, we have no choice but to fight 
in free and competitive way for our 
share of nation’s fruits,” Mr. Knight 
wrote. 

He concluded, “Strike is costly and 
uncomfortable. But, being forced in- 
to it, we intend to win it and to win 
better standard of living for ourselves 
and our children.” 


In the East, shutdown talks are be- 
ing held at Sinclair’s Marcus Hook, 
Pa., refinery; at Cities Service’ Kast 
Braintree, Mass., and Linden, N. J., 
refineries, and at Pure’s Cabin Creek, 
W. Va., plant. 


The strike at Tide Water Associ- 
ated’s 80,000 b/d refinery at Bayonne, 
N. J., was in its 53rd day at NPN 
press time, with no settlement in 
sight. 


Shutdown Plans Discussed in Texas 


HOUSTON — Representatives of 
large oil companies in the Gulf Coast 
area are meeting with OWIU to ar- 
range for “orderly shutdowns” if a 
strike comes March 3. Companies in- 
clude: The Texas Co., Pure Oil, Mag- 
nolia, Atlantic, and Gulf in the Beau- 
mont-Port Arthur area, and Sinclair 
in Houston. 

J. E. Brown, OWIU District 4 di- 
rector, said meetings were in progress 
Feb. 26 with all except Sinclair, where 
talks are slated for Feb. 28. Mr. 
Brown said if there is no settlement 
by March 3, these companies can ex- 
pect their plants to be struck. 

Meanwhile, federal mediators were 
reported still conducting talks this 
week with union representatives and 
officials of various companies in Beau- 
mont, Port Arthur and Houston (the 
three coastal areas expected to be 
hardest hit). 

About 15,000 OWIU workers in Dis- 
trict 4 (which takes in the coastal 
area from Corpus Christi to Port 
Arthur) and 3,700 members in Dis- 
trict 3 (other parts of Texas and 
neighboring states) are ready to 
strike if necessary, OWIU directors 
said. 

In Dallas, Fred Schmidt, OWIU’s 
District 3 director, said all big plants, 
where several days are required for 
shutdowns, would be notified of 
strikes far enough in advance so 
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nessary arrangements could be made 
for orderly shutdowns. 

In Port Arthur and Beaumont, oil 
workers were seeking odd jobs and 
temporary work, and some Port 
Arthur merchants were reported by 
local newspapers ready to “close their 
stores” if strikes go into effect in that 
area. 

An unidentified industry spokes- 
man was quoted in the Houston Post 
as saying strikes in Texas could cut 
the state’s refinery capacity 1,189,- 
000 b/d, or about 60%. 

OWIU’s Mr. Schmidt said he was in 
favor of having union and industry 
officials in Texas discuss reasons for 
the threatened industry-wide strikes 
on television, radio or through some 
other medium and said any industry 
people interested could call him at 
OWIU District 3 headquarters in 
Dallas. 

Strikers Promised Backing—Mean- 
while in Austin, Texas State Indus- 
trial Union Council (CIO), claiming 
75,000 members, has voted to support 
the oil workers’ demands for a 25c 
an hour wage increase, pointing out 
that about 35,000 Texas oil workers 
would benefit from boosts. 

In apparent reference to the March 
3 strike deadline, Council President 
Paul G. Gray of Fort Worth said in 
part: 


“A strike is the very last move 





Court Protects Terminal 


PATERSON, N. J.—The Sv- 
perior Court at Trenton has is- 
sued a temporary order re- 
straining a longshoremen’s un- 
ion local from interfering with 
product loading at the marine 
terminal used jointly by a num- 
ber of oil companies (including 
Tide Water Associated whose 
Bayonne, N. J., refinery is shut 
down by strike). 

The order was obtained by 
Bert Reinauer, owner of four 
marine transport companies, 
who said longshoremen had told 
his men they couldn't load prod- 
uct at the terminal, even though 
they weren't trying to load any 
Tide Water products. 

A hearing has been set for 
Feb. 28 in Trenton on the ques- 
tion of whether the injunction 
should be made permanent 
against International Long- 
shoremen’'s Assn. Local 333. 











made by a union in dealing with an 
employer. Strikes don’t just happen 
on the spur of the moment. Behind 
every strike is a deep-Seated griev- 
ance usually many months and some- 
times many years old. When an em- 
ployer refuses to bargain on such an 
agreement, when he treats his work- 
ers unfairly—and after every attempt 
to bargain with an employer has 
failed—that’s when a union strikes. 
CIO members are solidly behind the 
oil worker’s 25c an hour wage in- 
crease demand. The oil workers them- 
selves have supported this demand to 
the tune of a 90% favorable vote on 
the strike ballot among CIO, AFL, 
and independent oil workers all over 
the nation.” 


FTC Drops Apex Lube 
Misrepresentation Charge 


WASHINGTON -—— Federal Trade 
Commission has dismissed a com- 
plaint charging Apex Oil Products Co. 
of Minneapolis and H. G. Hornibrook, 
formerly an official of the company, 
with misrepresenting the properties 
of its motor lubricating oil. 

FTC said the company has dis- 
continued challenged representations 
and that in 1950, persons other than 
Mr. Hornibrook assumed ownership 
and control of the company. 

Complaint had charged that com- 
pany was representing on can labels 
that Film-X brand of oil was guaran. 
teed to remove carbon from a motor, 
that it had several times the film 
strength of other oil and that tests 
had shown that there was only one- 
tenth as much wear from that oil as 
from any other. 
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Oil Needs Bigger Tank Truck Fleet, More Storage 


WASHINGTON—Capacity of the 
nation’s tank truck fleet will have 
to increase from an estimated 142,- 
623,000 gals. as of Jan. 1, 1951, to 
more than 171,480,000 gals. by the 
end of 1952. 

This forecast of automotive trans- 
portation facilities for oil, and other 
transportation media for petroleum, 
is made by Petroleum Administration 
for Defense (“Transportation of Oil’) 
released Feb. 27. The entire report 
is based on the following supply- 
demand estimates: 


U. S. Demand—From a figure of 6,- 
803,000 b/d in 1950, demand is ex- 
pected to average 7,623,000 b/d in 
1952 and by 1955 may hit 8,383,000 
b/d. For 1952, refining capacity is 
expected to be 7,482,000 b/d, with 
availability of crude oil and natural 
gas liquids averaging 7,692,000 b/d. 

PAD has emphasized that the study 
is. based on an assumption that mo- 
bilization needs will continue but that 


there will be no all-out emergency 
which would call for radical changes 
in transportation requirements. The 
comprehensive study, the first com- 
piled by any agency, according to 
PAD, actually was completed in mid- 
1951 and has been used as a guide 
in planning since that time. PAD 
points out that changing mobilization 
goals for the nation have resulted 
in an upward revision in recent 
months of some of the expansion 
goals for all types of transportation 
set out in the report. 

PAD cautions that, from the trans- 
portation standpoint, it is impossible 
to provide for unforeseen changes in 
supply and demand, declaring: 

“New producing areas will be found. 
New refineries will be constructed. 
Shifts of demand are to be expected. 
Such changes will require transpor- 
tation facilities in addition to those 
this study indicates will be needed.. . 

“An assumption implicit in this en- 
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tire analysis is that there will be no 
significant unfavorable developments 
in the foreign supply situation. In- 
terruption of the flow of crude oil or 
products from the Caribbean or Mid- 
dle East areas would place additional 
demands upon United States supplies 
and facilities.” 

Here is a rundown on the specific 
findings in the report for each of the 
various types of transportation—all 
as of mid-1951, not as of the present: 

Tank Trucks — (including only 
those used in over-the-road oil trans- 
portation, not in local marketing 
alone)—-There was a Jan. 1, 1951, 
inventory of 10,692 straight trucks 
(single units of 2,000 to 3,000 gals. 
capacity) and 26,783 trailers and 
semi-trailers. To meet future de- 
mands, this fleet will have to be ex- 
panded by the end of 1952 by 1,538 
straight trucks, 5,555 semi-trailers 
and trailers, plus 8,400 tractor units. 
In addition, there will have to be 
replacements for the 1,800 straight 
units and 1,883 trailers and semi- 
trailers that are destined for the 
scrap heap during 1951 and 1952.° 

PAD’s analysis of the tank truck 
picture emphasized that they have 
a definite economic place in the short- 
haul movement for these reasons: 


1. Faster turn-around makes 
possible handling the same or an 
expanded market with less inven- 
tory and less storage capacity 
than otherwise would be required. 

2. Less expensive plant instal- 
lation for receipts and loading 
out is required for truck trans- 
port than for other means of 
transportation. 

3. Delivery by truck transports 
is frequently made direct to serv- 
ice stations and large consumers, 
bypassing bulk plants, thus elim- 
inating double handling. 

4. The shipper has greater flex- 
ibility when handling the short- 
haul part of its transportation 
load by truck transport. It is no 
longer necessary to plan move- 
ments in keeping with train 
schedules. Storage at service sta- 
tions has been increased to per- 
mit serving direct from refiner- 
ies and large terminals rather 
than through small bulk plants. 
Distributors’ plants no longer 
need be on railroad sidings, but 
are located most advantageously 
with respect to economic needs 
of the marketer and of the com- 
munity. 


PAD pointed out that there are no 
data of total oil products hauled by 
tank trucks. However, some indica- 
tions of the trend of growth in this 
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n Over-All Transportation Expansion, PAD Says 


field comes from the reports to the In- 
terstate Commerce Commission of the 
Class I interstate tank truckers who 
operate less than one-third of the 
tank truck equipment in the U. S. 
In 1950, the tonnage hauled by these 
carriers climbed to almost 50 million 
tons, an increase of 155% over 1945 
hauls. During this same period pe- 
troleum demand increased only 34%. 


PAD emphasized that its estimate 
of truck needs through 1952 rests 
upon the following “assumptions be- 
lieved logical in the light of present- 
day conditions” : 


1. Truck transports will con- 
tinue to have economic (rate) 
competitive relationships with 
other transport media. 


2. Product exchanges will not 
be introduced by a central au- 
thority as a means of distribut- 
ing the transportation load, leav- 
ing the distribution policies of 
the numerous companies to be in- 
dividually determined. 


3. Over-the-road transportation 
will continue to be handled large- 
ly with trailer and semi-trailer 
type equipment or some combina- 
tion thereof rather than by 
straight tank trucks. 


In arriving at its estimate of tank 
truck scrappage PAD used the follow- 
ing life expectancy criteria: straight 
tank trucks with predominantly low 
mileage local delivery service—12 
years; truck tractors in over-the-road 
high mileage service—5 years; and 
semi-trailers and tank trailers in over- 
the-road high mileage service 15 
years. ; 


PAD noted that “very few” of the 
trailers and semi-trailers produced 
since the end of World War II have 
been junked or otherwise gone out of 
service. It is not uncommon to re- 
build a unit one or two times during 
its life, the agency said, replacing 
wheels, bearings, axles and _ sub- 
frames, and repairing or switching 
tanks. 


Tank Cars—Jan. 1, 1951, inventory 
of 92,723 general-purpose cars (in- 
cluding about 3,500 U. S. cars being 
used in Canada) and 10,302 pressure 
cars in petroleum service should be 
expanded, by the end of 1952, by 
2,000 and 4,700 cars, respectively. 
The large pressure car increase, PAD 
feels, will be needed to meet “an 
expected continued rapid increase in 
the demand for liquefied petroleum 
gas.” <An additional 4,200 general 
purpose cars will be needed to re- 
place scrappage during the same pe- 
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riod but scrappage of pressure cars 
will be negligible. 


PAD points to the fact that the 
number of cars required to deliver the 
same tonnage has increased since 
World War II as the result of the 
following: the number of miles per 
trip is greater, the number of days 
that railroad terminal service is avail- 
able has been reduced, and tank car 
turn-around time has been lengthened. 
PAD added that the number of gen- 
eral purpose cars has declined dur- 
ing the post war years and it “ap- 
pears obvious that there is no slack 
in tank car supply such as prevailed 
before World War II.” 


The number of privately-owned 
general purpose cars available for oil 
service dropped 20% during a period 
when oil demand has increased about 
60%, PAD noted. 


“It would appear,” PAD said, that 
the decline in the number of general- 
purpose tank cars has gone far 
enough to give mse to serious ques- 
tion of adequacy of the present fleet. 


Restoration to sounder working in- 
ventories is desirable during this mo- 
bilization period.” 


Pipe Lines—Total of 180,000 tons 
of steel will be required for building 
of crude oil gathering lines during 
1951 and 1952, plus 874,500 tons of 
line pipe for domestic crude trunk- 
line projects and 305,000 tons for 
various product lines. Many of the 
recommended allocations already have 
been made, PAD has pointed out, al- 
though the limited quantities of steel 
available have made fulfillment of 
the complete program impossible to 
date. 


Tankers—Capacity of all tankers, 
worldwide, available for the commer- 
cial petroleum trade in 1950 was the 
equivalent of 1,199 T2’s (tankers of 
16,765 deadweight tons and speed of 
14.5 knots), with estimated capacity 
at 1,311 T2’s in 1951 and 1,416 in 
1952. Indications are “there will be 
a tight tanker supply throughout this 
winter.” 


Turning to the petroleum barging 
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industry, PAD said it should nave 
an estimated capacity requirement of 
21,774,000 bbls. as of July 1, 1952, 
which will call for a fleet expansion of 
21,106,000 bbls. from July 1, 1951, 
plus about 460,000 bbls. of replace- 
ment capacity. 


Storage — Additional storage re- 
quirements for 1951 and 1952 totals 
85,200,000 bbls. (both crude and prod- 
ucts), of which 36,500,000 bbls. should 
be installed at refineries and remain- 
der of 48,700,000 bbls. at pipe iines, 
tank farms and terminals. Storage 
in the latter category would include 
31 million bbls. of clean products, 
1,200,000 bbls. of residual, 1,800,000 
bbls. of other products and 14,700,000 
bbls. of crude. 


Construction of additional storage 
would require 426,000 tons of steel, 
broken down by product as follows: 
clean products 260,500 tons, residual 
27,500 tons, other products 16,500 
tons, and crude 121,500 tons. 


Expanding on its storage construc- 
tion estimates, PAD said additions 
at primary level for clean products 
should total 24,794,000 bbls. in 1951 
and 1952, with secondary storage re- 
quirements at 6,200,000 bbls., or 25% 
of primary. PAD pointed out that 
there are no data on storage capacity 


This 








of secondary terminal operators but 
said a spot check indicated that it 
would be about one-fourth of primary 
storage at pipe lines and other bulk 
terminals—not including refineries. 
Total required tankage construction 
for clean products during 1951 and 
1952 is 52,121,000 bbls. This building 
requirement, PAD said, is based on 
45 days’ supply and a 70% product- 
tankage factor, with demand for clean 
products during two years expected 
to increase by 648,000 b/d. 


As for the LP-gas storage picture, 
PAD declared that “existing storage 
capacity throughout the industry is 
below minimum levels from the stand- 
point of balanced operations and ef- 
ficient utilization of pressure facili- 
ties.” PAD said total demand is ex- 
pected to increase about 83,300 b/d 
during 1951 and 1952, or the equival- 
ent of 113,000 b/d during the month 
of peak consumption, which will call 
for a minimum additional require- 
ment of 1,950,000 bbls. of shell ca- 
pacity (of which actual liquid capac- 
ity is five-sixths). 


PAD pointed out that steel utiliza- 
tion in LP-gas storage, however, will 
not result in as high a ratio of ef- 
ficiency as would the same tonnage in 
tank cars. Agency said that steel util- 


st 
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ized in pressure cars, figuring three 
trips during the peak season of two 
months, will deliver about 21 bbls. of 
LP-gas per ton, while steel utilized 
in storage will make available about 
16 bbls. per ton. 


However, PAD asserted: 


“There is a responsibility on the 
part of the producer and marketer 
to supply the trade. Tank car com- 
panies cannot be expected to build 
transport facilities for only a few 
months operation and be in surplus 
supply all the rest of the year. It is 
essential that a balance between stor- 
age and transport facilities be estab- 
lished.” 


Storage capacity for “other” oil 
products—motor oils, industrial lubri- 
cants, asphalt, wax and miscellaneous 
products—totaled an estimated 25,- 
700,000 bbls. as of March 31, 1951, 
PAD said. Based on a 13% increase in 
demand by the end of 1952, additional 
storage requirements total 3,300,000 
bbls. 


Copies Available—Copies of the re- 
port “Transportation of Oil’ prepared 
by the Petroleum Administration for 
Defense may be purchased at $1.75 
each from the Superintendent of Doc- 
uments, U. S. Government Printing 
Office, Washineton 25, D. C. 


means EXTRA 
2NTECTION 


THE SIGN 
OF EXTRA 
PROTECTION 


Careful refining, in this one large, modern refinery, gives every 


dealer extra protection in the uniform quality of HI-V-I. A reliable 
source of supply . . . the finest paraffin-base Mid-Continent crude, 
adds more protection. Speedy delivery of all orders is made pos- 
sible by the strategic location of Warehouse stocks. Your territory 


may be open. . 


Warehouse stocks: Oklahoma: Enid, Oklahoma City; Kansas: 
Hutchinson; Nebraska: Superior, Omaha, Grand Island, Lincoln; 
lowa: Mason City, Rock Rapids; Colorado: Denver; Texas: Amarillo. 


. write, wire or phone today for full details. 
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Charge Oil Wholesalers 
Violate Wage-Hour Law 


WASHINGTON — Labor Depart- 
ment’s Wage and Hour and Public 
Contracts Division has charged in a 
report that 56% of petroleum whole- 
sale bulk plant operators investigated 
during 1951 were found in violation 
of the Fair Labor Standards Act 
minimum wage, overtime pay or child- 
labor provisions. 


The division, in its annual report, 
said that 24% of such establishments 
investigated failed to observe the new 


and regular gasoline (both R & O 
grades) 81.5 octane, on delivery to 
pipe line terminals, according to re- 
quirements agreed upon nearly a year 
ago. 


NPA Lifts Restrictions 
On Battery Production 


WASHINGTON—National Produc- 
tion Authority on Feb. 26 revoked 
Order M-93, which limited production 
of storage batteries to models hav- 


ing life expectancies of at least 
18 months, and which prohibited the 
output of high ampere-hour “deluxe” 
models. 


NPA said improved lead supply, 
caused by increased imports and an 
increased flow of scrap, made possible 
the revocation. M-93 was issued in 
December, when lead was in short 
supply. 

NPA also said that order M-38, a 
general limitation order on the use of 
lead, would be relaxed soon. 


minimum hourly rate of 75c even | 
eee eiain tae ake NEW TANK INSULATION TECHNI UE 
. . amendments raised the minimum 


wage.” 


It said that 48% of investigated 
concerns had violated over-time pay | —-NICHOLSON & GALLOWAY METHOD- 
provisions—the requirement that all | 


work in excess of 40 hours weekly | 


shall be compensated at the rate of at | 


least time-and-a-half. 


Some 3% were found to be violat- | 
ing child labor sections of the act. | 


A tabular breakdown of investiga- 
tion results for the year showed these 
figures: 
Number of establishments inves- 
tigated, 195. 

Those violating one or more pro- 
visions; 110 (56%). 

Violating minimum wage, 46 
(24%). 

Violating overtime, 94 (48%). 

Violating child labor, 5 (3%). 


In an accompanying statement, Ad- 


ministrator William R. McComb said 
that a total of $40,845 in back wages 
was paid to 297 employes as a result 


of the agency’s activities, not includ- | 


ing sums awarded by courts who 
sued for back pay and damages. 


“The 1951 record makes it clear | 


that greater efforts on the part of 


some dealers in petroleum and its | 
products would pay off in reduced | 
liabilities for back wages owed em- | 


ployes,”’ Mr. McComb asserted. 

Meanwhile, 
ible progress 
House on bills (S. 1703 and H. R. 
6320) which would remove employes 
of certain Independent 


bill seemed even likely to get out of 


committee this session of Congress. | 


Octane Boost Is Studied 
By Great Lakes Pipe Line 


CHICAGO—Midwest refiners say 
willingness of shippers in Great Lakes 
Pipe Line Co. to increase octane rat- 
ings for premium- and regular-grade 
gasoline by one full point is the ques- 
tion posed in a survey now being 
made of shippers. 

Currently, premium gasoline 
shipped in Great Lakes line must 
test 88.5 octane by Research method, 
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there was no discern- | 
in either Senate or | 


marketers | 
from operations of the act. Neither | 





AMORTIZES COST WITHIN 1 YEAR! 


—: 


1) ,Tank metal surface is divided into areas bounded vertically by channel sections. 


2] Within these areas, insulation of any type or thickness is snugly installed. 


& Insulation is then protected for the life of the tank by an outer armor. This may be .024 
Corrugated Aluminum Sheathing, Asbestos Transite, Monel or Stainless Steel, etc. 


Flow-Meter Charts show 
80% saving in steam con- 
sumption after insulation 
of 300° Asphalt Tanks! 


Bare Tank 100.000 barrels 
Steam Consumption: 
13,500 pounds per hour 


Steam Consumption: 
9,800 pounds per hour 


Steam Consumption 
3,300 pounds per hour 


TANK INSULATORS - INC. 


TANK INSULATORS Inc., 428 East 110 St.. New York 29, N. Y. 


Please send me your booklet N -4 and details on cost toi 
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OIL LABOR SITUATION BECOMES 
MORE CRITICAL EACH DAY 


On December 14, 1951, Platt’'s OILGRAM News Service 
gave the oil industry its first inkling of an impending strike 
by the Oil Workers International Union (CIO) when it printed 
the story: 


OWIU SEEN WAVING STRIKE CLUB THREAT OVER MOST 
OIL COMPANIES IN JAN. OR FEB. IF WAGE TALKS FAIL 


This was the forerunner of a series of events which rapidly 
snow-balled into critical proportions. In a thorough, timely 
and completely accurate reporting job unequalled by any 
other news reporting agency, OILGRAM followed up its early 
tip with daily coverage on all news fronts affected by the 
strike threat. Here is the chronological development on the oil 
labor front as seen through representative Oilgram headlines: 


17 Oil Unions Pion Strategy Session Feb. 2-3 as OWIU 
Rejects Shell's 4.2% Wage Hike Offer 


January 9%: No Agreement Likely Soon In Oil Wage Negotiations 
January 10: OWIU Rejects Texaco Offer of 4.2% Wage Boost 
January 14: Knight Says Oil Industry Hiding Behind WSB Skirts 
January 16: OWIU Rejects 4.2% Offers of 7 West Coast Majors 
: Extend Richfield, Shell, Union Oil Contracts 

: OWIU Aide Sees No Strike During Next 30 Days 


: Sain Divide and Conquer Plan Blocked, Says 


February 4: Oil Unions Hold Firm to 25¢ Wage Boost Demands, 
Tidewater Strikers to Receive Assistance 

February 5: Government May Take Action In Oil Wage Disputes 

February 6: Oil Unions to Reveal Strike Deadlines on Feb. 15 

February 8: OWIU Policy Group Blames Oil Companies if Strikes 

February 


January 8: 


Tl: Cost of Living Wage Hike Accepted by OWIU Local 
At Kendall Refining 


February 12: Balloting Shows 80-100% Favor Strike Action 
February 13: 11 Cities Service Units In East Favor Strike 

Chapman Plans No Action Now on Strike Situation 
February 14: Oil Unions to Set Strike Dates Feb. 20 In Denver 
February 15: Most of 13,000 South OWIU Memb Vote Strike 
February 18: No End In Sight Now to OW!IU-Sinclair Stalemate. 
February 19: Government Intervention Seen Delaying Walkouts 
February 20: Night Meeting Called to Set Oil Strike Deadline 
February 21: Oil Unions Set March 3rd Strike Deadline 
February 26: No Break in Oil Deadlock Seen 





Almost all the stories listed above appeared exclusively in O/LGRAM 
thanks to its superior coverage of all oil news sources. 


Platt’s OILGRAM News Service will continue to direct the full energies 
of its staff and facilities toward bringing its readers timely, complete, yet 
concise reports on the OWIU strike picture. It will also continue to give 
its typical thorough attention to all other oil industry news events as they 


occur. No other oil news reporting agency can match O/JLGRAM experience, 
know-how or follow-through. 








Plan to follow daily oil developments in OILGRAM. Get 
these daily reports and see how 10 minutes of OILGRAM 
reading each day can keep you profitably informed on 
key industry developments. Write for a one month trial 
subscription at the special $10.00 introductory rate. 








1213 West Third Street 


Address your order to: 


Platt’s OILGRAM News Service 


Cleveland 13, Ohio 








24 











THE WEEK’S OIL NEWS 





Eastern U.S. Is Still 


Warmer than Normal 


CLEVELAND—Both East Coast 
and Southeast areas were warmer 
than either normal or last year for 
Sept. 1-Feb. 23 portion of heating 
season. The Midwest area was warmer 
than last year, but slightly colder than 
normal. The West Coast-Rocky Mt. 
area was colder than either last year 
or normal. 


DEGREE DAY SUMMARY 


Season Sept, 1-Feb. 23 


Week 
Feb. 
1951- 1950- 17-23 
East Coast 52 51 Normal 1952 
Bostont .... 3694 3522 4048 246 
New York .. 3227 3267 3676 214 
Philadelphia -.. 3004 3204t 3372 191 
Washingtont ... 2809 3079 3345 180 
Average . ... 3184 3268 3610 208 
Midwest 
Chicagot .... . 4523 4827 4578 243 
Cleveland ... -.. 3843f 4133 4210 263 
SPORES cwccctces Ge 4509 4548 257 
Minneapolist ... 5987 6080 5747 323 
Omahat .. -++. 4820 4694 4514 238 
St. Louis ........ 3335 3713 2968 184 
Average ....... 4483 4659 4428 251 
Southeast 
Birmingham, Ala.f 1839 2343 2276 134 
Charleston, 8S. C.. 1182 1711 1450 85 
Nashville, Tenn.t. 2593 3082 2760 151 
Raleigh, N. C. .. 2106 2517 2479 128 
Average ..... 1930 2413 2241 125 
West € oast—Roeky Mt, 
San Francisco ... 1839t 1418 1609 121 
Seattle .......... 2990 2787 3005 171 
Denvert ...... 4164 3890 4159 247 
Average ....... 2998 2698 2954 180 


Degree days are on 65 deg. F. basis. 

+t Readings at airport office. Readings in 
other cities taken at downtown (city) offices 

t Includes weather bureau correction. 


WSB Outlines Pension, 
Profit-Sharing Requirements 


WASHINGTON — Wage Stabiliza- 
tion Board has issued General Wage 
Regulation 21 establishing minimum 
requirements for new and amended 
pension and profit-sharing plans to 
be self-administered and put into ef- 
fect without prior WSB approval. 

Key part of the order provides that 
the plan must be filed and not put 
into effect for 30 days. During this 
period, the staff will review it to de- 
termine if it complies with minimum 
requirements and whether it would be 
“unstabilizing.” If there is any ques- 
tion, parties will be notified and ap- 
plication will be treated as petition 
for formal board approval. 


Requirements are: 


1. Normal retirement age is “at 
least 65.” Benefits for employe retir- 
ing earlier shall be reduced in amount 
which takes account of additional 
years of service he would accrue by 
normal retirement age. Benefits also 
have to be reduced actuarially unless 
benefits are deferred until normal re- 
tirement age (except in case of per- 
manent and total disability). 


2. Benefits must be payable at least 
over lifetime of employe. 


3. Any benefits for employment 
terminating prior to retirement, de- 
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rived from employer contributions, 
shall not carry cash surrender value 
to employe and shall be deferred to 
normal retirement date. 

4. Profit-sharing payments must 
not begin until at least 10 years after 
employe’s admission to plan and such 
payments must be payable over at 
least a 10-year period. No immediate 
benefit derived from employer con- 
tributions may be provided in form 
of lump sum cash or loan value ex- 
cept in case of employe’s death. 

Requirements do not apply to ex- 
tension of existing plans to cover 
smaller employe units within same 
plant or establishment or from group 
of employes in one geographical unit 
of multi-plant employer to similar 
group in another geographical unit of 
same employer, provided plans are 
not modified. But, even in such cases, 
application must be filed for 30-day 
period. 

In issuing order, WSB said that 
plans constitute deferred, not imme- 
diate, income and therefore will not 
contribute materially to increased 
consumer purchasing power. It said 
that existing plans are so varied that 
any attempt to establish detailed cri- 
teria would tend to deprive parties of 
freedom of choice in selecting plan 
best suited to individual needs. 


Hearing on Lube Oil Rail 
Rates Set for March 5 


WASHINGTON — Southwestern 
Freight Bureau has slated public 
hearing before General Traffic Com- 
mittee of Southwestern railroads 
March 5 in St. Louis regarding rates 
on petroleum lubricating oil shipped 
from producing origins in West Vir- 
ginia and Pennsylvania to Amarillo, 
Tex. 

Hearing also will be held same 
day on rates on petroleum residual 
fuel oil from Oklahoma to Texas 
Gulf ports except Orange and Cor- 
pus Christi. 


Oil Truckers Win ‘Rate-Wise’ 
Victory over Southwest Rails 


WASHINGTON — National Tank 
Truck Carriers, Inc., is hailing a 
“rate-wise” victory in the fight with 
railroads over oil traffic rates in 
the Southwest but deplores the fact 
that Interstate Commerce Commis- 
sion again has supported rate differ- 
entials, “rail under truck.” 

ICC Division No. 3, in prescribing 
railroad tank car rates ranging from 
6c per 100 Ibs. at 20 miles to 34c 
at 300 miles, noted: 

“The record shows that the rail 
rates generally must be lc or more 
lower than the truck rates if the 
railroads are to have a fair oppor- 
tunity to share in the traffic.” 

NTTC has bluntly answered: 

“There is no evidence in the record 
to support such a contention 
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there will be no complete victory un- 
til the commission abandons the ham- 
stringing rate differential theory with 
which they seem to be taken at pres- 
ent.” 

Anyhow, ICC has ordered rails to 
cancel present rates and publish pre- 
scribed rates by May 1, on 30 days’ 
notice. Rails have not indicated 
whether they will petition for recon- 
sideration or seek other delays. 


Commission Wage Boost 
Is Allowed By WSB 


WASHINGTON — Wage Stabiliza- 
tion Board today issued Regulation 
20 which permits cost-of-living and 
“catch-up” salary increase provisions 
under Regulations 6 and 8 to be ap- 
plied to both fixed salary and com- 
mission earnings of an employe’s pay 
without prior approval—although any 
increase in commission ratings must 
have advance permission. 

Reg. 6 permits wage adjustment of 
10% over January 1950 level and 
Reg. 8 allows increases to equal rise 
in cost-of-living since Jan. 15, 1951, 
as reflected by Bureau of Labor Sta- 
tistics Consumers’ Price Index. Reg. 
20 allows these adjustments to be ep- 
plied to earnings of employes paid 
in whole or in part on commission 
basis. 


Deaths 


M. W. Kellogg, 79, founder of M. 
W. Kellogg Co., died Feb. 22 at his 
home in New York City, after a 
brief illness. Mr. Kellogg was presi- 
dent of the refinery engineering and 
construction company from 1905 un- 
til 1946, when he was made chairman 
of the board. 

Survivors include his widow, the 
former Marie Winthrop, and their 
two daughters, Mrs. Maitland A. 
Edey and Mrs. Harvey C. McClintock, 
Brookville, N. Y. 


* * = 


Adolph L. Weil, 76, president of 
General Petroleum Corp. from 1934 
until 1940, died Feb. 25 in Los Ange- 
les, after an extended illness. 

A graduate of the University of 
California, Mr. Weil began his law 
practice in 1899, specializing in oil 
cases and was appointed general 
counsel of General Petroleum at the 
time of its organization in 1910. 

He was one of the authors of the 
first California conservation law re- 
lating to the infiltration of water into 
oil sands, and also aided in drafting 
the California gas waste law. 

Mr. Weil. had been engaged in pri- 
vate law practice in Los Angeles 
since his retirement from General 
Petroleum in 1940. 


GUARDIANS NEW HORIZONTAL FLUORESCENT 


"TT" LIGHT 





Guardian Light 


a: 7 . 


i 


SIMPLE TO INSTALL 
Flexibility of installa 

permits quick 
rcement of old 
hroom lights 
existing poles 


Ina wiring 


FULLY GUARANTEED 


Listed by Underwriter 


use 


ompany 

















THE WEEK’S OIL NEWS 








Door Open to New Station Building 
As NPA Plans Steel Allotment Hike 


WASHINGTON — Service _ station 
construction, which had been facing 
virtually a death sentence, has a new 
lease on life now because National 
Production Authority changed its 
mind. 


NPA’s new plan is to permit a 
builder of a small commercial proj- 
ect, such as a service station, to self- 
certify his orders for up to five tons 
of steel a quarter, including as much 
as two tons of structural, but not in- 
cluding wide-flange beams. 

This move was a sharp departure 
from NPA’s earlier plan to permit 
no self-certification at all for struc- 
tural steel and only two tons a quar- 
ter of carbon steel. 


NPA announced its change of heart 
in a meeting with the construction 
industry advisory committee last 
week. It had received sharp opposi- 
tion from the committee when it pre- 
viously announced the “no structural” 
plan. 

The agency is now in the process 
of drafting the changes in its con- 
struction regulations to permit the 
five-ton self-certification and is ex- 
pected to have amended orders ready 
for issuance in about two weeks. 

Under old rules—still in effect un- 
til amendment is issued—self-certifi- 
cation could be used for up to two 
tons a quarter, and many service sta- 
tion projects had to be spread over 
two quarters. When the change is 
made to five tons, however, this de- 
lay will be eliminated, because most 
service stations can be built with 
five tons of steel or less. 

Better Steel Supply ?—The liberal- 
ization appeared to indicate that 
steel supply in general is beginning 
to ease, although NPA and DPA have 
been quick to warn against over- 
optimism along this line. 

DPA administrator Manly Fleisch- 
mann told a press conference that 
despite rumors of mills having over- 
supplies on hands, the supply situa- 
tion hasn’t changed much in recent 
weeks. 


“A month ago,” he said, “there 
were howls of pain because some 
‘tickets’ we had issued for materials 
couldn’t be cashed. Now, only a short 
time later, there are howls because 
tickets can be cashed and, in a few 
instances, there is a fraction left over. 

“The supply situation doesn’t 
change that rapidly. We are still in 
about the same general supply po- 
sition as we were then, although the 
supply of copper and aluminum 
needed for use with some types of 
steel has been so scarce, not all of 
that particular type of steel has been 
used. In most types of steel, how- 
ever, the supply is still scaree and 
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we aren't near the point where con- 
trols can be dropped.” 

Mr. Fleischmann said it may be 
possible to increase some sheet steel 
allotments if the user does not need 
more copper or aluminum. 

PAD Steel Requests—Meanwhile, 
DPA continued its study of PAD’s 
requests for third quarter steel allot- 
ments. It was learned that included 
in these requests was 660,000 tons of 
steel for oil country tubular goods, 
an increase of 210,000 tons over what 
was allotted for this purpose in the 
second quarter. 

Total PAD requests for third quar- 
ter are about 2,305,000 tons, includ- 
ing 1,755,000 tons for oil and 550,000 
tons for gas. These figures include 
requirements for the proposed oil in- 
dustry expansion plan which DPA is 
now considering. 

(NPN reported last week that re- 
quests for oil for the third quarter 
totaled 1,755,000 tons and concluded 
that if the gas industry were to re- 


ceive the same amount in third quar- 
ter as it got in the second quarter, 
PAD over-all total would be around 
2,155,000 tons. Since that time, NPN 
has learned that the request for the 
gas industry is 550,000 tons, which 
would be 150,000 tons over the sec- 
ond quarter.) 

All in all, news relating to mate- 
rials for oil and gas was good this 
week. In addition to the above re- 
port, NPA announced that it was 
going to make 68,000 tons of “waste- 
waste” steel material available for 
making non-food cans. 

Can manufacturers told NPA that 
they think they will be able to meet 
all 1952 can demands without diffi- 
culty. 


Georgia Refunds Avgas Tax, 
Requires Reclaimed Oil Label 


ATLANTA — Governor Talmadge 
has signed bill passed by Georgia leg- 
islature which refunds 5c of the 
state’s 6c per gal. tax on gasoline 
used in aviation. Also voted by Geor- 
gia lawmakers before adjournment 
was bill requiring labeling of used and 
reclaimed oil offered for resale. 





Defense Orders for the Oil Industry 


(Issued Feb. 19-25, inclusive.) 


This description of oil defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think that we have omitted a regulation. 

Complete copies of the official text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on oil upon issuance. 
Minimum charge for single copies, $1.00, 
postage paid. One year’s service, $100. Less 
than one year’s service, pro rata plus $5.00 
for handling. 

CODE: NPA—National Production Author- 
ity; ESA — Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 
ODM—Office of Defense Mobilization; DPA— 
Defense Production Administration; DTA — 
Defense Transport Administration; WSB — 
Wage Stabilization Board; OPS — Office of 
Price Stabilization. 


List of Orders ; 


OPS—Office of Price Stabilization 
GOR 3, Coll. 1, exemption of certain rubber 
chemical and drug commodity transactions. 
GCPR, Int. 49, open pricing contracts. 
GCPR, Int. 48, class of purchaser. 
CPR 17, SR 5, ceiling prices for Navy spe- 
cial fuel oil. 
Price Operations Memorandum No. 25, indus- 
try earnings standard. 
WSB—Wage Stabilization Board ; 
GWR 20, employes compensated on commis- 
sion basis. 
PAD—Petroleum Administration for Defense 
Instruction No. 1, assistance in obtaining de- 
livery of heating oi] to East Coast. 
DPA—Defense Production Administration 
Reg. No. 1, as amended, necessity certificates 
issued. ; 


What Orders Do 
Office of Price Stabilization 


BUTADIENE EXEMPTED — Collation of 
amendments 1-4 to GOR 3 includes exemption 
from price control of butadiene derived from 
non-petroleum sources when sold for use in the 
manufacture of synthetic rubber. 


OPEN PRICING CONTRACTS—Interpreta- 


tion 49 to GCPR rules that contracts entered 
into after the effective date of the GCPR, but 
prior to Amdt. 6, effective Mar. 19, 1951, con- 
taining the provision that the price should be 
‘‘seller’s ceiling price at time of delivery,’’ 
did not violate GCPR. 


CLASS OF PURCHASER— Interpretation 48 
to GCPR rules that although two customers 
may not differ functionally, they are considered 
as different classes of purchasers if the seller 
in the base period customarily charged differ- 
ent prices to them in sales made at the same 
time. 


NAVY SPECIAL FUEL OIL—SR 5 to CPR 
17 establishes ceiling price for the sale or de- 
livery of Navy Special fuel oil by Gulf, East 
and West Coast refiners. 


INDUSTRY EARNINGS STANDARD—Price 
Operations Memorandum No. 25 explains the 
general procedures and principles to be used 
in administration of the industry earnings 
standard, Formula is aimed at insuring that 
OPS regulations provide a reasonable level of 
industry earnings on an industry-wide basis. 


Wage Stabilization Board 


EMPLOYES ON A COMMISSION BASIS — 
GWR 20 is not a new stabilization policy but 
establishes procedure for application of GWR 
6 and 8 (Revised) to employes who are com- 
pensated in whole or in part on a commission 
basis. 


Petroleum Administration for Defense 


HEATING OIL DELIVERIES—lInstruction 1 
has been issued to assure that additional heat- 
ing of] supplies, made available by voluntary 
agreement by certain East Coast supply com- 
panies, will be distributed in such manner as 
to alleviate to the maximum extent any short- 
age conditions which may exist. 


Defense Production Administration 


AMORTIZATION—DPA Reg. 1, as amended, 
provides that effective Mar. 1, 1952, anyone 
wishing to get permission for rapid tax write- 
off must file for a certificate of necessity be- 
fore he begins construction. If construction 
is begun before application for the certificate 
is filed, no fast tax write-off will be granted. 


NATIONAL PETROLEUM NEWS 








THE WEEK‘S OIL NEWS 





DEPUTY PAD Bruce K. Brown likes to meet at least once a week with his top assistants to hash over the agency's problems. 

Shown above at a typical session are (left to right); Elmer E. Batzell, general counsel and assistant deputy; Alfred P. Frame, as- 

sistant deputy for domestic operations; Charles P. Rather, assistant deputy for gas operations; Mr. Brown; Hugh A. Stewart, assist- 

ant deputy; E. Carl Mattern, assistant deputy; Carroll D. Fentress, special assistant, and Charles E. Davis, director of refining divi- 
sion who is slated to replace Mr. Frame on March 1 


Apply Earning Standards Formula 
To Give Margin Relief, Hilts Says 


WASHINGTON—Harry Hilts, ex- 
ecutive secretary, Atlantic Coast Oil 
Conference has advocated that Of- 
fice of Price Stabilization apply the 
Johnston Earning Standards Formula 
to Independent petroleum marketers 
in granting them margin relief. 

Specifically, the formula, recently 
clarified by OPS, seeks to allow an 
entire industry price relief if the in- 
dustry’s current earnings are less than 
85% of its earnings in three best 
years 1946-49, inclusive. 

However, the policy applies only 
to industry-wide conditions and the 
Petroleum Branch is currently at- 
tempting to modify it to fit segments 
of industries—such as Independent 
petroleum marketers—in specific lo- 
calities. 

Mr. Hilts said it “would be easy” 
to establish that fuel oil marketers’ 
earnings are now far below standard 
because of rising costs. He said such 
items as $2 per hour pay to drivers 
in lower New York state are “eating 
into the profits” of the Independents. 

Mr. Hilts, who said he will confer 
during the next two days with OPS 
officials on the matter, proposed: 

1. Focussing of general policy down 
to fuel oil marketers level. 

2. Once the general policy is estab- 
lished, regional and district OPS of- 
fices should be charged with grant- 
ing margin relief in their own locali- 
ties, since conditions vary from area 
to area. 

Mr. Hilts said there is no alterna- 
tive, once such margin increases are 
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allowed, than to raise ceiling prices 
at consumer’s level because it would 
not be possible for suppliers to ab- 
sorb boosts. 


Pennsylvania Crude Hike? — The 
Pennsylvania Oil Producers Commit- 
tee has petitioned the Office of Price 
Stabilization for removal of the exist- 
ing $4.25 per bbl. ceiling on Pennsyl- 
vania crude oil or, failing that, an 
immediate upward adjustment of at 
least 72c per bbl. in the Bradford 
Field and corresponding boosts eise- 
where. 


Surface prospects are not good for 
granting of either request by OPS, 
despite the producers’ contention that 
Pennsylvania crude prices took a 
sharp drop in 1949, slumping to a low 
since 1948 of $1.47 per bbl., and were 
caught by the general price freeze 
on the climb upward toward World 
War II's level of around $5—thus im- 
posing a ceiling at temporarily de- 
pressed prices. 


Even should an increase be granted, 
it is doubtful that a pass-through at 
the wholesale stage will be permitted. 
OPS has a general policy of forcing 
increased cost absorption where it 
can and would take a critical view of 
wholesale profits before taxes before 
allowing any pass-through. 


Navy Special Problem — The old 
question of filling the military’s needs 
for Navy Special fuel oil was still 
present. Before issuing any directives 
in wake of OPS’s pricing order set- 
ting flat ceilings on the product, Pe- 
troleum Administration for Defense 


requested that suppliers be contacted 
for offerings at the ceiling price. 


At press time, replies were coming 
in from some 28 potential suppliers 
approached by the Armed Services 
Petroleum Purchasing Agency in an 
effort to fill a deficit of 5.3 million 
bbls. during the first six months of 
1952. 


PAD also suggested that ASPPA 
try to buy component parts and have 
them blended into Navy Special. But 
this might be interpreted as an ef- 
fort to circumvent the pricing order, 
and ASPPA probably will not follow 
the suggestion. 


Socony Jobber Policy Gets 
Praise and Doubt from Ellis 


WASHINGTON—tThe plan of So- 
cony-Vacuum Oil Co. for bettering 
relations with distributors came in 
for praise this week from Otis H. 
Ellis, NOJC general counsel, who 
noted, however, that “there are 
parts” of policy he was doubtful 
about. 


Mr. Ellis commended Socony for 
actually putting down in black and 
white what some other suppliers 
might have had in mind but which 
have not been passed down to em- 
ployes and jobbers. 


(Similar policy declaration was 
voiced by Esso Standard later than 
Mr. Ellis’s report to NOJC member- 
ship on the Socony-Vacuum move. 
Details of Esso’s plan, which stresses 
execution by field personnel of the 
company’s jobber co-operation policy 
are given on p.35 of this issue.) 


Although Socony’s plan does not 
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AT THIS MEETING of PAD’s East Coast Supply Committee, Feb. 25, 176,000 bbls. of fuel oil was allocated to six marketers 


in three East Coast cities. 


Hartzmann, Esso; and John J. Scott, Socony-Vacuum. 


Left to right, seated against the wall, are Thomas Parker, Shell; J. J. Mulvey, Atlantic Refining; H. F. 
Seated around the table clockwise, are E. O. Perkins (back to camera) 


Texaco; R. N. Duncan, (pen in hand) Shell Oil; H. M. Corban, (hidden in back of Mr. Duncan), Cities Service; Robert J. Craw- 
ford, Jr., (back to camera, Jeaning on table) Sun Oil; G. W. Poorman, Esso; L. B. Fox, Socony-Vacuum; James N. Brown (pencil in 
hand) PAD; Elmer E. Batzell, (hidden behind Mr. Brown), PAD; Robert A. Hunfer, PAD chairman of committee; Lawrence W. 
Lee, PAD; D. A. Brew, PAD; E. F. Lavery, Gulf; J. P. Knight, Gulf; A. C. Marino, American Oil; H. T. Maurer, Sinclair; J. A. 


mention margins and leaves ‘“‘some 
things of a specific nature to be de- 
sired,” Mr. Ellis added, this does not 
detract from Socony’s “serious aware- 
ness” that its jobbers “are entitled 
to a concrete statement of position, 
as well as a. constructive effort on 
the part of a supplier for co-operative 
assistance with its Independent mar- 
keters.” 


Mr. Ellis noted that, in order to 
be effective, program “requires not 
only a sincere effort on the part of 
Socony but a co-operative effort on 
the part of their distributors, and a 
failure on either side will nullify the 
effects of their plan.” 


“There are parts of the policy that 
leave me with tongue in cheek,” Mr. 
Ellis added, “and I would suggest 
to Socony that the meaning and in- 
tent of this plan or policy be ham- 
mered into the heads of their per- 
sonnel down to the last district man- 
ager or salesman. The administration 
of this policy will, in the main, work 
or fail dependent upon the honest 
administration at the lower levels.” 
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Ahearn, Sinclair, and Paul Best, California Oil 


Eastern Marketers Get Extra Fuel Oil 


NEW YORK—In first real action 
since its organization, PAD’s East 
Coast Supply Committee has made 
available 760,000 bbls. of additional 
heating oils to six East Coast mar- 
keters with inadequate supplies. 

PAD said the allocations are for 
immediate use and include 50,000 bbls. 
of kerosine. Suppliers aided are locat- 
ed in New York, Boston and New 
Haven, Conn. 

PAD said three other applications 
for assistance have been deferred for 
the time being, while five other ap- 
plications must still be processed. 

PAD has specified the following 
as “affected area No. 1,” in which 
shortages threaten and in which ad- 
ditional supplies of heating oil may 
be necessary: 

Maine, New Hampshire, Vermont, 
Massachusetts, Rhode Island, Connec- 
ticut, New York (except for counties 
of Cayuga, Tompkins and Tioga, plus 
rest of the state west of those coun- 
ties) and New Jersey counties of Sus- 
sex, Passaic, Morris, Warren, Hunter- 
don, Essex, Union, Hudson, Bergen, 
Middlesex, Monmouth and Somerset. 


Fentress Named PAD Secretary 


WASHINGTON—Carroll D. Fent- 
ress, special assistant to deputy pe- 
troleum administrator, has been named 
to new post of executive secretary of 
PAD. 

PAD said his new job will be to 


tie together PAD’s many activities 
to insure unity of operations. He will 
help formulate, develop and execute 
PAD’s policies, programs and plans 
through PAD committees and will 
assist Deputy PAD Bruce K. Brown in 
co-ordinating agency operations. 


He will assist in liaison between 
PAD and such organizations as Na- 
tional Petroleum Council, Gas Indus- 
try Advisory Council and Foreign Pe- 
troleum Supply Committee. 


Government Eases Rules 
On Salary Record Keeping 


WASHINGTON—Simplification of 
the record keeping and reporting pro- 
visions of salary stabilization regu- 
lations has been made by the Salary 
Stabilization Board. 


In general, new requirements, in- 
corporated in amendments to Gen- 
eral Salary Regulations 1 and 3, and 
to General Salary Order 6, abolish 
reporting of 10% general catch-up 
increases and of cost-of-living in- 
creases which are provided by salary 
plans. 


However, they provide that in ad- 
dition to certain record keeping re- 
quirements, an employer shall pre- 
pare quarterly a summary statement 
of salary increases based on a per- 
centage of compensation permitted 
by the regulations. 
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Mgiors Finally Recognize Independent's Value 


It now seems that at last the Independent oil jobber, 
15,000 strong, is being recognized by the big leaders of the 
industry, for what he really is—a man of high standing, 
worthy of respect and of considerable substance both 
financially and politically in every community of any 
size in the country. And he also is being acknowledged 
publicly as a man- with a real investment of dollars in 
the industry, and who fulfills a sound economic need— 
a fulfillment that even in the admission of the larger 
companies may be done at less cost to the consumer than 
by an integrated company. 


This recognition came to the oil jobber last week from 
two sources, the Socony-Vacuum Oil Co. and the Esso 
Standard Oil Co. (domestic operating company for the 
Standard of New Jersey. See NPN Feb. 20 p. 28 and 
NPN this week p. 35). Socony-Vacuum announced its 
jobber recognition and co-operation policy through H. T. 
Ashton, general manager central region, at the annual 
meeting of the Iowa Independent Oil Jobbers Assn. at 
Des Moines, Iowa. Esso Standard, the second major to 
announce a similar policy, did so through E. H. Collins, 
director and general manager of marketing, at a com- 
pany session of top marketing executives at New Orleans. 


Both companies had been making a detailed study of 
jobber relations for many months. Other large com- 
panies also have been making such a study running back 
even over some years. The studies, it is known, are fa- 
vorable to the jobber. It is to be hoped that all majors 
will make announcements of more co-operative policies 
to the jobber soon in order to help dispel the years of 
suspicion, before the country gets further into the presi- 
dential campaign which will unquestionably be heated 
and dirty, with bricks flying at everyone’s plate glass win- 
dows. 

The bare announcement of these jobber policies by 
these two major companies will not solve all the market- 
ing problems of the industry, but from assurances of 
the top management of these companies the industry 
can well expect that a sincere, honest and vigorous effort 
will be made by these companies to carry through as 
fast as possible. Socony-Vac has already started to dis- 
cuss the policies in detail with its jobbers, beginning with 
a conference of some of its jobbers at Fargo, N. Dak., 
the other week. 


The success of the plans of these two companies will, 
of course, depend also upon the amount of study and ac- 
ceptance given them by their jobbers. As we understand 
it, the companies want full discussion of their ideas, want 
development of additional ideas, if any, and a mutual 
working out of plans. In other words this is the start 
of a new relationship to be developed over the years and 
not the imposition of new “law”. Now the jobber’s ad- 
vice is being sought as to what is best for company, job- 
ber, industry and country. He is not being given “Order 
No. A-4521-xyz” to obey “or else.” 


Obviously each company can only deal with its own 
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jobbers, and its own jobbers can only speak for them- 
selves and not for other jobbers who get their supplies 
elsewhere. But as the volume of business being done 
by these companies through jobbers is steadily increas- 
ing, and as Socony-Vac alone has mone than 2,000 jobbers, 
what these two companies and their jobbers do will have 
considerable influence on the thinking practices of the 
rest of the industry. This is especially true, as both com- 
panies plan to give their jobbers the benefit of the better 
operating methods that each company’s marketing ex- 
perts have and will devise. 


As these operating methods, it is well known, have 
been developed to a high degree of efficiency, that means 
the jobbers of these companies should early show an in- 
creasingly competitive efficiency which other jobbers 
should quickly note from their own competitive contact 
with the jobbers of these two majors alone. This also 
will bring to wide industry note, and to the notice of in- 
dividual jobbers everywhere, the great value of what 
many other major companies have for their own jobbers, 
operating ideas which some observers have long thought 
did not get the attention from many jobbers that their 
merit warranted. 


Era of Improved Competition Should Result 


All this should mark the beginning of a new era of 
keener and more intelligent competition, competition that 
will mean much more to the consumer than some of the 
much talked of price wars and “multi-pump stations” 
have meant, where the contenders may slug it out to 
the finish of their pocket books. 


The American oil industry, has contributed much capi- 
tal to the creation and operation of colleges for the train- 
ing of production and refining men, and some capital for 
the maintenance of schools in management, but the mar- 
keting of petroleum has been largely neglected. From 
this newly announced policy of greater co-operation with 
the jobber, there is every reason to expect much increase 
in marketing education. And, importantly, the increase 
in marketing efficiency should make it possible for Inde- 
pendent jobbers to get expansion money more easily, and 
not from their suppliers. 


Such money is needed by the industry and it is money 
that even the biggest majors, despite seemingly good 
earnings, don’t have enough of right now to meet not 
only the country’s growing peacetime needs but its rapid- 
ly mounting prospective war needs. 


There is no reason why a large number of jobbers 
cannot get money locally or even from national sources, 
if their businesses are organized and operated on proper 
modern lines, if any are not already so organized. Large 
sources of capital funds, such as insurance companies, 
are interested, and necessarily so, in sound, continuing 
good management, which small businesses have difficulty 
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proving they have. These handicaps should be overcome 
in many instances in this prospective future era of bet- 
ter marketing by Independent units. This greater in- 
terest in increasing the efficiency of the jobber, should 
grow and become more rapidly apparent as other com- 
panies finally reveal what they have been doing, to in- 
crease that jobber co-operation or begin plans of their 
own. 


Jobbers Should Be Represented on National Group 


As this occurs the larger oil companies should use 
their sympathetic influence for a careful and unbiased 
study of the jobbers’ representation on national groups. 
For lack of a fair and good perspective by the majors 
who—any protests to the contrary notwithstanding— 
greatly color the personnel of all national groups of the 
industry generally, the jobber has been pretty shoddily 
and even stupidly treated and the industry as a whole, 
including the major companies particularly, have suffered 
from it, whether they all realize it or not. 


In many instances new membership will be elected 
or selected for many such organizations next fall, so if 
the larger companies begin now, they will have plenty of 
time to get the machinery in operation to have at least 
a@ more democratic selection of men for these national 
groups than has been had in the past. 


At the present time these national groups do not have 
the jobber support they should have to be truly effective 
because these groups do not properly represent the job- 
bers. This failure of true democratic representation of 
the jobber is due to a number of thing's, such as downright 
ignoring of the jobber, not just to rudeness but to rank 
injustice; major company representatives maneuvering 
their own friends into office because they did not think 
the jobber could be “safely entrusted” with the choice of 
a representative; in fact this extra official mothering of 
the jobber was one of the great curses imposed by some 
major representatives on the industry back in the “code” 
and even to some extent in the war days. “Plums” were 
handed out that should have been successfully challenged 
as to the fairness of the representation. With the aid 
or even active effort of the majors, representations have 
been continued no matter what the change in status of 
the various individuals has been in the industry or what 
the changing character and conditions of the industry 
might require. 


Independent Belongs on Board of API 


What should be overhauled particularly is the mem- 
bership on the board of directors of the American Petro- 
leum Institute. The jobbers have been so snubbed by 
the API in the past—even though the institute’s first 
secretary and general counsel, Robert L. Welch, was se- 
lected because he had been secretary of a radical Iowa Job- 
bers Assn. and later general counsel of the fighting West- 
ern Petroleum Refiners Assn.—that the API has had 
little or no support worthy the name from Independents. 
The much needed effectiveness of the API has suffered 
materially as a result, and so also has the industry as 
a whole. The API, considered as a representative chiefly 
of the major companies, cannot possibly have the stand- 
ing it should have as if recognized as representing also 
and fairly the Independents. 

President Frank Porter of the API, though he him- 
-self has been in oil production all his life, has already 


been attending jobber meetings, not just sitting with the 
“wax works” but mixing around with the jobbers as he 
does with his own drilling crews back in the Southwest. 
That kind of mixing will do great good but it will be 
much heightened if there is better representation of the 
jobber in the API’s official machinery. Once there is 
a showing of real and honest interest in the jobbers as a 
class by the top contingent of the API, it will be possible 
to prevail on jobbers to become members and to contrib- 
ute their time and expense to the highly important com- 
mittee work. 


The top API strata undoubtedly would be much cha- 
grined to know how many times jobbers have taken a 
look at the ruling coterie and then said “not for me” and 
departed for Florida, or California or Europe. If job- 
bers are going to have something to say in the affairs 
of the API, they naturally think they should have some- 
thing to say about who will say it for them. Until the 
API gets around this obstacle it never can speak for the 
whole industry for it never will represent the marketers. 


The top brass in the industry and in Washington should 
also re-study jobber representation on the National Pe- 
troleum Council which does not carry the influence today 
with the Independents that it should by any means. So 
far as the jobber is concerned—15,000 of them—the Coun- 
cil may more accurately be said to be looked upon as an 
adjunct of the API by the Independents in marketing, 
than representative of their interest in a government op- 
eration of defense against war. The intelligent thing 
for both the API, the high brass of oil and the Depart- 
ment of the Interior, as it should have done in the past, 
would be to contact those organizations that represent 
the jobber, of his own free choosing. 


The state oil jobbers associations and their National 
Oil Jobbers Council, consisting of their duly elected repre- 
sentatives, should by all means be consulted about proper 
representation on all national groups, a thing which has 
not been done even though several of these state as- 
sociations are older than the API itself, and many are far 
older than some of the organizations that have been 
given front seats in the industry’s national] set-up. These 
associations represent men who have substantial dollar 
investment in the oil industry just as have producers and 
refiners, and some jobbers have much more investment 
than many a producer and smal] refiner who nevertheless 
get to sit in the seats of the mighty. 

This new action on the part of these leading majors 
can very properly be considered as introducing an era 
that at last will make for a far stronger industry against 
the political and economic storms that threaten it and 
most other industries. 





The good opinion of mankind, like the lever of 
Archimedes, with the given fulcrum, moves the 
world—Thomas Jefferson. 


Editorials are written to stimulate discussion, 
because it is only through discussion that a na- 
tion, an industry or a company can arrive at 
sound decisions. NATIONAL PETROLEUM NEWS al- 
ways welcomes comments on its editorials. 

Please write Warren C. Platt, Editor, 1213 
West 3rd St., Cleveland 13, Ohio. 
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Jobber Says Margin Hikes Too Small, 
Denies Independents Are ‘Complacent’ 


By Leonard Castle, Midwest Editor 


A prominent 

Midwest jobber 

takes friendly is- 

sue with our re- 

cent statement that jobbers of the 

Upper Midwest in general are in a 

happier frame of mind than they have 

been for a long time. (See NPN, 
Jan. 30, p. 22). 

He argues that the article gave a 
false impression of “complacency” 
among jobbers today which “actually 
does not exist.” He says that the 
recent margin boosts of 0.25c on regu- 
lar grade gasoline were not enough 
and that the jobber, particularly in 
metropolitan areas, needs a margin of 
3.5c to be competitive with major 
companies. 

(Material contained in the Jan. 30 
column was gathered from scores of 
jobbers, large and small, who at- 
tended the recent convention of the 
Northwest Petroleum Assn. As stated 
in the Jan. 30 article, all commented 
to the effect that their suppliers have 
a deeper understanding of their prob- 
lems than before, that margins are 
in good shape, and that jobbers are 
happier than they have been for a 
long time). 

Our jebber friend, whose margin 
on gasoline is 2.875c, said: 

“Your article gave a false impres- 
sion of complacency because the job- 
ber won't be saticfied until he is com- 
pletely competitive in the area in 
which he markets. You find major 
companies, especially in metropolitan 
areas, spending $35,000, $50,000 and 
upwards, to build new service sta- 
tions, and the jobber can’t do that 
on his present margins. Nor can he 
expand his storage facilities as he 
should. To be competitive, he must 
be able to build stations and bulk 
plants commensurate with those the 
majors are building, and to do it he 
needs a margin of 3.5c per gal.” 


* * * 


Iowa jobbers are disturbed by a 
new campaign to build a 300-mile 
toll road east and west across the 
state because they fear such a proj- 
ect ultimately would resul. in a big 
increase in the state gasoline tax. 

Gov. William S. Beardsley on Feb. 
13 named a 12-man committee to 
study the advisability of construct- 
ing throughways and superhighways 
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to be financed by tolls. The com- 
mittee, which was instructed to re- 
port by Dec. 12, does not contain 
one representative of the oil indus- 
try, although four of its members 
are known advocates of toll roads. 

Figures gathered by persons oppos- 
ing toll roads ‘n Iowa prove that a 
cross-state toll highway wouldn't pro- 
duce even enough revenue to pay the 
interest on the bonds, which would 
mean that eventually the state—and 
the taxpayers—would have to as- 
sume the responsibility of bailing out 
the huge project. 

+ * * 

Iowa’s two most heavily traveled 
east-west roads are Highways 6 and 
30, each of which carries slightly un- 
der 3,000 cars acruss the state each 
day. Assuming this number used a 


ATLANTIC COAST 


toll road at a charge of 1.5c per mile, 
the annual revenue from tolls would 
amount to $4,900,000. To this might 
be added concession revenue of $375,- 
000. Operating expenses, according 
to the experience of the Pennsylvania 
Turnpike, would amount to about $1,- 
500,000 annually, leaving net revenue 
of $3,775,000 a year. 

Engineers of the Iowa Highway 
Department estimate that at the very 
minimum it would cost $500,000 per 
mile, or a total of $150,000,000 to 
build a 300-mile turnpike across the 
state. Bonding companies say the low- 
est possible interest rate on the bonds 
would be 3%, and on that basis the 
annual interest would be $4,500,000. 
Since the net revenue would be only 
$3,775,000, the project would lack 
$725,000 a year of paying off the in- 
terest, to say nothing of the principal. 

Jobbers along Highways 6 and 30 
also fear that their businesses would 
suffer if a turnpike was constructed. 
Past experience has been that cerv- 
ice station concessions are granted to 
a limited number of major companies 
as a direct operation and existing 
service stations along the old high- 
ways are in danger of being dried up. 





Traffic Jams on New Jersey Turnpike 
Hint All Not Lost for Free Route 


By Raymond E. Bjorkback, Eastern Editor 


A weekend 
driving binge by 
eastern motorists 
suggests that a 

truly impressive increase in gasoline 
and lube oil sales would result if 
motorists just were provided proper 
—judiciously planned—highway and 
arterial route facilities. 

The weekend referred to was the 
“long weekend” which began with 
Washington's birthday. 

On the newly opened New Jersey 
Turnpike, particularly, it became 
virtually a “lost weekend” for thou- 
sands of motorists, including the 
writer of this column. 

He made a round trip to Washing- 
ton, D. C., from New York area, en- 
couraged by the prospect that the 
North-South traveler now could roll 
through New Jersey via the turn- 
pike in half the time it used to take, 
and cross the Delaware River by 
bridge instead of having to take the 
old ferry below Wilmington. 


The prospect appealed to others, 
too. The weather was bright, the 
mid-winter holiday made to order 
and the motorists came out of hiding. 
The “118 miles of driving ease” of 
that “last word in expressways,” the 
New Jersey Turnpike, became the 
scene of some of the greatest bum- 
per-to-bumper traffic tie-ups we've 
ever seen. 

Sixty-seven thousand  vehicles- 
hardlv a truck to be ceen—used the 
toll that day. The engineers hadn't 
counted on that many until 1960. 

A sudden stop somewhere, a rear- 
end collision, and halted automobiles 
would be backed up in the glistening 
twin lines for miles. Throngs of 
automobiles in the incompleted serv- 
ice areas gave them the air of a 
rural rodeo. 

From the southernmost toll station, 


“vehicles prepared to leave the turn- 


pike, were backed up for 1% miles, 
some of them six and eight abreast. 
Route 40 through Baltimore, was 
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“Our Fruehaufs Pay Bigger Hauling 
Profits in Three Americas!’’ 


Says Miller Motor Line, Inc. 


“We encounter all kinds of road and 
load conditions operating Tank-Trailers 
in the United States, Cuba, and Brazil,” 
states W. C. Miller. ‘““We’ve found that 
Fruehauf Tank-Trailers stand up long- 
est, cost the least to operate, and are 
easiest to handle. The quality of Frue- 
hauf engineering and construction is 
without compare. 





_ 
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“We get exceptional tire mileage, 
too, with Fruehauf’s Gravity Tandem 
Suspension — better than 150,000 miles 
before recapping. 


“Our fleet now is just about 100% 
ce Fruehauf —because we're 100% sold on 
. T. Miller : Ate ae 
Vice President their superiority. 














1. High-Tensile Steel Throughout! 


2. Wheel Wells for Exceptionally Low 
Mounting of Tank 


3. Deep Sumps For Complete Drainage 


4. Strong Reinforcement on all Load- 
Carrying Bulkheads and Baffleheads 


5. Emergency Valves 


6. Safety Tread Walkaway With Drains 
Through Tank 


7. Gradually Sloped Transition Sheet 


8. Deep-Dished Bulkheads and Baffle- 
heads 


9. Oven-Baked Finish 


he nh ten ' 
‘ a World's Widest Choice 
of Trailers Is Your 
A Surest Way to Savings! 


GASOLINE TRANSPORT CASINGHEAD TRANSPORT “ENGINEERED TRANSPORTATION” 
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Manifold 
ery Time! 


h common 
manifold is 
o a 4-inch 
Thin-wall 
1 tubing and 
gh grade 
ives are ex- 
quality fea- 


- 


K-TANK 


Safety Manholes Cut 
Pressure Worries! 


All manholes are 
equipped with two-way, 
pressure and vacuum 
relief valves, plus check 
valves and fusible safety 
plugs. Sturdily hinged 
fill caps have positive- 
locking levers. 








Bui 


@ bu 


Self-Steering Gravity Tandem 
Multiplies Tire Mileage! 


Tank-Trailer operators report that the au- 
tomatic steering and alignment features of 
Fruehauf’s exclusive Gravity Tandem Sus- 
pension double and triple their tire mile- 
age! Independent wheel suspension elimi- 
nates brake hop. The smoother ride means 
savings. 
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ein Quality... 


tin Strength... 





t-in Fofits! 


Service Wherever Your Fruehauf Goes! 
Branches From Ccast to Coast! 





World's Largest Builders of Truck-Troilers 


FRUEHAUF TRAILER COMPANY 


DETROIT 32, MICHIGAN 





FUEL Off TRAILER PROPANE BUTANE TRAILER BUNKER-C TRANSPORT 
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another bumper-to-bumper, drive-a- 
few-feet-and-stop ordeal most of the 
way across the city. 

Similar conditions developed on a 
recurring basis on the turnpike last 
Sunday and Sunday night (Feb. 24). 
Many northbound motorists, includ- 
ing this one, endured this just so 
long, then left the turnpike for the 
free route (highways 130 and 25) 
which the new toll road parallels, only 
to find immediate approaches to New 
York—bridge and tunnel routes— 
jammed with alternately creeping 
and halted traffic. 


The conclusions may be drawn, per- 
haps, that: 

1. New Jersey, a traffic “corridor” 
still has a long way to go to ac- 
commodate its traffic potential, just 
as have other states and many cities 
in the East and elsewhere. 

2. Much traffic drawn to the New 
Jersey turnpike by its novelty will 
return to the free route. If the 
Washington’s birthday weekend is 
any indication of what the turnpike 
will be like on spring and summer 
weekends—and we’ll bet it is—the 


dealers on the free route who've lost 
all that business to the toll road 
(see Jan. 9 NPN, p. 27) will begin 
to think old times have returned. 


The group championing the free 
route, the New Jersey Free High- 
way Assn., has won one small con- 
cession from the state highway com- 
missioner, Ransford J. Abbott. 

So that motorists approaching the 
turnpike from the south, from the 
Delaware Memorial Bridge, will be 
made aware they have a choice, at 
that po‘int, between taking the turn- 
pike and the free route, the highway 
department will install an 8 x 4 ft. 
sign marking the approach to the 
free route in this fashion. 

“U. S. 130—Camden and New York 
—Next Right.” 

The free highway association’s plea 
to major oil companies to promote 
the free routes with their billboards, 
and by other means, has gone virtual- 
ly unheeded, however, according to 
the association president, Bernard 
Baller, proprietor of a diner at North 
Brunswick, N. J. 





PACIFIC COAST 


California Distributors Face Battle 
In Building Up Strong Association 


By Frank Breese, Pacific Coast Editor 


California’s 
fledgling trade 
association of pe- 
troleum distrib- 

utors has entered a critical period of 
its life. 

Seriousness of the situation was 
apparent at the second annual con- 
vention of the California Petroleum 
Distributors Assn. last week at Santa 
Barbara, Calif. (See story on p. 
38.) The general session opened in 
a gloomy atmosphere of pessimism 
over the turn-out which was termed 
“disappointing” (28 of the 175 mem- 
bers attended). 

That seemed to be the culmina- 
tion of one of those one-thing-after-an- 
other periods: Lately new members 
have been slow coming in. .. A num- 
ber who signed up and paid their 
initiation fees have stopped paying 
their dues. . . Because of the heavy 
expense in getting a new organiza- 
tion developed, the association ex- 
hausted limited working capital. . . 
A guest speaker (F. A. Lakey, direc- 
tor National Real Estate Board) in- 
vited because of his reputation for 
inspirational appeal was hospitalized 
the night before the convention 
started, leaving no time to line up 
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a replacement. . . Three days before 
the starting day, only eight members 
had signified their intention of at- 
tending, so the entertainment pro- 
gram was cancelled. . . On the eve 
of the convention, the retiring presi- 
dent (Merrill C. Munson, Modesto) 
injured his back and was unable to 
attend. 

By the end of the afternoon, a new 
enthusiasm had been generated, re- 
flecting a remarkable spirit of op- 
timism. George E. Strachan, retir- 
ing executive secretary, made a so- 
bering appeal to the group to keep the 
association going. He remarked that 
petroleum distributors are about the 
last group in the state unable to 
speak with a unified voice on legis- 
lative matters. 

“Individuals are helpless in legisla- 
tive matters,” declared Mr. Strachan. 
“You've got to have strength ot 
numbers to get a hearing and receive 
consideration on such questions. 

“Td hate to see anything happen 
to this association. It’s very impor- 
tant.” 

Lester C. Cox, presiding officer and 
mayor of Coachella, said, “It takes 
time to organize a group because 
California is a large area. If it takes 


two or three years to get established, 
I won’t be disappointed.” 

Pat O’Reilly, distributor and host 
as president of the Santa Barbara 
Chamber of Commerce, declared, “I’m 
amazed to hear the pessimistic talk. 
This association has been going nine 
months. 175 members in _ nine 
months? That’s great progress. I’m 
optimistic.” 

By discarding the initiation fee and 
setting up a “task force” committee 
to recruit new members, the associa- 
tion now hopes to get a second wind. 

The men who pepped up the meet- 
ing and are working to get the asso- 
ciation over the hump seem to be 
pretty realistic about the problems 
and work ahead. Though small, the 
group at Santa Barbara appeared to 
have the will to make a real college- 
try to keep the association going. 

. * - 

Subject of considerable discussion 
was the attitude of supplying com- 
panies. It was the consensus that no 
suppliers are supporting the associa- 
tion. It was reported that at least 
two majors are opposing the organ- 
ization while some others have looked 
on quietly, watching to see what it 
does. 

Another view was that hindrance 
has been created in some supplying 
companies at a supervisory level. Re- 
sult is that distributors are discour- 
aged by field supervisors from join- 
ing, the informai report said. 

The men discussed the problem of 
trying to convince top management 
that their intentions are good. A 
code of ethics was adopted with the 
hope it would be well received by 
topside. 

+ * + 

Usually margin is the most popu- 
lar topic among distributors. But 
this time “clipper delivery” was 
prominent. A number of them were 
concerned about accounts that had 
been withdrawn from them to be 
supplied directly by the direct deliv- 
ery system of the “clippers”. Others 
were worried that clipper routes 
might be extended into their areas. 

* * - 

Report of the practicability of bot- 
tom-loading of transports and tank 
trucks, as tested at the Rochelle, Il. 
pipe line terminal of Standard Oil 
Co. (Indiana), was received with 
great interest by the West Coast 
industry (see Feb. 13 NPN, p. 17). 

The motor transport head of a 
West Coast major said, “Nothing 
much has been done about this meth- 
od in the West.” 

He expressed doubt that it would 
be adopted on any scale in the area 
for some time. “It would mean re- 
placing our present overhead load- 
ing facilities and converting our mo- 
tor transport fleet.” 

The majors have built up post-war 
clipper fleets, equipped for overhead 
loading, at considerable expense. 


NATIONAL PETROLEUM NEWS 

















THE WEEK‘’S OIL NEWS 





Esso Standard Seeks Better Jobber Relations 


Special to NPN 
NEW ORLEANS—A policy which 
calls for more helpful relationship 
with oil jobbers was disclosed here 
Feb. 20 by Esso Standard Oil Co. 
The first statement regarding pol- 
icy was made by E. H. Collins, Esso’s 
director and general manager of mar- 
keting ,to a regular meeting of more 
than a hundred division and assistant 
division sales managers from all over 
the country. 


Esso Standard has been studying 
the problem of better jobber rela- 
tionship for a long time and last 
July sent instructions to these man- 
agers to make a first hand survey. 
This was supplemented by a personal 
country-wide survey made by L. E. 
Ulrope, vice president and director in 
charge of marketing. 


Mr. Collins’ statement said that the 
company needs the jobbers and dis- 
tributors who sold 30% of the com- 
pany’s total volume of motor fuel, 
refined oil, heating oil and residual 


in 1951, an increase from 20% in. 


1946. In the same period company 
said its total sales of these products 
increased 44.2%, but sales through 


resellers, exclusive of cargo cus- 
tomers, increased 121.6%. 

The jobber exemplifies “free en- 
terprise” and had “closer personal 
contact with and enjoys the confi- 
dence of the people he serves” and 
“helps to maintain healthy competi- 


‘tion in the industry,” Mr. Collins as- 


serted, 

He referred to the organization of 
the National Oil Jobbers Council 
whose “intelligent and aggressive lead- 
ership” gives them a national voice. 
He said: 

“Neither we as a company nor the 
integrated oil companies in the in- 
dustry can afford to ignore anything 
that affects the well-being of the 
jobber, but neither we as a company, 
nor the jobber, can operate in an at- 
mocphere of suspicion of motive,” he 
said. 

Among officials present when the 
statement was made were S. C. Hope, 
president of Esso; and M. J. Rath- 
bone and H. H. Hewetson, members 
of the “big board” of Jersey Stand- 
ard, to whom the marketing company 
reports. 

Text of policy statement made by 
Mr. Collins follows: 


Text of Collins’ Policy Statement 


Last July we wrote all division 
managers a letter requesting that 
they or the assistant division man- 
agers personally contact all branded 
and unbranded distributors and job- 
bers of our products. The reason was 
to determine, as nearly as possible, 
if our relations with them were as 
good as we thought they were and 
wanted them to be. 

You reported to us on the discus- 
sions you had as a result of your 
calls. These reports, which we re- 
viewed very carefully and tabulated 
as to content, would seem to indi- 
cate that the relationships between 
our company and our resellers may 
be somewhat better than the rela- 
tions between the integrated oil in- 
dustry and the jobbers as a class— 
if we are to rely upon the published 
reports of jobber trade associations. 
We will all agree, however, that by 
continuation of these personal con- 
tacts on the part of our top division 
executives, we can strengthen these 
relations even further. 

Some time before the date of our 
letter, Mr. Warren Platt’s publication, 
NATIONAL PETROLEUM NEWS, had pub- 
lished the results of a survey made 
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by them, from which it appeared’ that 
after the expected large percentage 
of jobbers who wanted wider margins 
there were a variety of complaints 
expressed by 7 or 8% of the jobbers, 
reflecting a feeling that they did not 
have sufficiently close contact with 
people at the management level; that 
their supplies were uncertain; and 
there seemed to be a lack of appre- 
ciation of their importance by the 
supplier and, therefore, a lack of se- 
curity. While we have been making 
an honest and intensive attempt to 
evaluate relations between ourselves 
and our jobbers and distributors, the 
organized resellers segment of the 
industry has been making its own 
surveys and evaluations. One of the 
most recent conclusions that has been 
drawn and expressed by them is that 
although the policies of the major 
oil companies may be sound, and the 
attitude toward the jobbers at the 
top policy-making level may be good, 
this attitude does not extend down 
through the “lower echelons” of the 
company, and, therefore, does not al- 
ways express itself in practice. 

It is for this reason particularly 
that we want to express to you our 


E. H. COLLINS—Director and general 
manager of marketing, Esso Standard 
Oil Co. 


feelings on this matter, with the hope 
that you will take them back to your 
divisions and pass them on to every- 
one who contacts our trade. We in- 
clude salesmen, terminal superintend- 
ents, bulk plant supervisors and the 
operators of the vehicles making de- 
liveries. 


As an integrated oil company we 
need the jobber and distributor, and 
we make no distinction between those 
who purchase from us, selling under 
our trade marks, and those who pur- 
chase from us and sell under their 
own brand names. In a consumer at- 
titude survey we made in connec- 
tion with fuel oil marketing, it was 
found that considerably more than 
one-half of the people preferred to 
do business with their local distrib- 
utors, even though they felt at that 
time that the large company was a 
more assured source of supply and 
price. 


The importance of the reseller must 
be recognized because— 

1. He has a high reputation in 
his community. 

2. He exemplifies free enter- 
prise in action. 

3. He has closer personal con- 
tact with and enjoys the confi- 
dence of the people he serves. 

4. He helps maintain healthy 
competition in the industry. 

We can and should be helpful to 
the reseller in the conduct of his 
business by making available to him— 

1. Our experience in reducing 
bulk plant and tank truck costs; 

2. Engineering service with re- 
spect to design and operation of 
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bulk plants, service stations, and 
automotive equipment; 


3. Our knowledge of good cred- 
it and accounting procedure; and 


4. Ideas in connection with ad- 
vertising, sales promotion, mer- 
chandising, and the like. 

In the past few years a significant 
change has taken place in the job- 
ber segment of the industry. In ad- 
dition to the large number of sepa- 
rate units, each having problems pe- 
culiar to a community or state, there 
has come into being a strong national 
organization with intelligent and ag- 
gressive leadership. While jobbers for 
some time have been strong at the 
local level and could make their 
voices heard there, they now have a 
national platform from which they 
speak—and when they do, they are 
heard respectfully. 


Neither we as a company nor the 
integrated oil companies as an in- 
dustry can afford to ignore anything 
that affects the well-being of the 
jobber. But neither we as a com- 
pany, nor the jobber, can operate in 
an atmosphere of suspicion of motive. 


The fact, however, that the job- 
ber is organized and vocal should 
have no effect upon the formation 
of our sales policies. Our policies 
and our price structures must be es- 
tablished after due consideration to 
the demand upon us, the supplies we 
have available, and the competitive 
situation. Then, as always, we must 
test them in the market. If they 
prove unsound, we must be quick to 
change them. If they are right, we 
should stand by our guns. 


In formulating policies and prices 
we must give full consideration to 
all classes of trade who look to us 
for supplies, whether they sell under 
our brand or their own. We must 
see to it that the supplies available 
are equitably allocated. 


As an indication of this, in 1946 
our branded distributors and jobbers 
sold 20% of the total volume of mo- 
tor fuel, refined oil, heating oil and 
residual moved through our sales di- 
visions. In 1951 they sold 30% of our 
total volume. Putting it another way, 
during the period from °46 to ’51 
while our total sales of these prod- 
ucts increased 44.2%, sales to re- 
sellers increased 121.6%. What I 
have quoted excludes any sales to 
cargo customers. These figures should 
accent the fact that our resellers 
have received fair and equitable 
treatment with respect to their 
growth and expansion. 


It is inevitable that all of our cus- 
tomers will not always see eye-to- 
eye with us. Some will feel that our 
policies limit their opportunity to ex- 
pand at a time when they need an 
increasing divisor to hold down their 
unit cost. It was natural that the 
fuel oil policy in effect this last year 
would bring resistance from certain 
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resellers who do not have adequate 
storage on the one hand, and from re- 
sellers who believe there should be a 
price inducement for summer buy- 
ing on the other. It was natural for 
them to be concerned that we could 
not supply unlimited quantities of 
products to permit them to expand 
as fast as they would like. 

The important thing, however, is 
that everyone of us, from top man- 
agement down to the salesman who 
calls upon the account, thoroughly 
understand our policies, the reason 
it is necessary to adopt them, and 
be in a position to explain the reason 
to the customer. We should try to 


make him see that our policy is in 


his interest as well as ours. Because 
of our importance as a supplier in a 
particular market, policies adopted 
by us may have a profound effect 
upon the entire supply picture. There 
is no secrecy in our business. Our pol- 





icies with respect to resellers very 
soon become public information. The 
jobber and his representatives may 
read into these policies dubious mo- 
tives. Although the contractual rela- 
tionships between ourselves and the 
resellers of our products would seem 
properly a matter entirely between 
us, it may be that as a matter of good 
industry and good public relations 
our policies and the reasons behind 
them should be explained before ad- 
verse thinking crystallizes. 


In concluding, we are asking that 
you gentlemen of top division man- 
agement (specifically Division Man- 
agers and Assistant Division Man- 
agers) continue and intensify your 
efforts for mutual understanding with 
this important segment of our in- 
dustry. We have problems. They have 
problems. Certainly there is a meet- 
ing ground where both can mutually 
benefit. 


Jobber Wary of Credit in Labor Unemployment Area 


Cutbacks in new-car production, 
and resulting unemployment, are giv- 
ing Michigan oil marketers credit 
headaches. To find out how jobber 
sales are being affected, NPN asked 
a Michigan Independent five ques- 
tions on how he was meeting the 
situation. The jobber handles gaso- 
line, motor oil, furnace oil and grease. 
Following are NPN’s questions, with 
his answers, showing a policy of cau- 
tion. 


What per cent of your customers 
have been laid off? 


About 10% of our credit customers 
have either been laid off completely, 
or are working part time, which does 
not give them enough income to meet 
their obligations on time. 


To what extent are you extending 
credit to such customers? 


Our usual monthly credit accounts 
are people that have enough reserve 
assets to weather conditions that 
have existed up to this point. This 


_ type of account is still in pretty 


good shape. 

The usual industrial worker that 
lives from payday to payday, and 
probably does not justify credit, is 
the type we are having trouble with. 
We usually carry them on a previous 
load basis, and will extend them to 
two loads if we feel they need it. 
Without a paycheck they are uncol- 
lectable, and we do not go beyona 
this point. After an account is cut 
off, they call other companies and 
try to establish credit. We have 
about four calls a day from such 
accounts, so we know our competitors 
are experiencing the same trouble. 


Do you feel it is a wise policy to 
extend credit to unemployed work- 


oar rmereg en 


ers as a means of earning their grat- 
itude, and thus retain them as new 
customers when they are back on the 
job? 

Our experience has proved that to 
extend credit is a thankless job, and 
is definitely not a good will builder. 


“Customers that have a past-due bal- 


ance will pay cash to a competitor, 
rather than to the company they 
owe. Customers will feel quite grate- 
ful for credit when they need the oil, 
but when the sun shines they criti- 
cize us for allowing them the credit, 
and forget about the help given them. 


Has your gallonage been affected 
up or down? 


Our gallonage sales are at an all- 
time high due to sales promotion, and 
not to credit extension. 


Have you considered borrowing 
money to cover high accounts receiv- 
able during the layoff period? 

We operate on a conservative basis, 
and would feel it a step in the wrong 
direction to borrow money to carry 
accounts receivable. Our competitors 
are welcome to this type of business. 

Credit is a great tool if properly 
used in the expansion of a business 
within reasonable limits. But credit 
expansion as we know it today is 
way beyond reasonable standards, 
and is a threat to our security. The 
average person does not realize what 
credit service is costing him in hid- 
den prices and poorer service than he 
is entitled to. 

Our government, by their example 
of living beyond their means, have 
set a pattern of “deficit financing” 
for some individuals to the extent 
they have lost all sense of honesty 
or effort in their dealings. 
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lowa Jobbers Ask Passage of $.1703, 
Are Urged to Check Markets Closely 


By LEONARD CASTLE 
NPN Midwest Editor 


DES MOINES—A resolution call- 
ing for enactment of S. 1703, the so- 
called Connally bill, which would 
exempt petroleum marketers, under 
certain conditions, from provisions of 
the federal wage-hour law, was 
adopted at the 15th annual conven- 
tion of the Iowa Independent Oil Job- 
bers Assn. Feb. 19-21. 


The intent of Congress when it 
passed the law in 1938 was to estab- 
lish minimum hourly wages and maxi- 
mum hours per week for industries 
engaged in interstate commerce, but 
since then “the administrative inter- 
pretation of the term ‘interstate com- 
merce’ has been stretched almost to 
the ridiculous,” the resolution said. 


“Employers whose business is en- 
tirely within state boundaries and 
whose business activity is mostly 
from exempt occupations have been 
subject to adverse administrative rul- 
ings under the act,” the Iowa jobbers 
declared. 


Another resolution called for con- 
gressional enactment of Bill S. 2203, 
which would provide for a refund of 
the federal excise tax on gasoline 
destroyed by fire, floods or other 
casualty. 


Who Spoke—Speakers at the con- 
vention included H. T. Ashton, gen- 
eral manager of the Central Region 
for Socony-Vacuum Oil Co.; B. L. 
Majewski, president of the Great 
American Oil Co., Chicago; Walter 
W. Belson, public relations director 
of the American Trucking Assn.; 
Robert Gray, editor of Fuel Oil and 
Oil Heat; H. Roe Bartle, regional 
director of the Economic Stabiliza- 
tion Agency, Kansas City; and Ed- 
ward Wimmer, vice president of the 
National Federation of Independent 
Business. 


Mr. Ashton revealed that Socony- 
Vacuum has adopted a broad long- 
range plan of distributor relations 
under which the Independent jobber 
is recognized as a vital and intergral 
part of the company’s present and 
future marketing operations. (See 
NPN, Feb. 20, p. 28, for the complete 
text of Mr. Ashton’s speech.) 


Jobber Needs Information—Mr. Ma- 
jewski, who now is an Independent 
jobber after many years as marketing 
vice president of Deep Rock Oil Corp., 
warned that jobbers sometimes take 
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the false and dangerous position that 
prices and competition are pretty 
much static and, hence, they aren’t 
interested in anything alse about the 
industry or in economic business 
trends in general. 


“The facts are the contrary,” Mr. 
Majewski said. “There is very little 
about the operations of any part of 
petroleum supply and distribution that 
is really ‘static.’ Everything about the 
industry flows and ebbs competitively 
and even in periods of emergency 
with its fixation of prices and alloca- 
tion of materials for expansion, 
change is the order of each day. 


“Conditions in oil markets are con- 
stantly changing, however much it 
may appear otherwise on the surface. 
It is these ‘not readily apparent’ things 





Smith Is Re-Elected 


DES MOINES—V. W. Smith 
of the V. W. Smith Oil Co., 
Ankeny, was re-elected presi- 
dent of the Iowa Independent 
Oil Jobbers Assn. at last week’s 
annual convention. 


R. B. Ritter of the Ritter and 
Rundle Oil Co., Waterloo, was 
elected vice president, and L. 
H. Sidwell of the Hawkeye Oil 
Co., Cedar Rapids, was named 
treasurer. J. A. Dennis of 
Knoxville was re-elected secre- 
tary. 

New directors chosen were 
Mr. Ritter; Mr. Sidwell; John 
Schultz, Consumer Petroleum 
Co., Davenport; F. A. Bogart, 
Hawkeye Oil Co., Marshall- 
town; Forrest Richards, Hume- 
ston Oil Co., Humeston; Dan 
Roberts, Dan Roberts Oil Co., 
Fort Dodge; Darrell Davidson, 
Clarinda Oil Co., Clarinda; L. S. 
Brown, Brown Oil Co., Chero- 
kee, and George Iverson, Ed- 
wards and Brown Coal Co., 
Sioux City. 


Re-elected to the board were 
H. C, Rump, Burlington Oil Co., 
Burlington; L. H. Carnes, Carnes 
Oil Co., Clinton; Lee Threlkeld, 
Threlkeld Super Service, Chari- 
ton; E. F. Bock, Bock Oil Co., 
Garner; P. A. Jessen, Nelsen 
and Jessen Oil Co., Exira, and 
Mr. Smith. 











that jobbers must know more about. 
The best way for a jobber to keep in- 
formed about markets, and about the 
fundamental phases, is to subscribe 
to, and read religiously and carefully, 
an outstanding oil industry publica- 
tion of his own choosing . . . Certain- 
ly they permit the jobber to make an 
intelligent estimate of coming con- 
ditions —to help him make profits, 
and to avoid losses.” 


Price Reports Vital—Mr. Majewski 
then advised the Iowa jobbers not 
to buy products on publication prices 
but merely to check them as barom- 
eters. 

“And above all,” he declared, “con- 
stantly inform all of the industry pub- 
lications from time to time what you 
are paying for quality materials and, 
if you are tempted to buy off speci- 
fication materials at bargain prices, 
tell the whole truth when reporting 
these low prices. 

“You have no one to blame but 
yourself if you fail to regularly in- 
form the trade publications truth- 
fully of your buying prices. They 
must reflect the truth about prices 
and you cannot get hurt by the truth,” 
Mr. Majewski said. 

“If publications essaying to report 
actual wholesale market prices for 
petroleum products are ‘slow’ in in- 
forming their readers when the trend 
is downward, help them by writing 
or phoning their market reporters 
promptly and often—and in each case 
be prepared to let them examine if 
they desire to do so the prima facie 
evidence in your possession.” 


Mr. Majewski told the jobbers not 
to buy from suppliers who sell to 
consumers at prices lower than those 
quoted to the jobber. 

“If all jobbers fearlessly apply such 
a boycott, one of the worst evils and 
viciously unfair practices now pre- 
valent will quickly disappear,” he 
said. 

“Also stop getting any part of your 
supplies from refiners who loan mo- 
ney, without interest, or make in- 
stallation of facilities which convert a 
tank wagon consumer into a trans- 
port buyer and let such a transport 
buyer pay for the installation out of 
the savings in price,” Mr. Majewski 
said. 

Building Better Roads—Mr. Belson 
said that highway users, and the in- 
dustries supplying them, must take 
a direct and active interest in the 
modernization of America’s highway 
system if the use of highways is to 
expand and develop. 

“In the early days of the good 
roads movement in this country,” Mr. 
Belson said, “the highway depart- 
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ments of the states had the active 
co-operation of highway users, farm 
groups, and the major industries sup- 
plying the automotive trades. Once 
we had completed a reasonably satis- 
factory hard road system, succeeded 
in actually getting the country ‘out 
of the mud,’ public interest subsided. 
In recent years the general attitude 
has been to accept what was provided 
and let it go at that. Highway de- 
partments have been without bencfit 
of the real support and assistance 
which they badly need if they are to 
do the job which they are responsible 
for doing.” 

Mr. Belson demanded that all motor 
vehicle taxes be dedicated exclusively 


to highway use and condemned the 
practice current in some states of 
diverting a portion of highway reve- 
nue to non-highway purposes. 
“Any time the highway user pays 
a special tax, ostensibly for the build- 
ing and maintenance of highways, 
and a portion of this tax is expended 
on public purposes which are the ob- 
ligation of all the citizens, we have 
singled out the motorist for an un- 
equal share of the general tax burden. 
There is no reason in equity why 
the motorist, who as a citizen pays 
for all general purpose expenditures, 
should be asked to pay an additional 
amount merely because he owns a 
ear, truck or bus,” Mr. Belson said. 


California Oil Distributors Adopt 
Code of Ethics at Annual Meeting 


SANTA BARBARA — Resignation 
of the executive secretary of the Cali- 
fornia Petroleum Distributors Assn. 
and temporary suspension of that 
salaried post were announced at the 
second annual convention here last 
week (Feb. 21, 22). First convention 
was the organizing session last June. 

The group dropped its $25 initiation 
fee and slashed its budget from $15,- 
000 to $5,000 in a dual effort to at- 
tract more members and place the 
association on a solid financial basis. 

George E. Strachan, who organized 
the association which was established 
last June, will retire as executive sec- 
retary March 10. 

Membership recruitment will be 
conducted by a committee of three 
unpaid members: Charles Hodgers, 
Napa, northern California; Merrill 
Munson, Modesto, central California, 
and A. L. (Lon) Stannard, Southern 
California. Each will direct a mem- 
bership drive in his respective terri- 
tory. Program headquarters will be 
at Modesto. 

Mr. Stannard, chairman of the 
membership committee, announced 
that the association now has 175 
members, both full and associate. 
Twenty-eight attended the conven- 
tion. In his report, he estimated 
that there are about 800 distributors 
and consignees in California and de- 
clared that the goal is a 50% sign- 
up, or 400 members. 

On a motion by Cliff Bull, Lodi, 
who contended that the initiation fee 
is a deterrent to many prospects, 
the group voted to eliminate it. It 
was argued that numerical strength 
is the association’s immediate need. 
Dues range from $7.50 to $35 per 
quarter depending on gallonage. 

A code of ethics, in which mem- 
bers pledge “to conduct my affairs 
as to reflect credit on the association 
and petroleum industry,” was adopt- 
ed. It was drafted by a committee 
headed by Earl Nelson, Reedley. 

A group life and hospitalization 


insurance program, accepted by a 
majority of the members, becomes 
operative March 1. 

Another project in the works is a 
campaign to obtain legislation en- 
abling distributors to recover the 
.045c per gal. state road tax on stock 
losses due to _ evaporation. Mr. 
Strachan announced that legislation 
is being prepared but can’t be con- 
sidered by the legislature until 1953. 

Officers Elected—Harold Blakely 
(Hancock), Modesto, was. elected 
president, succeeding Merrill C. Mun- 
son (General Petroleum), Modesto. 

Lester C. Cox (Richfield), Coach- 
ella, was re-elected vice president. 
C. M. Bradford (Seaside), Modesto, 
was named a vice president in ab- 
sentia, subject to his acceptance of 
that post and membership on the 
board. 

Garret Vanderhoop (Seaside), Col- 
ton, was named secretary-treasurer. 

Board members are the above of- 


ficers and O. B. Armour (Rio 
Grande), San Diego; Charles Hodgers 
(Signal), Napa; Earl Nelson (Texa- 
co), Reedley; Oscar W. Ragle (Shell), 
Sanger; H. C. Reinert (Rio Grande), 
Sun Valley; Philip Spomer (Associ- 
ated), Dinuba, and A. L. Stannard 
(Signal), Downey. Yet to be named 
is a twelfth member, from northern 
California. 

Next meeting of the board has 
been scheduled for April 12 in Sacra- 
mento. (Further information about 
convention on p. 34.) 


New OIIC Groups Promote 
Jobber, Dealer Activity 


SAN ANTONIO—Oil Industry In- 
formation Committee in a quarterly 
meeting here Feb. 19 created subcom- 
mittees which will encourage more 
active participation by jobbers and 
dealers in OIIC activities, and main- 
tain a speakers list. 

A St. Louis jobber, Harry E. Mil- 
ton, Milton Oil Co., heads the jobber 
group. Other members are Stanton K. 
Smith, Smith Oil & Refining Co., 
Rockford, Ill., W. Chalmers Burns, 
Hartol Petroleum Corp., New York; 
Thad E. Horton, The Texas Co., At- 
lanta; W. J. Loufman, Fleet-Wing 
Corp., Cleveland, and R. T. Seidel, 
Shell Oil, Minneapolis. 

Other committees: 

Dealers—-James E. Boudreau, Ethyl! 
Corp., New York; Ralph F. Carey, 
Shell, Boston; C. Haynes Finneil, 
Union Oil of California, Los Angeles; 
and Emmett M. Howard, American 
Oil, Philadelphia. 

Speakers Frank V. Martinek, 
Standard of Indiana, Chicago; W. N. 
Finnegan, Jr., Humble Oil & Refining, 
Houston; Madison Farnsworth, Guif 
Oil, Houston; George L. Randall, 
Richfield Oil, Los Angeles; and Merle 
Thorpe, Cities Service, New York. 








Following is the text of the 
code of ethics adopted by the 
California Petroleum Distrib- 
utors Assn. at its convention 
last week: 


“To believe in the petroleum 
business, its future and its place 
in the economic fabric of our 
nation. 

“To believe that these three 
have their distinct right in our 
business—first, the public; sec- 
ond, the petroleum industry, 
and third, the petroleum dis- 
tributor; and the rights of the 
customer are ever paramount. 


“To respect the confidence of 
the customer who has entrusted 
to my care his petroleum re- 
quirements, and to merit that 
confidence by ever assisting him 





Text of California Distributors’ 


Code of Ethics 


through my counsel and advice. 

“To foster a spirit of co-op- 
eration among producers, re- 
finers and distributors of pe- 
troleum products. 

“To seek success and to de- 
mand all fair remuneration or 
profit as my just due, but to 
accept no profit or success at 
the expense of my competitor 
through unfair competition and 
to remember that in building 
up my business it is not neces- 
sary to tear down others. 

“Realizing that only by un- 
selfish service can the petrole- 
um business have the public 
confidence it merits, I further 
pledge myself to conduct my 
affairs as to reflect credit on 
the association and the petro- 
leum industry.” 
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Dealer Prices Rise in Eastern ‘War Areas 


Advances in dealer prices for gasoline in the “war” 
areas of New Jersey and Eastern Pennsylvania, and 
substantial export sales of distillates for the second quar- 
ter at the Gulf Coast, topped the past week’s oil market 
developments. 

Larger supplies of tetraethyl lead were a prospect to 
refiners, with higher octane gasolines permissible. In 
the Mid-Continent, a number of refiners also were seeking 
lower freight rates for heavy fuel to Gulf Coast destina- 
tions, which, if granted would increase their netback by 
about 30c per bbl., according to trade reports. 

The first upturn in the eastern gasoline price wars was 
seen in two developments, one in New Jersey, and the 
other in Philadelphia and surrounding counties in Penna. 

In New Jersey, advances ranging up to 3c per gal. 
in Esso Standard’s dealer tank wagon prices were made 
throughout most of the state—to 11.6c for Esso (regu- 
lar-grade) gasoline and 13.1c for Esso Extra (premium) 
—effective Feb. 20, according to the company’s report. 

The increases in Esso’s dealer prices were in varying 
amounts—2c at Atlantic City, 3c at Newark—and the 
move marked the first upturn in “war” prices since “dis- 
counts” appeared in Camden late last year, with cut 
prices subsequently spreading throughout the state. 
Esso’s advance goes half way toward restoring the so- 
called “normal” dealer price of 14.6c for regular (ex 5c 
state and federal taxes) in Newark, Elizabeth, Jersey 
City, Union City, Linden, Rahway, and Camden. An ex- 
ception to the company’s current statewide price of 11.6c 
for regular-grade is Sussex County, where the price is un- 
changed at 12.6c. 

Retail prices in New Jersey recently have advanced 
generally to 14.9c (ex taxes) for regular and 16.9c (ex 
taxes) for premium, according to trade reports. At 
Linden and Camden, the price for regular-grade at two 
large private brand stations advanced 3c to 12.9c (ex 
taxes), and reports at NPN presstime indicated that a 
few of the major brand outlets were making increases 
from 14.9c to 17.9c (ex taxes) for regular-grade. 

In Eastern Penna. advances in its dealer tank wagon 
prices for gasoline in amounts ranging up to 3.5c in 
Philadelphia and other nearby points were made by 
Atlantic Refining Co., effective Feb. 21. The company 
issued the following statement: 

“Effective Feb. 21, Atlantic Refining Co. is increasing 
its dealer tank wagon price for Atlantic White Flash 
(regular-grade) throughout county of Philadelphia to 
11.4c exclusive all taxes (7c state and federal). 

“Simultaneously, the company is establishing com- 
mensurately higher dealer tank wagon prices for Atlantic 
White Flash in Bucks, Montgomery, Delaware, Chester, 
Berks, Lehigh and Northampton counties in Pennsyl- 
vania.” 

Since Feb. 6, most Philadelphia marketers have either 
been posting a dealer tank wagon price of 7.9c, or grant- 
ing “voluntary allowances” netting this price, for regu- 
lar-grade gasoline, with premium prices 1.5¢c higher at 
94c. Prior to price cutting that started in early Janu- 
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ary, most marketers posted 13.4c (ex taxes) for regular. 

Retail prices were advanced in amounts ranging from 
3 to 5c at three of the largest stations in Philadelphia, 
according to reports to NPN. 

On the other hand, dealer prices were lower at Hart- 
ford, Conn. Socony-Vacuum made a reduction of ic to 
11.4c in its price for Mobilgas (regular) to dealers, ef- 
fective Feb. 21, erasing more than of the 1.65c increase 
company made on Feb. 18 (see Feb. 20 NPN, page 45). 

In wholesale markets, an indication that refiners were 
finding ready markets for products, particularly distillate 
fuel oils, for the April-June quarter was seen in recent 
purchases by Asiatic Petroleum Corp. 

Recent purchases in this country reported by Asiatic 
for British account were 40,000 bbls. of kerosine and 
120,000 bbls. of gas oil for the first quarter. For the 
April-June quarter, Asiatic picked up 390,000 bbls. of 
motor gasoline, 395,000 bbls. of kerosine, and 1,503,000 
bbls. of gas oil. The company’s purchases outside the 
U. S. included 87,400 bbls. of gas oil'in the Caribbean, 
and 130,500 bbls. of motor gasoline in the Middle East. 

Total of purchases of crude and products by Asiatic for 
the first half of 1952 add up as follows (figures in bbls): 
U. S., 14,572,337; Middle East, 5,066,704; Caribbean, 1,- 
443,830; total, 21,082,871. 

Trading in the Caribbean also featured the sale of 
10 cargoes of bunker fuel for export to South America, 
and reports indicated that the buyer will pay “low Oil- 
gram, plus 50c per bbl.” on dates of lifting over the next 
several months. At current prices, this figures $2.25 per 
bbl., cargo quotations for bunker fuel reported by Gulf 
Coast refiners ranging from $1.75 to $1.90 per bbl. 

Prices reported by refiners for wholesale lots generally 
were unchanged. Quotations on the Gulf and the East 
Coasts continued firm, with suppliers in the latter area 
still working on hand-to-mouth supplies of distillate fuel 
oils. 

In the Midwest, quotations for most products continued 
to be subject to “shading” on firm bids for prompt 
quantities. 

Crude oil markets were unchanged, and certain lubri- 
cating oils continued tight, notably Penna. bright and 
cylinder stocks. 

A South American buyer, the same that bought the 
large quantity of bunker fuel, entered the U. S. market 
for about 72,000 bbls. of lubricating oils, mostly Mid- 
Continent grades, according to.reports to NPN. Ap- 
proximate quantities sought were 18,870 bbls. of Mid- 
Continent solvent bright stock; 18,870 bbls. 300 vis. sol- 
vent neutral; 9,345 bbls. 150 vis. at 200 steam refined 
stock; 12,580 bbls. 270 at 210 steam refined stock, or 
as an alternate, the same quantity 310 vis. oil; 12,580 
bbls, 2,000 vis. South Texas red oil. The bright stock 
and neutral portions of this requirement are sought in 
bulk or drums, the balance of the material in drums. 

Supplies of liquefied petroleum gases have eased con- 
siderably, although prices have not eased below the ceil- 
ings of principal manufacturers, Mid-Continent sources 
reported (see page 42 for details). 
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Summary of Daily Gasoline Prices (Feb. 19 through Feb. 25) 


Motor Gasoline 93 Oct, R (Premium): Feb. 25 
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Se Ge, Be. GRD o.c0 coccecsacccce 


13.75-13.9 
12.75-12.9(2) 

13.9(2) 

12.9(2) 


NOTE: Resea 
the letter ‘‘M’’. 


rch octane ratings, indicated by the letter ‘‘R’’, are minimum ratings. 


.5-12. 1 
11.75-12.75 11.76-12.75 11.75-12.75 
12 12 12 


11.125-11. 7ats) 11.125-11.75(2) $1.225-21.75(3) 


11.125-11.7. 11.125-11.75 11.125-11.75 
11.75-12.75 11.75-12.75 11.75-12.75 
) 12¢ 12(2) 

11.75-12 11.75-12 | tae 
11.75-12 11.75-12 11.75-12 
12(2) 12(2) 12(2) 
11.5-11.75 11.5-11.75 11.5-11.75 
10.75-11.7 10.75-11.7 10.75-11.7 
10.75-11.25 10.75-11.25 10.75-11.25 
10.75-11.25 10.75-11.25 10.75-11.25 
11.25 11.25 11.25 
10.25-10.75 10.25-10.75 10.25-10.75 

(2)10.75-11.25 (2)10.75-11.25 (2) 10.75-11.25 
10.75-11 10.75-11 10.75-11 
10.5-11 10.5-11 10.5-11 
10.75 10.75 10.75 


10. 125-19.375(2) 10.125-10.375(2) 10.125-10.375(2) 
(2) 10.125-10.5(3) (2)10. 436-36. 5(3) (2)10.125-10.5(3) 

10.75-11 10.75-11 10.75-11 
10.75-11(2) 


10. 75- 11(2) 10.75-11(2) 
(2)9.5-9.875 42)9.5 (2)9.5-9.875 
ig ay soem) 9.375-0.75(2) 9.376-9. 15(3) 

(29.1 (2)9.75-10.8 (2)9.75-10.8 

10. $70- io, 5(3) 10.375-10.5(3) 10. 375- * 5(3) 

9.875- 9.875-10.5 875-10.5 

9.5- 105 9.5-10.5 .. 5-10.5 

13.85-15 13.85-15 13.85-15 

13.75-14.9 13.75-14.9 13.75-14.9 

15.15-15.2 15.15-15.2 15.15-15.2 


15.05 15.05 15.05 
12.9-15(2) 12.9-15(2) 12.9-15(2) 
12.8 12.8 12.8 


13.85-14.35 13.85-14.35 13.85-14.35 
13.75-14.25 13.75-14.25 13.75-14.25 
15.15 15.15 15.15 
15.05 15.05 15.05 
12.9-13.25 12.9-13.25 12.9-13.25 
12.8-13 12.8-13 12.8-13 

(3) 12.85-13.6 (8) 12.85-13.6 (3)12.85-13.6 

(2)12-13.4 (2)12-13.4 (2)12-13.4 
13.7-13.9 13.7-13.9 13.7-13.9 
13.7-13.8 13.7-13.8 13.7-13.8 
11.9-13.5 11.9-13.5 11.9-13.5 
11.8-12 11.8-12 11.8-12 
13.75-14 13.75-14 13.75-14 
12.75(2) 12.75(2) 12.75(2) 


13.75-13.9 13.75-13.9 13.75-13.9 

12.75-12.9(2) 12.75-12.9(2) 12.75-12.9(2) 
13.9(2) 
12.9(2) 


13.9(2) 13.9(2) 
12.9(2) 12.9(2) 


Motor method octane ratings, where used, are indicated by 





GULF COAST 
Trading Hampered by Strike Threats 


The threat of widespréad refinery strikes continued to 
hamper trading in prompt quantities at the Gulf the 
past week, according to reports of refiners. Sales, when 
made, generally were for second quarter lifting, and 
most of the current business merely was swapping to 
balance out supplies against the possibility of work stop- 
pages. 

Quotations for cargo lots were unchanged, and renners 
said prices were firm for most products. Gasoline prices 
reportedly, were “somewhat easy,” although no sales at 
“shaded” prices were disclosed. 

While the prompt fuel oil supply position generally 
was’ tight, sales of gas oil “in quantity’ were said to 
have been made for April-May-June liftings. With many 


refiners already indicating that they were sold up on dis- 
tillates for some time to come, trade sources estimated 
that these additional sales for the second quarter pointed 
to “very little, if any, distress distillates’ during that 
period. 

The only product that was plentiful was gasoline, and 
were it not for “strike-bred” demands, surpluses might 
easily have developed, trade sources said. An Independent 
refiner reported that he made several cargo-lot sales of 
various products to other refiners who feared loss of out- 
put through work stoppages. However, this refiner added 
that because of excess inventories in the upper Midwest 
his barge business was “a thing of the past.” 

Trade sources said that a buyer willing to accept a 
prompt cargo of gasoline frequently could also obtain 
kerosine and No. 2 fuel, both of which were difficult to 
find, offered outright, for prompt lifting. 

Trading in bunker fuel featured a 10-cargo transac- 
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Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
40 and the price tables appearing on pages 43-48 
of this issue. 

The letter “X” indicates a change in prices; if 
the change is on the low of the price range, the 
“Xx” is adjacent to the low; if the change is on 
the high of the price change, the “X” is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X” 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of new price. 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 46 all prices reported are shown. 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi- 
cate the number of companies contacted for 
prices for each prdouct. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals. 











tion, FOB the Caribbean at “low Oilgram, plus 50c per 
bbl.,” trade sources said. At current prices, this figured 
$2.25 per bbl. At the Gulf, where refiners reported quo- 
tations for heavy fuel ranging from $1.75 to $1.90 per 
bbl., the “tanker situation” was said to have both spurred 
the demand for bunker oil and also brought out severai 
offerings. 

It was said that some foreign buyers entered market 
for heavy fuel only after waiting in vain for the supply 
of tanker tonnage to ease and rates to decline. At the 
same time, the shortage of U. S. flag ships for Gulf- 
New York voyages was said to have brought out some 
offerings of bunker fuel that otherwise might not have 
appeared. Some sales were made at prices ranging from 
$1.75 to $1.80 per bbl., trade sources said. 


ATLANTIC COAST 
Cold Weather Spurs Distillate Demand 


A new siege of cold weather perked up distillate de- 
mand at most East Coast points the past week. Prices 
were firm, and the supply situation showed little change, 
according to reports. Customers occasionally were receiv- 
ing their No. 2 fuel supplies on a hand-to-mouth basis, 
but no shortages were indicated. In addition, a 3,000,000- 
bbl. “cushion” was provided for possible hardship cases 
in PAD’s voluntary supply pool of home heating fuel. 

Spot trading was negligible, except for product loans 
and swaps, at most points. Tanker rates for Gulf-North 
of Hatteras voyages have not eased materially for several 
months, with the result that most suppliers continued 
reluctant to offer material that they could not replace 
except at higher costs. 

Suppliers at Boston reported receiving “urgent” calls 
for 20- and 30,000-bbl. lots of No. 2 fuel, but these quanti- 
ties generally were to tide a terminal operator over until 
the arrival of his next tanker, it was said. Moreover, 
milder than normal weather during the early days of 
February has left the majority of secondary suppliers 
with adequate supplies of No. 2 fuel under their monthly 
quotas. 

At New York Harbor, kerosine demand reportedly was 
not quite so active as the call for No. 2 fuel. Small 
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quantities of these products occasionally were available 
at 10.5c and 9.5c, respectively, both prices 0.5c above 
generally quoted New York Harbor barge prices. 

Gasoline and heavy fuel were quiet, with inventories 
of both products declining somewhat. While most sup- 
pliers declared they were taking on no additional heavy 
fuel accounts, there were indications that some marketers 
would look favorably on new No. 6 business, particularly 
if it involved year-round sales. 

At New York Harbor, several inquiries for premium 
gasoline were reported. Quotations reported for 90 oct. 
premium gasoline at New York ranged upward from 
13.75c for barge quantities. 


CENTRAL MICHIGAN 
Cooler Weather Boosts Light Fuel Call 


Cooler weather last week increased demand for light 
fuels in Central Michigan, but left residuals in same 
“soft” status they’ve occupied thus far this season. Re- 
finers also said there were “soft spots” in gasoline, but 
prices generally were unchanged for all products. 

Only open market transaction disclosed was purchase 
of 200,000 gals, of prime white distillate by a refiner 
who said deal represented an “out-of-pockets” loss in 
order to keep a customer supplied. Refiner said purchase 
price was 12.2c, delivered jobber’s storage; quotations re- 
ported by other refiners ranged from 11.4 to 12c, FOB 
Central Michigan. 

No open market trading was disclosed in gasoline with 
product said to be “readily available.” 


MIDWESTERN (Chicago-E. St. Lovis Area) 
Strike Scare Spurs Light Fuel Demand 


Refinery strike scare and subzero temperatures in 
Minnesota and Dakotas combined to stimulate demand 
for light fuels, according to Midwest refiners and tank 
car marketers last week. Heavy fuels failed, however, 
to show similar improvement, and sources said there were 
“numerous weak spots” in gasoline. Ranges of quotations 
for all products were unchanged, generally. 

Refiners said return of cold weather in northern states 
and general unrest in refinery labor, had brought tempo- 
rary flurry of orders for range oil and No, 2 fuel. Refiners 
also said jobbers who had been holding off buying until 
the last minute were ordering light fuels “left and right.” 

Despite this new briskness of movement against con- 
tracts, marketers said open market trading remained 
sluggish. They offered No. 2 fuel from 7.75c and range 
oil/No. 1 from 8.5c; quotations reported by refiners 
ranged from 8.125 to 8.375c and from 8.75 to 9c, respect- 
ively. 

Marketers offered cycled regular-grade gasoline from 
9.25c, Group 3 basis, and refined regular from 9.625c. 
Refiners’ quotations for regular gasoline ranged from 
10.125 to 10.5c. 


CHICAGO DISTRICT 


Gasoline Prices Down 0.1 to 0.25c 


Gasoline was quoted lower at Chicago District termi- 
nals tast week, but reductions were short of general 0.5c 
cut in dealer and consumer tank wagon prices in Chi- 
cago. Quotations for regular-grade gasoline were down 
0.1c and premium-grade was off 0.25c. 

Light and heavy fuel demand continued to drag. How- 
ever, with refinery labor unrest increasingly apparent, 
suppliers tended to reduce their open market offerings. 

Prices for high-sulfur No. 6 fuel narrowed when one 
supplier withdrew from market; quotations ranged from 
6.65 to 6.75c, down 0.65c on the high. Demand for No. 6 
was more brisk at the end of the week than at any time 
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NPN Gasoline Index 
Cents Per Gal. 
Dealer T.W. Tank Car 
Feb. 25 ‘ ‘ 15.10 11.57 
Month Ago . . aa 15.12 11.57 
Year Ago .. ° tam 15.47 11.63 

Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for reguiar-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif., N. Y. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast 











this winter when some industrial users began filling stor- 
age against possibility of a refinery strike. 

Regular-grade gasoline ranged from 12.1 to 12.5c, down 
0.lc on the low and premium-grade ranged from 12.95 
to 13.5c, down 0.25c on the low. Sales of regular were 
disclosed at 12.2c in transport lots and one lot was of- 
fered at 12.1c. 


MID-CONTINENT 
May Seek Lower Freight Rate to Gulf 


There was talk in the Mid-Continent the past week of 
refiners seeking lower fuel oil freight rates to the Gulf 
Coast, as the “winter season’’ continued to slip by with 
still no improvement in northern tank car demand for 
either distillates or residual. Gasoline and lubricating oils 
showed little change, according to trade sources, and no 
open market sales were disclosed. 

Offerings of burning oils at 0.625c “under published 
prices” for resale were “plentiful” in Oklahoma, trade 
sources declared. But northern buyers generally were 
“not interested” in heating oils offered for shipment in 
tank cars. 

Refiners’ quotations for No. 6 fuel in East Texas drop- 
ped to $1.60, following reduction by one refiner. Mean- 
while, residual reportedly was available “in quantity” at 
prices ranging upward from $1.30, Group 3 basis, for re- 
sale. 

Interstate Commerce Commission examiner in St. 
Louis will hold hearing March 5 on application of group 
of refiners seeking lower tank car freight rate on heavy 
fuel from Mid-Continent refining points to Gulf Coast 
destinations, it was reported in trade circles. 

Refiners are seeking reduction from 24c to 15c per 
cewt. which, if granted, would increase their netback ap- 
proximately 30c per bbl., it was said. 


WESTERN PENNA. 
Petrolatum Prices Drop 0.375c per Lb. 


Finished petrolatums were offered 0.375c lower in West- 
ern Penna., the third full week in February, following 
lesser declines in prices for some grades the previous 
week. Prices for all other products were unchanged, al- 
though trade sources reported persistent weakness: in 
scale wax. 

Demand for lubricating oils was slow, many re- 
finers said. At same time, inter-refinery demand for 
heavy lubes continued strong from branded motor oil 
manufacturers and there were no indications of easing 
in these widely sought grades. 

All grades of finished petrolatum were off an equal 
amount at refineries, 0.375c. Declines in petrolatum prices 
for domestic sales followed reports over many weeks of 
sharp decline in foreign buying interest. While majority 
of refiners of petrolatum reported no slackening in do- 
mestic buying, it was generally indicated that, with 80% 
of some refiners’ production “normally” going to foreign 
buyers, backing up of unwanted material had weakened 
the domestic market. Snow white was quoted at re- 
fineries from 7.375 to 8c. Refiners reported sales at 8c, 
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FAS New York, and “distress” lots continued available 
at 7.75c, same basis, according to some reports. 

Demand for scale wax continued slow, as well as de- 
mand for waxes generally for export. Low quoted tank 
car price for scale in the field was 4.5c, unchanged. Some 
refiner-buyers reported inter-refinery material “not avail- 
able below 4.5c.” ‘At same time, while not confirmed 
by sellers, offerings to the trade at 4.25c were widely re- 
ported, and most refiners stated prices were “weak.” 

Lubricating oil trading, outside of contract sales, and 
sales to buyers of standing, was inactive. Bright and 
cylinder stocks still were virtually unobtainable, buyers 
said. Neutral, 200 vis., was available in limited quantities, 
and 150 vis. neutral, while in little demand, remained 
easy. Inter-refinery sale of 200 neutral at 3lc, and inter- 
refinery purchase of same material at 30c, were the only 
trades disclosed. 

Fuel oils continued in fair supply. 


Oil Price Index Declines 


WASHINGTON—-A decrease of 0.4% in price index for 
distillate fuels has dropped Bureau of Labor Statistics’ 
over-all price index 0.1% to 125.2 for week ended Feb. 18. 
Complete index, based on Platt’s Oilgram quotations, is 
shown below for week ended on dates indicated (1947 
equals 100): 

% Change 
Feb. 11 to 
Feb. 18, 1952 


Crude and products ..... —0.1 


Crude .. ois ae 133.5 


Refined Products .. 122.9 0.1 
Gasoline ere Tere 31.5 31. 131.0 
MBUROED 6 cscecocoses 128.9 
Distillate Fuels ......... 130.6 
Residual Fuels ...... 101.7 
Lubricating Oils ........ 92.1 
Natural Gasoline Tr 107.3 


LP-Gas Offered Freely in Southwest 


NEW YORK— Supplies of liquefied petroleum gases 
have eased considerably, although prices have not weak- 
ened, according to reports from Mid-Continent Feb. 20. 

For first time in several months, products were offered 
for spot shipment at “ceiling” prices of principal produc- 
ers—4c for propane, 4.5c for butane-propane mix, and 5c 
for butane, FOB Group 3. 


Sinclair Price Ceilings Hiked in S. C. 


WASHINGTON—Office of Price Stabilization, in let- 
ter order to Sinclair Refining Co. released Feb. 20, es- 
tablished ceiling prices of 15.7c per gal. for HC Gasoline 
and 17.7c per gal. for Ethyl gasoline in the Hamburg, 
Warrenville, Graniteville, Clearwater, Bath, Langley and 
Gloverville portions of company’s Aiken, S. C., tank 
wagon circuit, raising prices 0.3c per gal. 

Action, in L-152 to Sec. 11, CPR 17, brings Sinclair into 
line on pricing with principal competitors in area. 

In another letter order, L-56 to Sec. 17, CPR 13, issued 
to Shell Oil Co., OPS set ceilings of 21.6c per gal. for 
regular and 23.6c per gal. for premium gasoline (both 
including state and federal taxes) at one company station 
in Greenwich, Conn. 





Crude Oil Prices 


No changes were reported in crude oil prices 
during week ended Feb. 23. For complete crude 
price schedules see p. 50-51 of this issue. 
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Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT FEB. 25 


Prices herewith are reproduced from Platt’s OILGRAM Daily Oi! 
Price Service, associated with National Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 


Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes: 
for crude oi! and its products lawfully produced and transported; re- 
ported as received by OJLGRAM and National Petroleum News but not 


GASOLINE 


Bradford-Warren: 


WESTERN PENNA. 


guaranteed; for subscribers’ private use only and not for resale or 
distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OILGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables 
Octane ratings are ASTM; Research Method ratings, indicated by letter 
R, are minimum ratings; Motor Method ratings are Indicated by letter 
M. For further details of price conditions apply to any NPN-—-OILGRAM 
office or see back of any OILGRAM Price Service invoice 


For complete price service delivered daily from nearest OILGRAM 
publishing office, New York, Cleveland and Houston, address Platt'’s 
Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annual 
subscription rate in U. 8.: $150 per year, payable in advance 


Bright Stocks 
145-155 vis. at 210°, 540-550 f., No. 8 col 


a ea ha 90 Oct. R Prem 13.75-14 
: . . BO. DR dotebscusssacace 32.5 
aa i eee toes 86 Oct. R Reg. 12.75(2) ME vnrcs apneeh onal 31.5 
88 Oct. R Prem. mereaees 11.125-11.75(2) ou City: MW Dut. erecerernreerees (2)30-33 
86 Oct. R Prem. iavig wt eee r 
84 Oct. R Reg eens ne 90 Oct. R Prem. soos «18. 7B-28.9 Cteen © 
82 Oct. R Reg ee e3 ipa 10.25-10.75 86 Oct. R Reg. 12.75-12.9(2) msg oe ae 
ct. CB. ...4.-4+--  10.125-10.375(2) ; OP. GRD 2 0sc0-c0r (3) 
60 Oct. M & below ....... (2)9.5-9.875 a oo re 37(3) 
‘ 9g ict. rem. 13.9(2) Wren tee 9(3) 
MIDWESTERN (Group 3 basis) 86 Oct. R Reg. 12.9(2) PS BR ate gar 30(2) 
Se Wee, Oe UO, ced wcsent 228 
Sew me ee,” cénuecede esse 
$8 Oct. R Prem. ......... | 11.125-11.75 _ 
a a, oe ME,  vosee sé det CENTRAL MICHIGAN . 
~ sens 4 as. eeececcess ‘ caen ons. iiheen (FOB Central Michigan refineries) MIDCONTINENT LUBES 
ct, MB. cccoe ) C > @ 9K x F . . 
60 Oct. M & below ....... 9.375-9.75(2) a. ae omen ee eR ae ey ur seen ~~ a 
N, TEX. (For shpt, to Tex, & N.M. dest’ns.) S4 Oct. R Reg 12.75-13.5 N 
° en eutral Oils—Conventional 
90 Oct. R Prem. ccc...) ag'yecay Str. run gasoline, exci. BO) Pale Olle Oat. 
88 Oct. R Prem. ......... | 11.75-12.75 Detroit shpt (4)10.5-12.125 60-85 vis. 2 14.5-15.5 
86 Oct. R Prem. ......... 11.75-12 86-110 vis 2 14.5-15.5 
84 Oct. R Reg. 02.0.0.) | 10, 75-11.7 + fat ; ie-17.8 
vis q 
a yy 3 Rovere Dost set am OHIO—Quotations of 8.0. Ohio for delivery to 200 vis. 3 16.5~17.5 
60 Oct. M & below ....... (2)9.75-10.8 cme, guaent 250 vis 3 27-18 | 
, . 83 Oct, R Reg. 14.0 aoe en 4 a0.S-38.5 
W. TEX. (For a. to bye & N.M. dest’ns.) 300 vis 3 18-19 
93 Oct. R Prem. apes 
88 Oct. R Prem. ......... 12.5-12.75 . 
4 my . Aare <p EP 13(3) CALIFORNIA Bright Stock—Conventional 
ict. es aveaceus 12(2) : 
84 Oct. R Reg. ; 10.75-11.25 Los Angeles dist. : = ~' o- 
2 @wE 3S ~“apgeeegeee 10.75-11 90 Oct. R Prem 13.3-16.5 150-160 vis. D: ; 
80 Oct. R Reg. sedans 10.75-11(2) 80 Oct. R Reg. 12-14(2) an GA. << 29(2) 
60 Oct. M & Sacw’ i 10.375-10.5(3) 10-25 p.p. eyes 28.5-29 
FE, TEX. (Truck Transpt.) San Fran. dist.: 120 vis. D: cae + ae 
OB Gat, BE PUG. ..ccccccs 12 90 Oct. R Prem. eee 16.25-17 0-10 p.p vdews 28(2) 
90 Oct, R Prem. ..... 11. 7512.75 80 Oct. R Reg. ........ 14.25-14.5 
88 Oct. R Prem. 11.75-12 Solvent 
4 = . — Rey San Joaquin Valley dist. : Snes Sem 
. eg. eeeue ' ° 150-160 vis. 0-10 p.p., 95 v.! (2)34-34.5 
82 Oct. R Reg. .......... 10.5-11 Sonn he oa 
Se Dee. BS TURE. cccccccess cove . “ : : 
60 Oct. M & below ....... 9.875-10.5 Neutral Olls—Solvent 
CENT. W. TEX. (Trock Transpt.) 170-180 vis., 98 v.i. .. 24.25~25.5(2) 
Cp Gee, Be TUE, ccesecece eens 200-210 vis., 90-95 vii. . 24.5-26.5 
i ee. Saaeerereee 12 300 vis., 95 v.i. ..... 25.5-28 
oe a> Be BE Ce svesecc 12 LUBRI Tl OILS 
ee, ¢ceeeasbes 11.25 CA NG " 
2 3 Se eeeeepen 10.75 Cylinder Stocks 
80 Oct. R Reg tteees oo WESTERN PENNA, 60 
60 Oct. M & a = opie 9.5-10.5 0 s.r., olive green ...... 23 


ARK. (For shipment to Ark, & La.) 
88 Oct. R Prem. .... 4.75 
86 Oct. R Prem. 7 





Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 


Viscous Neutrals—No. 3 col. Vis. at 70° F. 200 
fi. 


80 Oct. R Reg. pateee sees 10.75 Vis. (180 at 100°) 420-425 

69 Oct. M & below ....... 9.625 31.5 

KANSAS (For Kansas  Gantinations only) 30.5 

90 Oct. R Prem, ... 29.5 

88 Oct. R Prem. 11.5-11.8 » amet 

86 Oct. R Prem. 11.4-12.625 

82 Oct. R Reg. ety: 5 

Op Ges Oe . sdccccccse 10.4~—11.625 + Be osceccesssacsesonecs ae 

60 Oct. M & below .. “4-10. a pabesapetusandeades : 
‘ settee BE 4. soadedekadueninens (2)27-30 
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SOUTH TEXAS LUBES 


(Vis. at 100° F, FOB 8S. Tex., refineries for 
domestic and/or export shipment. ) 


(2)12-12.5(4) 
(2)13-18.5(4) 
14(6) 
15(6) 
16(6) 
(2)17-17.8(38) 
(2) 18-19 (4) 


12-12.5(4) 
(2)13-13.5(4) 
14(6) 
15(6) 
16(6) 
(2)17-17.5(4) 
(2)18-19(4) 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to biend- 
ers on freight basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 


FOB GROUP 3 
Grade 26-70 6.875( Quotations) 
FOB BRECKENRIDGE 


Grade 26-70 6.375( Quotations) 


LPG PRICES 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com- Indus- 
mercial dustrial mercial trial 
District Propane Butane Butane 
N. ¥. Harbor 7-7.5 7-7.5 
Philadelphia . 7(2) 7(2) 
Baltimore ie eace 


Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT FEB. 25 


KEROSINE, GAS & FUEL OILS 


OKLAHOMA (Group 3) 

41-43 w.w ; , - ¢3)9-9.5 
42-44 w.w. rr oa (4)9-9.5 
Range oil . eRe (2)9-9.25 
58 & above D.I. Diesel (2)8. 75-9. 
No. 1 fuel ° , (5)8. 75-9. 
No, 2 fuel (5)8.125-8. 
No, 3 fuel 7.875-8. 
No. 6 fuel (5)$1.50-1 


MIDWESTERN (Group 3 basis) 

41-43 w.w. vebees (2)9-9.25 
42-44 w.w : Sioa (4)9-9.5 
Range oil 

58 & above D.I. Diesel 
No. 1 fuel éexen 
No. 2 fuel 

No. 6 fuel 


8.75-9.25 
(4)8. 75-9 
(4)8.125-8.375(2) 
$1.50(4) 


N. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w 8.75-9.5(2) 
42-44 w.w. 9-9.25 

58 & above D.I. Diesel 8.25-9.25 

No. 2 fuel ‘ 88.375 
No. 6 fuel (3)$1.50-1.85 


W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w night Chto Wasa ee 8.75 

42-44 ww. Ken 9.25-10.5 
58 & above DL "Diesel bee 9.5 
No. 1 fuel 
No. 2 fuel 
No. 6 fuel 


8.75-9.25 
8.5-9.25 
$1.50-1.80 


E. TEX. (Truck trnspt.) 
41-43 w.w. . ote bide 9-~9.25(2) 
42-44 w.w ; : 9(3)* 
58 & above D.I. Diesel 8.25-9.25 
TR aaa 9.125 
No. 2 fuel oe 
No. 6 fuel ‘ a $1.60-1.85 

* Correct for Feb. 18 also; shown incorrectly 
in Feb. 20 NPN. 


OENT. W. TEX. (Truck trnspt.) 
41-43 w.w. 

58 & above D.I. Diesel ... 
U.G.I, gas oil ... 

No. 

No, 

No. 

No. 





INDUSTRIAL " 


FUEL OIL 


SPECIALISTS 


FFICE 





REPUBLIC OIL REFINING CO. 

Refiners of 
and eo Petroleum 

Marketers . J Products 


Main Offices: 
Pittsburgh, Pa. 


Refinery, 








Texas City, Texas 





RLD FOR FIFTEEN YEARS 
wise PUMPS 
PINTS—QUARTS 

USED BY THE “MAJORS 


Equipment Mfg orp., New Have 





New Yerk 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 








KANSAS (For Kansas destinations only) 


42-44 w.w. . (2)9.2-10.5 
52 & below Diesel bee oeeta 9.1-9.625 
58 & above Diesel 9.1-9.875 
No. 1 fuel s+ae0e (2)9-10.25 
No, 2 fuel ... nad dbenee 8.3-9.875 
No. 4 fuel coos 
ey WP GL wedecccwss bu $2.00-2.40 
No, 6 fuel . oes (2)$1.60-2.00(2) 


ARK. (For shipment to Ark, & La.) 


42-44 w.w. 

Tractor fuel Society ob ee 

Diesel fuel 52 & below 

Diesel fuel 58 & above . < 

No, 2 fuel eerr : 8.375 

No. 3 fuel ‘ bacdaee'se S 

No. 4 fuel es 2.20 

No, 5 fuel _ 2.00 

No. 6 fuel o« $1.85 
(*) Correct for Feb. 18 also; shown incor- 
rectly in Feb. 20 NPN 


WESTERN PENNA. 
Bradford-Warren: 
11(4) 
10.25-10.75 
10.25 
36-40 gravity fuel ........ 10 


ou City: 


Kerosine 

No, 1 fuel 

No. 2 fuel 

No, 3 fuel 

36-40 gravity fuel 


(2)11-11.25 
0.75 


Pittsburgh: 


Kerosine 

No, 1 fuel 

No. 2 fuel 

No, 3 fuel 

36-40 gravity fuel 


10.75-11.75 
10. 75-11. 625 
10.375-11.375 


10.25-11_- 


CENTRAL MIOHIGAN 
(FOB Central Michigan refineries.) 


11.55-12.25 
11.55-12.55 
11.4-12(2) 
(3)10.75-11.3 
. 7-11. 


46-49 w.w. kero. 
P.W. distillate 


OHIO—Quotations of 8.0. Ohio for delivery to 


1.9 
1L7 
10.7 
Diesel (igh & Med.) .... 11.7 


CALIFORNIA 
San Joaquin Valley: 


Stove dist. (PS 100) Kaaba 


Los Angeles: 


Stove dist. (PS 100) ...... 
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CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 


pipe line terminals and inland waterway barge 
terminals. 


Motor Gasoline 

90 Oct. R Prem. 
88 Oct. R Prem. 
84 Oct. R Reg. 
82 Oct. R Reg. 
Light Fuel Oils 

Range oil 

No. 2 fuel 


x12.95-13.5 
x12.1-12.5 


x11-11.5(2) 
10.05-10.625 


, low sulfur 
. 5, high sulfur ...... 
. 6, low sulfur 7.1(3) 
. 6, high sulfur (2)6.65-—6. 75x 


WAX 


WESTERN PENNA, (T.C., in Bulk) 
White Crude Scale: 

122-124 A.m.p. 

124-126 A.m.p. 


SEABOARD 


Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots; domestic 
Prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis., fully refined 
im bags or cartons, 


Crude Scale 
124-126 white 


N.Y. Domestic N.Y. Export 
6(2) 6(2) 


7.45 
7.45(3) 
7.45(3) 


7.40-8.15(3) 
7.40-8.15(3) 
cose 7.5-8. 
7.55(3) 
7.55(3) 
7.55(3) 
8.3(2) 
9.55 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 
Stoddard solvent 
Cleaners naphtha 
V.M.&P. naphtha 
Mineral spirits 
Rubber solvent 
Lacquer diluent 
Benzol diluent 


11.375(3) 
11.875(2) 
11,.875(4) 
10.875(4) 
11.875(3) 
(2)12.125~-12.625(2) 
(2)13.125-13.625 


WESTERN PENNA, 
Ol City: 


Stoddard solvent 


Pittsburgh: 
Stoddard solvent 15(3) 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 

V.M.&P, Naphtha 17.0 
Mineral spirits & stoddard solvent 16.0 
Rubber solvent 14.875 


E. TEXAS (Truck Trnspt.) 
Stoddard solvent 


CENT. W. TEX. (Truck Trnspt.) 
Stoddard solvéint 


KANSAS (For Kans, Dest’n. only) 
Stoddard solvent 


ATLANTIC COAST 


V.M.&P. 
Naphtha 


Mineral 
Spirits 
Su coce . See 16(5) 
Philadelphia ..(3)16.5-17 (4) 15.5-16 
ahaa 15.5(3) 
17.5(4) 


New York 
Harbo 


16.5(5) 
16.5(4) 


FEBRUARY 27, 1952 


Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT FEB. 25 


ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators, 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


Pensacola ... 
Philadelphia . 
do barges. 
Pt. Everglades 
Portiand 
Providence .. 
Savannah 
Tampa 
Wilmington, 
BR. G. ccee 


92 Oct. R 
Prem. Gasoline 
13.85-15 
13.75-14.9 
14.2-15.2(3) 
12.9-15(2) 
12.8 


14.95-15.7 
13.3-14.475 


13.6(4) 
13.4(3) 


15.05-15.3(3) 
14.95-15.2(3) 
13.6(3) 
13.4(3) 


13.05-14.55(2) 


Gas House 
Gas Ot) 


No. 2 Fuel 


N. Y. Harb.(19)9.1-9.2 
do barges. (17)9-9.25 


Albany 
Baltimore ... 
do barges . 
Baton Rouge. 
do barges . 
Boston 
Charleston 
Houston 


9.4(12) 
9.2(10) 
9.1(5) 
8.4 
9.3(14) 
9.4(5) 
8.625-9 


do barges * (2)8-8.5 


Jacksonville . 


New Orleans. 


Pensacola .. 
Philadelphia . 
do barges . 
Pt. Everglades 
Portiand .... 
Providence .. 
Savannah 


Tampa 
Wilmington, 
N. C. 


N.Y.Harb, 
Albany ..... 
Baltimore .. 
Baton Rouge. 
Boston 


Corpus Christi 


Houston ° 
Jacksonville . 


Philadelphia . 
Pt. Evergiades 


- #008 


"Research octane ratings, indicated by the letter “ee 
octane ratings, where used, are indicated by the letter ‘‘M’’ 


10.1(8) 
10.1 
9.5(2) 


9.3(10) 
8.5-8.7(3) 


ges . 8. 
«++ -(5)9.2-9.4 
9.5 


No. 6 Fuel 
Ne Sulfur 
Guarantee 


- (13) $2.45-2.50 
2.80 


2.48(6) 
1.88 

2.51(9) 
2.34(2) 


2.43(3) 
2.48(8) 

2.25(2) 
2.54(2) 
2.47(5) 
2.34(5) 
2.19(5) 


9.2-9.6 
9.5 


90 Oct. R 
Prem. Gasoline 
13.85-14.35 
13.75-14.25 
14.2-15.2 
12.9-13.25 
12.8-13 
14.95-15.2(2) 
13.3 
12.5 
12.25-13.3 


(2)12-12.25 
13.3-13.6(2) 
13.6 


13.6 
15.05-15.3 
14.95-15.2 
13.3(2) 
13.3-13.4 


13.05-13.2 


9.8 
9.3 


No, 5 Fuel 
(0-10 p.t.) 
(12) $3.23-3.56 
(12)3.20-3.46 84 
3.75 ay 
3.23(3) 


85 Oct. K 


83 Oct. K 


Reg. Gasoline Reg. Gasoline 


(3) 12.85-13.6 

(2)12-13.4 

(3)12.7-13.7(5) 
11.9-13.5 
11.8-12 


13.7(7) 
12.3-12.475 
11.5 
11.25-11.3 


11.25-11.3 
12.6(7) 
12.6 


12.4(2) 
13.5(2) 
11.6 


11.6 
11.9-12.3 
12.4 
13.7-13.9 
13.7-13.8 
12.6(4) 
13.8(3) 
13.7(4) 


12.3-12.6(4) 
12.4(4) 


12.05-12.55 


No. 5 Fuel 


$2.87 


3.20(3) 


a8 oon 
aa 


2.35 


3.365 


3.18 
3.10-3.25(3) 


3.24 


No. 6 Fuel 
No Sulfur 


Barges 
$2.45(13) 


2.45(4) 
1.85 
2.51(5) 
2.31(3) 
1.85 


1.85(7) 
2.28(6) 
2.22(2) 
1.90 
2.47 
1.85(3) 
2.40(4) 
2.10 
2.45(8) 
2.22(2) 
2.51 
2.47(2) 
2.31(4) 
2.16(4) 


2.82(2) 
3.106) 
; 3.24(2) 
2.76(2) 


12.7-13.7(2) 
11,9-13.5 
11.1 

11 
12.7-13.7 
12.3-12.45 
11.5 
11.25-11.5 
11.25-11.5 
12.3-12.6 
12.4 
13.5(2) 
11.25-11.3 
11.2-11.25 
11.9-12.6 
13.7 

13.6 

13.8 

13.7 
12.3-12.6 
12.3-12.4 


12.05-12.55 


Diesel Oi! 


Shore Plants Ships 
(15-60 p.t.) (50 cet., 56 4.1.) (465 cet., 45 4.1.) 


(6)9.5-9.6(2) 
9.8(4) 
9.6(5) 
a8 
9.705) 
10.16) 
10.1(2) 
0.5 
9.7(5) 
8.7-9.1(2) 
9.6(4) 

9.5 
9.6(8) 
10.1(5) 
9.8(4) 
9.7(4) 
10.1(5) 
10(6) 


9.5(2) 


Kerosine 
Ne, 1 Fud 
(18) 10.1-10.2(2) 
10(19) 
10.4(9) 
10.3(10) 
10.2(4) 
9.7 
10.3(14) 
10.4(5) 
9.25-10.25 
9-9.25 
11.1 
11.1(3) 
10.4(4) 
10.3(9) 
9.7-10.15 
9.7-9.95 
10.5(7) 
10.4(2) 
10.2(10) 
10.1(10) 
11.115) 
10.4(9) 
10.3(9) 
11.1(7) 
10.9(7) 


10.517) 


Light Diesel 
$3.90(5) 
3.90(4) 
3.49 
3.94(3) 
3.90(2) 
3.4916) 
4.24205) 
4.242(3) 
3.49(3) 
3.90(3) 
3.90(5) 
4.242(4) 
4.03 
3.94-4.07 
4.242(5) 
4.20(5) 
3.90(3) 


$2.55-2.60(3) $2.45(11) 


oeee 


2.62 


3.57(2) 


2.16(5) 


are minimum ratings. Motor Methoa 


45 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT FEB. 25 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
Price indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) 


Grade 115/145 .... 
Grade 100/130 . 
Grade 91/96 . 


Motor Gasoline 


92 Oct. R (Premium) 
90 Oct. R (Premium) . 
85 Oct. R (Regular) 


12-12.25(2) 
11.75-12(2)-12.25 
11(3)-11.5 

10. 75-11-11 .25(2) 
10.5-11 


t. R 
70-72 Oct. 10-10 .25-10.75 


41-43 kerosine 
No, 2 Fuel 


43-47 Diesel index 
48-52 Diesel index 
53-57 Diesel index . 


Heavy Fuels—Cargoes 


No. 5 Fuel, 0-10 p.t. $2 .35(2)-$2. 

Bunker C Fuel $1.75(2)-$1. $5(3)-$1. 90 

Research octane ratings, indicated by the letter ‘‘R’’, are minimum ratings. Motor Method 
octane ratings where used, are indicated by the letter “Mr, 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
(Prices are per bbl. of 42 U. 8S. gals., exclusive of local port or other governmental charges, 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbl. differential per 

degree of gravity applies for gravities below and above those shown.) 

Type of API 

Crude FOB Point Gravity 
Arabian Ras Tanura, ~ ag Arabia 36-36.9 Nov. 1, 1950 
Qatar Umm Said, 39-39.9 Nov. 1, 1951 
Arabian Sidon, a” 36-36.9 April 1, 1951 
Iraq-Kirkuk Tripoli, Lebanon 36-36.9 April 1, 1951 
Fao, Iraq 32-32.9 Dec. 24, 1951 


Effective 
Date 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet specification 
MIL-F-5572, unless otherwise noted. ) 


District 


Grade 91/96 Grade 80 


15.6-16.2 


5. 
15-15.75 


90 Oct, 4 coma 
86 Oct. 
Semie 


PACIFIC COAST 


pyle 4 Bunkers, Diesel Fuel Bunker C Fuel 
or Deep Tank Lots) (P.8. 200) (P.S. 400) 


San Pedro, Calif. $3.44(5) $1.70(5) 
San Francisco .. 3.65(4) 
Portland, Ore. .. 


3.86(4) 
Seattle, Wash. .. 3.86(4) 


WESTERN PENNA. 
(Bbis., carloads; tank car, 1 to 1.5¢ less.) 
(3) 7.375-8x 
. (3)6.875-7.5x% 


$2.00(4) 


MEXICAN BUNKER PRICES 
U. 8S. DOLLARS PER BBL, OF 159 LITERS 


Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 


Tampico 3 .95 $3.75 
Veracruz ........- -95 eece 
Minatitlan ........ -95 3.75 


Pacific Coast 


Guaymas ......... .50 
Manzanillo .50 
Salina Cruz ....... .5o 








29 YEARS OF RELIABLE 
OIL PRICE REPORTING 


This, in just o few words, is the story of 
Platt’s OILGRAM Price Service. 

Since 1923, it hos been recognized 
throughout the industry as the foremost 
daily oil price reporting agency. It has 
constantly been top management's major 
source of oil price information, and with 
good reason. 

. « « « OILGRAM has the largest staff of 
oil price experts employed by any oll 
price reporting agency. 

+ « « « OILGRAM is the most complete 
most comprehensive price report ovailable 
to the oil man. 

. « « « OILGRAM has the complete con 
fidence of its subscribers. More thor 
ninety out of every one hundred oil mer 
who once subscribe renew their subscrip 
tions year after year. 

If you are dependent upon daily oil price» 
in your marketing operation, you should 
be an OILGRAM Price Service subscriber 
We invite you to accept a week's Tria! 
Subscription with our compliments. There 
is no obligation on your part whatsoever. 
A letter of request on your company 
letterhead is all that is required. 

Write today to: 


Platt’s 
OILGRAM 


Price Service 
1213 W. 3rd St., Cleveland 13, Ohio 
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INDEPENDENT MARKETER‘ 


Maine to South Carolina 
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effect Feb. 25, 1952, as posted by principal marketing companies at 
their headquarters offices, but subject to later correction. 
Inspection fees per gal., included in both gasoline and kerosine prices 
unless otherwise specified, are as follows: 

tazes, shown in Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill, 3/100c; Ind. 


Tank Wagon Prices 


Prices for gasoline do not include taxes; they do, however, include 
imspection fees as shown in next column. Gasoline 


separate column, include 2c federal, and state tazes; also city and 
Kerosine tank wagon prices 
also do not include taxes; kerosine taxes where levied are indicated in 


county tazes as dicat in foot 





r 





footnot Di » if any, are shown in footnotes. These prices in 


Atlantic 
yhite Flash 
es pat Kero & 


No. 1 
aoe — Fuel 
T.W. T.W. Taxes T.W. 


ATLANTIC 
REFINING 


Allentown, Pa.. 
15.6 
15.7 
15.6 


14.3 
Philadelphia .. ... ob 6 
Pittsburgh .... . 15.6 
Reading pit, Sabo nae 
Scranton . 14.3 
14.3 
15.0 
14.3 


i & 
“ee 


Pe al a 
>: PPSSPrPr, Se 
+ SH Qvoe®m: we 


: RoORee: 
. PPPPPS, ON AIAA. 3. AAA, 


> SWWWO:. SS SOO0- &: SOoO: 


+ CHACOB. De Wot 


Pel al el all well wall wll acl alle 


Charlotte, N. C. 
Jacksonville, 
Pewee ce ce 


15.4 


B RARaRRRROS: 
ow FOU Uwmoun-- 
© CPARMAASAD, 
o eocooooooooo: 


~ 


15.2 


Mineral Spirits V.M.&P. 
T.W. Ww. 
Philadelphia, Pa, ... 16.5 18.0 
Pittsburgh 4 21.0 


Heavy Fuel Ojlils—T.W. 
No. 5 No. 6 
Philadelphia, Pa. 4 6.90 
Notes: 

Kerosine—Thru Penna. & Del., add 2c per 
gal, for t.w. deliveries of less than 25 gals. 
at one time. Camden—Add 1c for deliveries of 
100-299 gals., 2c for less than 100 


gals, 
Mineral Spirits prices also apply to Stod- 
dard Solvent. 


CONT'’L (N. B, Prices are Continental's 
tankwagon prices. Current selling 
OIL prices may vary from those 
because of local conditions.) 
Conoco Demand 


Denver, Colo. ... 


Muskogee, Okla.. 
Oklahoma City .. 
Taxes: 


a 1. ) Smatesd 
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these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, 1c; 
Cheyenne, 1c; Casper, ic. 
Discounts: 

Salt Lake City and Twin Falls gasoline 
and kerosine prices tw 4 for deliveries of less 


than 200 gals.; gals., deduct 0.5c; 
400 gals. and over, deduct ic, 


T.W. prices are to consumers and dealers. 


FEBRUARY 27, 1952 


CALIFORNIA «=, CHEV RON 
(Regular) Av. rr Gaso- 
STANDARD T.T. 


400 Gals. A T 


coucouamououus 2 


San Fran., Cal. ... 


Portland, Ore. 
Seattle, Wash. 
Spokane 

Tacoma 

Boise, Idaho ...:.. 
Salt Lake, U. 
Honolulu, T.H . 
Fairbanks, Alaska. 


o 
wWHORNSROCONION 


DO Dm wwe wUS 
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San Fran., Cal. .. 
Los Angeles 
PUGEED >. ccccccasce 
Phoenix, Ariz. 
Reno, Nev. ...... 
Portland, Ore. 
Seattle, Wash. 
Spokane 

Tacoma 


Nee 
ea) 
Nao 
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Honolulu, T. H. ‘ 
Fairbanks, Alaska 


nesausrsye 
: NOwWaAnDaaUnDonaeo 


Taxes: 

Boise—Sc gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 2.5¢ state. 

Salt Lake—7c gas tax applies to motor 
fuel only; avgas taxes are 2c federal, 4c 
state. 

Honolulu—-8.5c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c terri- 
torial. Standard Diesel/furnace oil price is 
ex ic territorial liquid fuels tax. All T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers. 


Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals. ; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5¢ for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.0c gal. higher than Chevron (Regular) for 
quantity delivered, except at Salt Lake which 
is 1.5¢ gal. higher. For less than 40 gals. de- 
liveries, add 4.5¢ gal. to 400-gals.-and-over 
price, except at Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals. (Shoreside). Add to Chevron Aviation 
80/87 quantity delivered prices, 2.0c for 91/98, 
5.0c for 100/130, and 8.0c for 115/145. 


Kerosine—T.T. prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 4c; 
200-399 gals., deduct 3c; 400 . & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
Salt Lake City posted tank truck price is for 
minimum 40 gal. deliveries. 

Standard Diesel/Furnace Of] & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; “ae gals., add 0.5c; less 
than 40 gals., 5c. 


tee 
SAS 
oeoco 


12.8 


to all classes of dealers and 


2/25c; Kans. 1/100c; La. 1/32c; Minn. $/200¢; Mo, 1/25c; Neb. 2/100c; 
Nev. 1/20c; N. C. 1/4c; N, D. 
1/40c; Tenn. 2/5c; and Wise. 3/100c. 

Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c 


1/20c; Okla. '2/25¢; 8. C. 1/8e; 8. D. 


Atlantic City, 
Newark ... 
Baltimore, Md. 
Cumberland 
Washington, D. C. . 
Danville, Va, 


ao 
oo 


Charleston, W. Va.. 
Fairmont ......... 
Parkersburg 
Wheeling 
Charlotte, N. C. ... 


Cl lk el el el el el 
PARRA SRE RARAAAAARAAAAS ROOST 
CENWOKCCS SK AWSOOYUWoOORFCorrUgrorone 
POCCOM ERE RK SOSOOOOOAINASMPHOHAN 
eocoocoesooeosoooosooeesoosoooosooseoooooo” 


Little Rock, Ark. 


Naphthas-T. W. & Steel Bbis. 
Min. Spirits V.M.&P. 

Newark, N. J. 

3,600 gals. & over... 17 

Steel bbis. 2 
Baltimore, Md. 

3,600 gals. & over... 

Steel bbis. 
Washington, D. C. 


18.5 
24.5 


ownoo wa coo 


FUEL oms—tT. w. 
No.1 No.2 No.4 No.6 

Atlantic City, N.J. 13 
Newark, N. J. ... 
Baltimore, Md. .. 
Washington, D. C. 
Norfolk, Va. ° 
Danville 
Petersburg 


$3. 754 $3.006 
3.69 2.94 
3.85 2.89 


ow: aus 


: ane 
is) 
HWAUSCAIACHRNANH LD 


« ee 12 Se 
Taxes: Louisiana kerosine prices “do not in- 
clude ic state tax. 
Notes 


Kerosine No. 1 — Atlantic City prices are 
for deliveries of 300 gals. or more; add lc for 
100-299 gals. 2c for lees than 100 gals. 

No. 6—Washington price is for min. delivery 
of 1,050 gals.; for min, delivery of 2,500 gals. 
price is $2.83 per bbi. 


x Effective Feb. 20. 
(Prices are per imperial gal.; to 
8 


IMPERIAL arrive at price per U. 


OL subtract 1/6th.) 
Esso 


nf ot 


St. John's, 

Halifax, N. 8. .... 

St. John, N. B. .. 

Charlottetown, P.E.I. 
Q. 


pesnresnuearey 

SCOWMH USC OSASGaae 
BUXBBREEREEES 

coowreecoeaeeae@eaaaw 


n 
- 


(*) Price is for Esso Extra [Prenttuss). 
: Gasoline taxes are provincial taxes. 
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Oil PRICE SECTION 
Tank Wagon Prices (Continued) 





SOCONY VACUUM 
Aircraft 
Grade Mobiigas (Regular Grade) 
1900 «6s Cons. ~Dir. Cons. Dir. 
T.W. T.C. T.C. T.W. T.W. 
14.7 14.7 


14.7 14.7 
14.7 14.7 


: 
2 
i 
~ 
i 
Le) 


New York City: 
Manh. 


~ 
ag 


ee 
~ 
~ 
: Bom bona: COORD: WOM: bo: - 


oO) HOb WO tw wi 
et ee . . 
oooee-. ©-- 
. oe ae . 
[if ee! eSSSekSouw: wo: 


WROD RH OON Dp te ORAM OO Dada 
BE: BEES: BEEBE 


BERESEEREEES 
= 
> Bw: COB’: PRADO 


DOW DAH CON DL WORMS DNDN 


— 


oe 
ara 
an 
> ©©OSw. OOSD: 
: tote! WOAH Ae: OO: 


se 


Som tora! toto ter: COO mH: bee | 


15.4 


js Or 09 DEN EDO CO: CORT RAEN MOON Rm Om 


14.2 


SESDENSSESSERSERSEERESS 
SESSESSESEEE: BESEEESEREEEE 


WACONBDMOWMNO: 


1 a 
QVragaarea 


4 
ba 
Tore 
g 
: See: : 


wes 
Koo: 
Kon 


ight iii 
a 


pita wot 
20.0 21.0 
not include 3% city —o~ =. ae i ed 
e . 
Discounts: city sales tax applicable to price of gasoline (ex tax) 


Mobil Kerosine—Mt. Vernon T.W. less 0.5c for deliveries of 300 gals or mo 
Mobilfuel Diesel—All points, 0.5¢ for T.W. deliveries of 800 gals. or —noall 
re Mobilheat—Mt, Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more. 


Syracuse V.M.&P. price is in steel barrels. Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals. 
x Effective Feb. 21. 


OHIO STANDARD 


ne 
oom 
ao 


Sohio X-Tane Gasoline 
( ) 


r 
i 


Naphthas & Solvents—Cons. T.W. 


D.C. V.M.&P. 
Sol- Kerosine No.1 
T.W. ea! 
13.9° 
13.9° 


E 


; 
HEUEEEBEBNBE of 


sell- 
ers 
14.7 


ite 


4 
i 


SSSBSESESSSEST 


> 
o8F 
AAaaaganagcawna 


bt et et te 


~ooocooooooooon 


f 


a 
a 
e 
—heted 
at od 
coo 
. . 


cooocoooooeo 
cooooeooooo°o 

SEEEEEEEEEE 

SSOOOOCSSOSCS 
Sevoovecve 


& 
$ 


le -9° 13.9° 
purchase with State Tax Exemptio 


80 
22.0 
22.0 
22.0 
22.0 
22.0 
22.0 
22.0 
22.0 
22.0 
22.0 
22.0 
22.0 
22.0 


soooosoooeo°o 
BSSESSSSSSESS 
ee ce 
SSSSSSsssssss 
vounaaaoanaan 
DESESESEEES 
boosts pepsrsesests 


SSSSSEs 
3s 

3% 

3 


JEERERER REREB ES & 
fi cnenexorencren rrr 


5 EUSERRRRREEEE 
SRRRSRRRRREE 
acreage 

g 

2 PEENEBHNEREEES 
LS pdeeverpamiammtentes 


; 
a 
B 
: 
} 


A-10 to supplier. 
operators and resellers, 2c off consumer t. 
) are for t.w. or drum deliveries of 100 gals. or more; less than 100 gals., 0.5c higher. Prices at 

b than , 0.5¢ higher. 
gals., 0.5¢; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., } 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise ni . 8.8. are at company-operated stations. 


INDIANA STANDARD 
Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 
Indiana bulk plants where the company’s prices are publicly posted. Kentucky 
Crown Grade) er os : Standard 


Furnace 
100 gals. 100-174 175-849 850 gals. 
& over gals. gals. & over 





Ff 
ei 


T.w. 
16.6 ° 14.3 oeew eves coos Covington, Ky. 
13.6 ¢ 402 ores b nee Lexington 
voas Louisville 
Paducah 
Jackson, Miss. .... 
Vicksburg 
Birmingham, Ala. 


of 


AANAANAFSABAH 

ecooosoeoouce 
Zz 
& 


Chicago, Ill, ... 
South Bend, Ind. 
Detroit, Mich. . 
Mpls.-St. Paul . 
Des Moines, Ia.. 
St. Louis, Mo, 
Wichita, Kans, . 
Neb. .. 


- 
a 
Ci] 
4 
2 


~ 
Wes at whet 
akweAcognPe 


sooccce fp 


SOoSSSOSSSOOOOOOO Bg 


SAAR RS 
me 





i! 


ga 
100-149 gals. ...... A 
150 gals. & over e é atus Dallas, Tex. .. 


150-399 gals. eeee ‘ Fort Worth ..... 
400 gals. & over ese ° Wichita Falls . 


COWMNOROBOABAIANOM 
OSCOHDHMHOO 


RORDAPAWIWA DOH DWH 


PAASSASWSHAD 
ecooooceoooo 


Gasoline tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, ic 
county; Montgomery, 1c city & 1c county; Pen- 
sacola, ic city. Other taxes not included in 
prices: Georgia, kerosine, ic; Montgomery. 
kerosine 1c; Mississippi, kerosine 0.5c. 


\ 9.9 8.75 
: St. Louis, Mo., gasoline tax includes ic 
city tax. Des Moines, Ia., kerosine and furnace Houston ... 
oil prices do not include 4c state tax. State San Anfonio .... x 
occupation, consumer & use taxes to be Port Arthur .... 14. 
an Bene Sates Notes:—Dealer t.w. prices a 


Po: ** price. classes of consum with 
« Effective Feb, 18. 50 gals. oe 2 P 


eae ae 
PPP Pe Oe ee ey 
cooooveo 


Notes: 
Consumer t.w. prices are same as net dealer 
rices. 
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DISPLAYED: Advertisements set in special type or with border— 


$13.50 fumn inch. 
UNDISPLAYED: “For Sale" 


“Business portunities’’, 


tions set in type this size without border—30 cents a word. Minimum 


charge $7.50 per insertion. 


“Wanted to Buy”, 





CLASSIFIED 


“Help Wanted" 
aneous classifica- 


“Positions Wanted’’—15 cents a word. Minimum charge §3 per insertion 
Box number counts 2 words. Copy must reach us by Wednesday 
preceding date of issue. 


All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements 





Position Wanted 


CHEMICAL ENGINEERING EXECUTIVE, 14 
years in product development and production 
management, all phases organic chemical 
manufacture with leading lubricating oil addi- 
tive company. Desires position with broad re- 
sponsibility where initiative, administrative 
ability, and leadership can be utilized to fullest 
extent. B.S. Ch. E., 1937, Age 36; Available 
immediately. BOX 619. 





GENERAL MANAGER, TREASURER 
Controller, Sales Manager 


Proven executive with successful rec- 
ord. Sound, extensive experience all 
phases marketing fuel oil, oi] burners, 
gasoline, including finance, administra- 
tion, operating, sales, advertising, ac- 
counting, taxes, budgeting, personnel, 
purchasing, credits, 


Now vice president of distributor; seek- 
ing greater opportunity with progressive 
independent or major. 


BOX 622 











Positions Open 





WANTED 


Oil burner and air conditioning engineer 
to manage large established oil burner 
dept. for oil distributor. Knowledge of 
industrial installations essential. Must 
be able to assume responsibility for 
sales activity and supervise the service 
and installation men. Excellent oppor- 
tunity for qualified man. Must be will- 
ing to relocate on New England area. 
Give full details of background, and 
salary requirements in reply. 


BOX 621 








For Sale 


1951 GMC TRACTOR with 4000 gallon 4 compt. 

tandem trailer, air brakes, good rubber, priced 

to sell. ECONOMY GAS & OIL ©O., Box 23, 
Michigan 


NEW AND USED 4000 

trailers, also new and used 5000 to 

lon tandem trailers. BRUCE E, 

CO., 621 West 58th St., Kansas City, Me., 
Hiland 13385. 


FOR SALE: Unused Surplus Heavy Duty 
Neoprene Petroleum Hose, 25’ lengths, 1%” 
M&F Couplings. $5.00 per 25’ length—F.O.B. 
Mount Joy. Special Quantity Discounts 
ROLLMAN MANUFACTURING COMPANY, 
Mount Joy, Penna. 


OIL DISTRIBUTING BUSINESS, South Cen- 
tral U. 8S. on Highway 67, major products, 
most all new equipment. Bulk plant, ware- 
house, service station, trucks. °51 gallonage— 
720,000. Plenty room for expansion, $35,000.00 
will handle. Reason for selling,’ illness of 
owner. Records open to responsible persons. 
BOX 620. 





STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned—Painted—Tested 
Heavier—Safer—Cheaper 
Other Tanks Too 
Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 
Your Inquiries Solicited 


MARSHALL RAILWAY 
EQUIPMENT CORP. 


50 Church St., ee 1976 
New York "", N. 
Phone: COrtland 7.5000 








For Sale 





HIGH SPEED MOTOR OIL 
CANNING FACILITIES 


Available in Boston 

Our lubricating of] canning plant is one 
of the newest and most modern in New 
England. We are interested in canning 
oils for companies operating in the area. 
In reply please state grades of oils to be 
canned and average monthly quantities. 
We will quote labor charge by return 
mail. 

Our plant is located in Boston (Dorchester 
District) on N.Y.N.H, & Hartford RR 

LINCOLN OIL COMPANY 
260 Tremont St. Boston 16, Mass. 








FOR SALE 


Compartment 840 gallon tank truck, 

1946 Chevrolet cab over engine truck. 

$750. 

4 compartment, 1000 gallon tank on 

1947 Federal Truck, 2” pump and 

meter, 1%” hose. $2450. 

2 compartment Heil tank trailer (alu- 

minum), air hose, reel, compressor, 

2000 gallons. $625. 

Any mechanic will OK this equipment 
CALL, WAGNER 

Parkway 6763—or write 1039 Gilbert Ave. 
Cincinnati 2, Ohio 








For Sale or Lease 





FOR SALE OR LEASE 


Gasoline and Fuel Oil Distribution Bus- 
iness located Central Ohio. 


Volume over 2,000,000 gallons per year 
Established over 26 years. 


BOX 623 














PAD Reports Small Refiners 
Gain in New Construction 


WASHINGTON — Small refiners 
are moving toward a bigger share of 
total U. S, refining facilities; PAD 
reported in a study of projects recom- 
mended by it for rapid tax write-off 
privileges. 


The PAD report, covering certifi- 
cates representing .about one million 
b/d additional refining capacity shows 
that construction of all facilities 
recommended by PAD would increase 
crude capacity of the small refiner 
group from present 9.8% of U. S. 
total to 10.8%. Catalytic-crackingz 
capacity would rise from the present 
1.8% of the U. S. total to approxi- 
mately 5.8%. 


Defining a small refiner as one who 
processes less than 20,000 b/d of 
erude, Deputy PAD Bruce K. Brown 
said: “When facilities PAD has rec- 
ommended are complete, they will 
represent a 20% increase in crude- 
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running capacity for small refiner 
group and almost a fourfold increase 
in catalytic-cracking capacity. 


“On other hand, projects approved 
for largest refiners—those refining 
50,000 b/d or more— represent a 15% 
increase in topping capacity and 41% 
increase in catalytic-cracking capac- 
ity. 

“Increased capacity approved for 
intermediate group—from 20,000 b/d 
to 49,999 b/d—represents a 24% ex- 
pansion of crude-running capacity and 
53% catalytic-cracking expansion.” 

PAD last year discontinued recom- 
mending certificates of necessity for 
rapid tax amortization for basic re- 
fining facilities except for a few proj- 
ects involving specialized facilities 
such as alkylation. Recently, however, 
PAD submitted to Defense Produc- 
tion Administration an expansion pro- 
gram calling for an annual increase 
in refining capacity of 475,000 b/d. 
If this is approved by DPA, PAD will 
resume processing applications for 
certificates of necessity. 


Temporary Pipe Line 
Carries Million Bbls. 


CHICAGO—Throughput of Emer- 
gency Illinois Pipe Line Co. this year 
was approximately triple that of 
either of the two previous years, ac- 
cording to Robert Buschek, Martin 
Oil Service, secretary of the pipe 
line company and chairman of the 
operating committee. 

During this year’s repairs on the 
Marseilles locks in the, Illinois river 
by U. S. Engineers from Jan. 18 to 
Feb, 18, total throughput was 1,079,129 
bbls. of gasoline, kerosine and No. 2 
fuel. While participating companies 
deposited 5c per bbl. on their estimat- 
ed throughputs, expected operating 
costs this year are expected to be less 
than 3c per bbl., Mr. Buschek said. 

In 1950 throughput totaled 382,584 
bbls. and in 1951, 300,094 bbls. 

In contrast to use of multiple lines 
in previous years, this year’s opera- 
tions ran smoothly with use of only 
a single 10-inch line. 
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CRUDE OL PRICES 


Prices in $ per bbi. of 42 U. 8. gals. at the well, except Canadian crude prices as noted. 





Mid-Continent, Texas, New Mexico, Louisiana, Arkansas, Rocky Mountain cnd Other Fields 
a ie I q h , Ss 











SCHEDULE A N Oo P Ma R 8 T 
Gravity 
Below 12 LO Rey a a ae | ee xd ‘ eR S-Siaes see Ps mycin 2 plat siete ee a a Vig ain 
13-13.9 eee lee Sa ep nae) en. Cee as Tse RS er Bere nae nates chee AS gag ies poate 
14-14.9 ted ibid “ia acta’ edits cone 66> oe Se be bin Hid Sone ake) ei Ghd .6e0b,. ea 
15-15.9 Sees se RE PENA Te OS eS. ins on Ek sce ak Rees BT ae i I OER ing 
16-16.9 “A o> 2 ge ‘cer hae. awe ens eee SS See Seer Sase0 E> cath alee, (Oe 
17-17.9 paien emee —e oo ecee ecee ee ee 1.85 onas 200 ee ecee soe cone cece ooee 1.40 
18-18.9 gal Saad vn ie) teats mated pe a 6 pg eee Ee. eicks is bee. Saition. > “anche eee 
19-19.9 iT ee ba foer wade 2 Gabe cn uo GR esa sit Orem ati’ shad? ett” «gama 
Below 20 2.23 2.25 2.10 2.16 3.46 2.38 2.48 23.43 3.53 1.95 2.14 2.19 2.21 32.28 2.88 1.81 .... 3.05 .... 
20-20.9 2.25 2.27 2.12 2.18 2.48 2.40 2.50 2.45 2.55 1.97 2.16 2.21 2.23 2.30 2.35 1.83 cove 2.07 1.58 
Below 21 2.25 suge 2.12 2.18 2.48 2.40 2.50 ee eos eves 2.16 2.21 2.23 2.30 2.35 o8ee osee ovas oon 
21-21.9 2.27 2.29 2.14 2.20 2.50 2.42 2.52 2.47 2.57 1.99 2.18 2.23 2.25 2.32 2.37 1.85 ovee 2.009 1.64 
22-22.9 2.29 2.31 2.16 2.22 2.52 2.44 2.54 2.49 2.59 2.01 2.20 2.25 2.27 2.34 2.39 1.87 .... 2.11 1.70 
23-23.9 2.31 2.33 2.18 2.24 2.54 2.46 2.56 2.51 2.61 2.03 2.22 2.27 2.29 2.36 2.41 1.89 cone 2.13 1.76 
Below 24 tat Bat Bes rf 2.54 2.46 \ poh 2.51 2.61 = ers 2.22 2.27 2.20 2.36 2.41 owe eee ye owes 
24-24.9 2.33 2.35 2.20 2.26 2.56 2.48 2.58 2.53 2.63 2.06 2.24 2.29 2.31 2.38 2.43 1.91 soee 2.15 1.82 
Below 25 eee S| sike. “ceabb- icuedeal a o sidatas aldalet idles pee Th grapets neil Oates ae" 
25-25.9 2.35 2.37 2.22 2.28 2.58 2.50 2.60 2.55 2.65 2.07 2.26 2.31 2.33 2.40 2.45 1.93 $602 2.17 1.88 
26-26.9 2.37 2.39 2.24 2.30 2.60 2.52 2.62 2.57 2.67 2.09 2.28 2.33 2.35 2.42 2.47 1.95 cece 2.19 1.94 
27-27.9 2.39 2.41 2.26 2.32 2.62 2.54 2.64 2.59 2.69 2.11 2.30 2.35 2.37 2.44 2.49 1.97 ose 2.21 1.99 
28-28.9 .... 2.41 2.43 2.28 2.34 2.64 2.56 2.66 2.61 2.71 2.13 2.32 2.37 2.39 2.46 2.51 1.99 mEEN 2.23 2.04 
Below 29 .. 2.41 0 sm 2.28 es 2.64 oes vebie a on ones one sane ge nese 4 $860 2.50 econ owen 
29-29.9 .... 2.43 2.45 2.30 2.36 2.66 2.58 2.68 2.63 2.73 2.15 2.34 2.39 2.41 2.48 2.53 2.01 2.50 2.25 2.00 
29 & Above Ww Spies REA <<: 2.66 Biase wae 2.63 ors 2.15 eee ies 6 we sees ee sen cone o¢en re 
30-30.9 . 2.45 2.47 2.32 2.38 2.68 2.60 2.70 2.65 2.75 2.17 2.36 2.41 2.43 2.50 2.55 ese 2.525 2.27 2.14 
31-31.9 2.47 2.49 2.34 2.40 2.70 2.62 2.72 2.67 2.77 2.19 2.38 2.43 2.45 2.52 2.57 cee 2.55 2.29 2.19 
32-32.9 2.49 2.51 2.36 2.42 2.72 2.64 2.74 2.69 2.79 --- 2.40 2.45 2.47 2.54 2.59 2.575 2.31 2.23 
33-33.9 2.51 2.53 2.38 2.44 2.74 2.66 2.76 2.71 2.81 eébe 2.42 2.47 2.49 2.56 2.61 2.60 2.33 2.27 
34-34.9 2.53 2.55 2.40 2.46 2.76 2.68 2.78 2.73 2.83 2.44 2.49 2.51 2.58 2.63 2.625 2.35 2.31 
34 & Above sea ee gees ssoo | OE Oates ase os eons rr eee sede - 660 eees eves 
35-35.9 2.55 2.57 2.42 2.48 2.78 2.70 2.80 2.75 2.85 2.46 2.51 2.53 2.60 2.65 2.65 2.37 2.35 
36-36.9 2.57 2.59 2.44 2.50 2.80 323.72 3.82 32.77 2.87 2.48 2.53 2.55 2.62 2.67 2.675 2.39 2.39 
37-37.9 2.59 2.61 2.46 2.52 2.82 2.74 2.84 2.79 2.89 2.50 2.55 2.57 2.64 2.69 ° 2.70 2.41 2.41 
38-38.9 2.61 2.63 2.48 2.54 2.84 2.76 2.86 2.81 2.91 2.52 2.57 2.59 2.66 2.71 2.725 2.43 2.43 
39-39.9 . 2.63 2.65 2.50 2.56 2.86 2.78 2.88 2.83 2.93 2.54 2.59 2.61 2.68 2.73 .... 2.75 2.45 2.45 
40 & Above. 2.65 2.67 2.52 2.58 2.88 2.80 2.90 2.85 2.95 2.56 2.61 2.63 2.70 2.75 .... 2.775 2.47 2.47 
Prices generally were effective as of 7 a.m., Guif Coast Tenney Creek (Humble) ............... 2.54 
Dec. 6, 1947, except as noted, Prices are (Heyser & Others) Tomball (Humble, Magnolia, Stanolind) 2.83 
shown by general areas. Details of fields Schedule I (20-40 gravity): Continental, Hum- Van (Humble, Pure) ..........ss.2.00. 2.48 
where each company buys, exceptions to sched- ble, eerie Pan American, Republic; Sun Willamar (Pan American, 8-1-50) ...... 2.40 
ules as shown, and effective dates of excep- 7-13-49 Yates (Gulf, Humble, Shell) hd-iree Jb obs .35 
tions not noted will be on request Gulf Coast Zoborski (Humble) ...........eesse00. 2.54 
to NPN. (Kelsey & Others) New Mexico (Sour 
OKLAHOMA Schedule J: Humble, Sun. Schedule C: Atlantic, Continental, Humble, 
Sehedule A: Carter, Continental, Gulf, Mag- Texas Misceilaneous Magnolia, Phillips, Shell, Sinclair, Stanolind, 
nolia, Phillips, Shell, Sinclair, Stanolind O. P., Agua Dulce (Republic) .....++6+-+e0++ - $2.80 Texas Co. ° 
Texas Co.; Pure for all fields except Keyes. Alief (Pure) 2... cee .seccecceceeesesess New Mexico 
D: Pure (12-12-49) for Keyes Field. Aransas (Atlantic)—2c enews sees Schedule P (Fullerton & Others 
KANSAS Bazette (Humble) ........ sasstevoess ie Schedule D: Humble, Magnolia, Phillips, Shell, 
Schedule A: Carter, Continental, Gutt, om ——— & B. (Repub) steeeee ahatle F Sinclair, Texas Co. 
n oO. > Sere eeeeeeneee 
fee On acie NOV Mean Cayuga erude (Pan 2-33 50) | aA “Schedule K wanes 4 «eee 
EXA’ Cayuga cond. (Pan Am =48B) ceecee - », : 
en Chapel Hill, Below 50 (Gulf, Sinclair).. 2.58 Alleghany, N. Y. (Seep, Tide Water) ... 4.25 
Ch 1 Hill, 50 & Above (Guif, Sinclair) 2.65 Bradford, Pa. (Seep, Tide Water) ...... 4.25 
Schedule A: Continental, Gulf, Magnolia, Sin- eee a edule B OG, DO. CUOMD) ocdcgcceods nceseass 3.76 
clair, Stanolind, Texas Co, Charlotte (Humble) ....... esses . Schedule Eureka, W. Va. (Pure, Seep) 3.76 
Clark (Humble) ......+eeee+eee+> coeeee 2.54 gf ois . oe agli aah oo 
East Central Clay Creek (Sun) .......2.-scceceee ciMdieae Middle Penn. District (Seep) 4.25 
Schedule B: Humble, Sinclair, eo j= «| Gjeveland & N. (Shell. 1-1 ‘ 2 Southwest Penn. (Seep) .........-+++- 3.82 
Cleveland & N. (Shell, 1- 1-49) ....02.. 2.83 a Sheffield. P 
West Central Conroe (Humble, Sun, Texaco) ........ 2.83 —_ effield, Pa. (Seep) .....++++++ 4.25 
Schedule A: Humble. Darst Creek (Humble, Magnolia, Texaco) 2.54 nesville, O. (Ashland) ........+-++++- 3.10 


Panhandle 
Schedule A: Gulf, Humble, Magnolia, Phillips, 
Texas Co. 


East Texas 
$2.65 Flat Price: Atlantic, Gulf, Humble, Mag- 
nolia, Phillips, Shell, Sinclair, Stanolind, Tex- 
as Co. 
West Texas (Sour) 
Schedule C: Atlantic, Gulf, Humble, 3 Li 


Earl Lee (Pan Am, 7-6-51)—3c below 





Phillips, Shell, Sinclair, Stanolind, fone Co. 





West Texas (Sweet) 
Schedule A: Atlantic, Gulf, Humble, Magnoli 
Shell, Sinclair, Texas Co, 

West Texas 


(Fullerton & Others) 
Schedule D: Atlantic, Gulf, Humble, Magnolia, 
Pan American 3-15-50, Phillips, Shell, Sin- 
clair, Stanolind, Texas Co. 


(Seurry County Area) 
Schedule A: Gulf, Magnolia, Pan American, 
Stanolind, Sun, Texas Co. 


(Low Cold Test) 
Schedule F (24-30 gravity): Humble 7-8-49, 
Stanolind O.G. &* Texas Co. 7-12-49, Sun 7-13- 
49, a Sinclair & Stanolind O. P. 


-14 


(Hastings & Others) 

(20-40 gyre Atlantic, Gulf 
7-11-49, Humble, Pan , Republic, 
Sinclair, Sun, Stanolind og. Texas Co. 
Coast 


( & ) 
Schedule G: Gulf, Humble, Magnolia, Pan 
Se. Phillips 2-1-51, Sinclair, Sun, Texas 
0. 


(Refugio & Others) 
Schedule H: were Humble, Republic, Sin- 
clair, Phillips, 3-1-49. 


I Heavy & Others) 
I (24-29 gravity): Humble 7-8-49, 
Magools 7-11-49, Sinclair 7-14-49, Texas Co. 





rrr iti Trritirimrr Schedule K 
Forest Hill (Pan Am, 7-6-51)—Se below 
0006 08 060 ds 00 56000 06b SEER 60 6R6s Schedule K 
Gist, 35 & above (Atlantic, 5-1-50) .... 2.75 
Gist, below 35 (Atlantic, 8-23-49) ..... 
Hawkins (Humble, 4-25-49) ........ Schedule K 
| acon — Seca codees povcsectes 54 
lumble) ......++«+. .-..- Schedule B 
_—- ‘ttumbie) COs sr covercecsccesoce coe 2.54 
| ich aig (Shell, 5-1-48) .......eecees 2.83 
horn & E. (Republic) eocscccecces Wee 
Scare Lake (Sinclair) .......se.eeee+0. 2.65 
as (Magnolia) .....cecseeecceseees 2.45 





Lytton Springs ( (Magnolia) Gre 
Manford (Humble) ......... coccse S04 
Manziel (Pan Am, 1-1-50) "Schedule K 
Mariposa (Humble) ............ Schedule B 
Merigale-Paul (Pan-Am, 1-1-50)...Schedule K 
Midway, 35 & ab. segregated (Republic) 2.80 
Midway Lake (Pan Am, 7-6-51)—5c below 

whos cedceeetesnseos seeesseeceees Schedule K 
McCoy ‘heii, 5-1-48) Seed sespesedons oe 263 
North Vidor (Magnolia) Sdowsvpescehs «+» 2.80 
Opelika (Magnolia) ..........seeee0s -- 2.65 
Palagana Dome (Republic) ............ 2.75 
Pearsall (Humble) ic below .... . Schedule N 
Pickton (Gulf) ao 6006 . Schedule A 
Pine Mills (Pan Am, 7-6-51)—3c below 

S60 doe aes NECK ECCS eaceeeececeees Schedule K 
Pita (Humble) oeccce seeeeeeecees Schedule B 
PE, "GUPUEED ° 0 0:00.04 6s cdescedeee Schedule A 
Plymouth, high grav. low oct. — 2.65 
Quitman ” Eagle Ford & Sub-Clarksv 

Sands ‘(Pan Am, 1-1-50) ...... “Schedule K 
Quitman, Paluxy (Pan Am, 4-27-49) esos 2.62 
Rooke (Republic) .....ccccsccsescescscee 2.68 


Republic) ..... 
Talco (Humble, 4-25-49) 








MICHIGAN 

(Only the lowest and highest postings in price 

schedule of each company are shown below; 

compelte schedules may be obtained on request 

o NPN) 
Bay 

Adams (Heavy) & Deep River (8-1-50) $2.62 


Buckeye (11-1-49) & Bentley (2-1-ov,. «.75 
Leonard—7-16-49: 

CE SEED. Gdevasecdeces ctv couscotba, 2.44 

Fork & other flelds ...........2000++5 2.80 
Pure 

Adams & Deep River (8-1-50) ...... 2.62 

Coldwater & other fields (7-1-49) . 2.80 
Simrall—6-24-49: 

PE 2 00s chpeessgenecucas béh 2.31 

Barryton-Sun Denslow ........+-.+.++ 2.94 
Sohio—6-30-49: 

GOD oc cceveccce seccscscccscdesecceces 2.61 

Coldwater & Isabella ..........-.+++. 2.80 


ILLINOIS-INDIANA-KENTUCKY-OHIO 
Bowling Green, Ky. (Owensboro-Ashland, 

FOOD)  ceccccccccicccecs 
Butler Co., Ky., 

7-1-4 ~ =A Séicevser< 


cuinten Co., Ky. (Ashland 0. & 
Corning, °. (Seep, 5-6-49) eccosvecee 
Eastern Illinois {Ohio Oil) 1c below.Schedule F 
Hitesville, Ky. & Others (Carter) ..... 2.77 
Illinois Basin (Ashland 0. & R., Gulf, 
—— Ohio Oil, Shell, Sohio, Tex- 
(Ashland 0.& R., Sohio) 
Lima, (8. O. Ohio, 5-1-49) ......-. 
Loudon, im. (Carter) ...ccecccccccvcees 





Western Kentucky (Sohio) . 
LOUISIANA-ARKANSAS 
(Sehuler, Jones Sand) 
Schedule L: Esso Standard. 
NATIONAL PETROLEUM NEWS 








Prices in $ per bbi. of 42 U. 8. gals. at the well, except Canadian crude prices as noted. CRUDE OIL PRICES 








i, Arkansas a Cotton homies La. Dist. — Stand- Elk Basin Heavy & Others (Carter 

( Others) ard) ... ees * : 5-14-49; Ohio Oil, Stanolind 5-16- 
Schedule wm: Arkansas Fuel, 5 Standard. Creole (Pure) a . Schedule T 
- Louisiana-Arkansas Sweet Georgetown, La. (Ark. “Fuel i- 1-51) .. Kevin-Sunburst (Texaco, Phillips) .Schedule R 
(Homer & Others) Haynesville, ., Smackover Lime (Ar- Pondera (Phillips) .. Schedule R 

Sehedule N: Arkansas Fuel, Gulf, Esso Stand- 

on N > . (Gulf, Stanolind) . “Schedule 

NX. Sweet Lisbon, La. Crude (Gulf) .... ., t Sinclair, 6- 
mare Pe ava ¥ | ys | Lisbon; La. District. (Esso Standard). 7s. + ae fe nee weno ret ients 2.65 

Sched rkansas e! 4 agnolia, Neal, La. (Atlantic 5-1-50) . . 2. 9; St lind, 1- 
Esso Standard, Stanolind. Smackover, Ark. . Fuel 4-30-49; a py G8, 1900-0; Mane 1.50 

Hextans 4 Others Set Sore Elk Basin Light & Others” ic arter, Con- 

Sehedule A: E , Sweet Lake, La. (Pure) tinental, Ohio Oil, Sinclair, Stanolind 
§ ule A: Esso Standard, Stanolind, Sun. Tullos, La. (Ark, Fuel 1-1-51) .... Texaco) .. c Schedule A 

a Louisiana Urania, La. (Ark, Fuel 1-1-51) Elk Basin Heavy & ‘Others (Carter 5-14- 
ached ; y Ridge & Others) Ville Platte, La. (Continental) ..... 49; Ohio Oil, Stanolind 5-16-49). .Schedule T 

’ ule ©: Esso Standard, Stanolind. W. Mermenteau, La. (Continental) .. . E. Mahoney Dome (Sinclair) 2c below 
— & Others) MISSISSIPPI ne 5 an ihe/gl Schedule C 

Schedule Baxterville crude (Gulf 2-5-52) ... . Garland (Ohio Oil, 12- 20-49; Stanolind, 
me Os eet toe —" Standard. Baxterville dist. (Gulf) .............. 1-12-50) .. f 
(Golden Mead Carthage Pt. dist., 45 & abv. (Pure) ee 8 Mule Creek (Carter) nee 2.41 

Sched Carthage Pt. Sweet dist. (Esso Stand- Oregon Basin (Ohio Oil, 12-20-49; Stano- 
Nehedule, F: Continental” Gulf Mag we | ae 2.85 lind, 1-12-50; Texaco, 1-13-50) .. 1.40 
lind, Texas Co. es Stane- - Wertz & Others (Sinclair) ..... Schedule C 
Coastal 


2B 


WYOMING 


rT 
~s 
‘. 
c 
WREsh PRN 


“11> a 
waZzos 


PYNNNN 
sak ZZs 


a . vayette & Others (Esso Standard). CANADIAN FIELDS 
Schedule P: G Others ‘ayette Sweet dist. (Esso Standard). ee (Postings of Imperial Oil Ltd, Prices are in 
2-3-50. ulf 2-4-50, Stanolind 2-1-50, Sun Gunavite Suet on, (Esso Standard).. 2.85 Canadian dollars per Canadian bbis. of 35 
C ickens (Carter, io) Schedule D Imperial gals.) 
Copy a my Tinsley (Sohio, 2-1-50) lc above... .Schedule S Acheson/Stony Bn ay D-2 & D-3 zones 
Sehedule F (24-29 Gravity): Pan America COLORABO (1-16-52) $ 
7-13-49, Shell 7- 25-49, Sun 7-13- 49, Texas a Canon City (Continental) 4 , Lower Cretaceous zone 
7-12-49. Florence (Continental) : 
South Louisiana Ft. Collins (Continental) 5c below. Schedule A Bothwell (11-1-50) 
(Westwego & Others) Iles (Stanolind, Texaco) ..... . Schedule A Excelsior (6-23-51) 
Schedule ©: Esso Standard, Stanolind. Moffat (Texaco) rout Schedule A Glenco (11-1-50) .. 
LOUISIANA-ARKANSAS MISCELLANEOUS Rangely (Phillips 3-1-49) ..........S8chedule A‘ Golden Spike, D-2 & D-3 zones 
Arkansas Sour Dist. (Limestone): Tow Creek (Texaco) ..............8cehedule . (1-16-52) 
Big Creek, Calhoun, Columbia, Dor- Walden (Continental) ... Joseph Lake, Viking zone (1-16-52) 
cheat- Macedonia & McKamie (Esso Wellington (Continental) 5c below . ‘Eceetiie A Leduc-Calmar (6-1-51) 
Standard) STS f $2.80 | eiiaasakeas MONTANA oil ~—y > bry -50) 
one rady illips t Petrolia ( ) 
Ph tra Macedonia (Esso Standard). Cat Creek (Continentai S-BBO) occccccce .65 Redwater (6-1-51) . .* 
manen Lake, La. cond, (Texaco, Cus Bank (Carter: Phillips) 2.70 Wizard Lake, i, ~ zone (1-16-52) .... 
y ut Bank (Texaco) Woodbend ( ) - coe 
on ag nage (Republic) ; Darling (Carter) 2.50 Turner Valley Crude (4-24-51); Prices, a 
a. ontinental | ) i kage, begin wi 33-35.9 @ 
Bivins, La. (Atlantic 5.1: 50) s El Basin Tight y Others ‘ Sao4 with 2c “differential per degree of 
Cotton Valley, La. Crude (Esso Standard) 2. Stanolind) ip gravity to 64 & over at $3.56 


CALIFORNIA 
S. 0. California prices effective Dec. 12, 1950, except Edison and Wheeler Ridge Jan, 1, 1952, All gravities above those quoted take highest price of- 


. : fered for the field specified. 
jana Le 2 3 4 5 6 7 SCHEDULE x 9 10 il 12 13 14 15 
jrav 


12-12.9. . 





$1.34 
1.39 1.41 
: 1.47 
1,48 1.50 
1.51 bee 
1.55 


: ssRasens 


$2.2 
2.27 
2.33 
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SBRSSSESSRESR: : : 
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EF ae pat wt co tone eh yt ot Se ee ee 


.. $2.70 
. 2.74 
2.79 
2.83 
2.87 
2.91 


oS 
3% 


8% 


ed 
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Schedule * Schedule 
Elk Hills (Shallow) ... 31 Kettleman Hills ....... Newport-Anaheim Sugar Seal Beach ..... 
Elk Hills (Stevens Zone) 10 Lakeview Area ....... Area ie Signal Hill ae Beach) 
EI 20 Leffingwell .........-- Newport—Other Than. Torrance 
Lost Hills ... Anaheim Sugar Area. Wasco 


McClung eee , 
McKittrick Moe age ae rca de West Ce Cat ‘Canyon- Los 


Midway-Sunset ........ 
Montalvo West Richfield ecreeed 

Montebello Round Mountain Wheeler Ridge 
Mountain View ¥ 2 Santa Fe Springs ..... Whittier 

we, POND pivcas Santa Maria Valley ... Wilmington 
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Stations Must Tell Service Charges, OPS Warns in Crackdown 


By GLENN M. GREEN, Jr. 
NPN Washington Bureau 


WASHINGTON — Office of Price 
Stabilization enforcement officials, in 
the midst of a drive to force com- 
pliance with service trade regulations, 
warned today that the big oversight 
among those running afoul of these 
pricing rules is the failure to file the 
required statement of prices charged. 

This is followed closely by a failure 
to keep on hand, available to OPS in- 
vestigators, a copy of this statement. 

The campaign has been gathering 
momentum and has already snared 
more than a dozen service station op- 
erators across the country. It did not 
get under way until the agency pub- 
licized that it was imminent and 
waited for several weeks to allow the 
“educational program” to take hold. 


The service trade directive is Ceil- 
ing Price Regulation 34 which gov- 
erns almost all services—as distinct 
from regulations covering the sales 
of various commodities. 

A service station, as a matter of 
fact, operates under two key regula- 
tions, CPR 34 and CPR 13. The one 
covers the services he performs for 
his customers—tire changes, wash 
and lubrication, minor repairs, etc.— 
while the second covers the prices he 
may charge for the actual sale of pe- 
troleum products. The current OPS 
drive is concerned with CPR 34 and 
its scope includes all the service 
trades, many of which are pure serv- 
ice without sales of commodities, such 
as a delivery service. 

The violations uncovered have been 
primarily of a “record-keeping” na- 
ture rather than charging above the 
ceiling price for services. Naturally, 
any service station operator who hikes 
his price for these services above the 
legal limit is asking for trouble. 


Data OPS Wants—Using a tire 
change as an example, here is what 
the OPS inspector wants to know 
when he drops in to check up: 

What is the price charged? Is it 
right? Does the station operator have 
his “customary” records available for 
inspection? Has he filed his state- 
ment of prices? Where is the copy 
of that statement? 

The operator is allowed to charge 
the highest price that he posted dur- 
ing the Dec. 19, 1950, to Jan. 25, 1951, 
“base period” during which the gen- 
eral price freeze was placed in ef- 
fect. For instance, he may have 
charged 50c for a simple tire change 
and $1.50 to change and repair a flat 
tire. He cannot exceed this limit. 


As for “customary records,” OPS 
is operating at something of a disad- 
vantage. By law, it cannot specify 
just what kind of records a business 
must keep—it cannot insist that all 


business records must be uniform. 
Therefore, it must take the records, 
as few or as many as the operator 
keeps, for this item. But operators 
should not fall into the error of think- 
ing that the inspector cannot look 
beyond these records to see if (1) 
they are complete and (2) they are 
accurate. 


On completeness, the operator must 
have something to show that he 
charged during the base period a 
certain price for each and evéry serv- 
ice he performs. For instance, per- 
haps he charged $1.75, instead of 
$1.50, when he repaired a white side- 
wall flat tire. He must have a rec- 
ord of some sort to that effect. 


He cannot have juggled these rec- 
ords so that they reflect a higher 
price than that charged during the 
base period. That is a punishable 
fraud. ; 


Biggest Pitfall—Right here occurs 
the most important factor in the 
whole regulation and the one over 
which most of the stations so far 
found in violation have tripped. 


The regulation, under Sec. 18, re- 
quires that the operator “prepare and 
keep for examination for any person 
during ordinary business hours, a 
statement of your ceiling prices, rates 
or pricing methods for purchasers of 
each class together with an adequate 
description of each such service.” 


A duplicate of this statement must 
be filed with the nearest district office 
of OPS (this is usually located in 
one or more of the largest cities with- 
in a state). Actually, if an operator 
has not yet filed such a statement, 
he is in technical violation and could 
be hauled into court for it. Any 
who have not should do so immediate- 
ly. 


Note that “each” service is required 
to be listed. Omission of any one 
can put an operator into violation. 
Perhaps he charges a “class” of cus- 
tomers, let’s say a trucking service, 
a different rate from other classes. 
This should be noted. 


“Adequate description” means just 
that. A “tire change” is suffficiently 
descriptive, providing there are no 
different rates for different kinds of 
tire changes. In that case, they must 
be pinned down. Simply noting down 
“motor service’, however, is not ade- 
quate. The operator must state what 
kind of “motor service” he performs. 
If there are several—adjustment of 
carburetor, tightening of fan belt, 
generator adjustment, etc.—all must 
be listed together with their ceiling 
charge. 


Now, this seems to be a lot of 
paperwork, but it can keep the oper- 
ator out of trouble and in compliance, 
particularly if he was not in the habit 


of keeping exhaustive records. This 
statement, itself, if properly prepared 
and filed, constitutes his “customary” 
records. 


Check List—-The operator 
bear in mind these rules: 
1. Prepare the statement ade- 
quately and in full. 
2. File the duplicate with the 
district office. 


3. Keep the original on hand 
ready for the inspection of the 
public and the OPS. 

4. Prepare, keep available and 
file with OPS district office sup- 
plements of statement “within 10 
days after you have delivered 
any new service or after any 
change in your ceiling price is 
authorized by OPS.” 


must 


How OPS Acts—Now, here is the 
usual OPS procedure in forcing com- 
pliance: 

The operator may receive either a 
personal visit or a “warning letter’ 
informing him he is not in com- 
pliance. If nothing is done to correct 
the situation, the case is referred 
to the local U. S. district attorney 
for prosecution. 

The Defense Production Act of 
1950, as amended, contains sufficient 
teeth to enable the courts, if they 
so desire, to close up a business until 
it comes into compliance, although 
this is seldom done. 

Usually, the judge will order the 
operator to comply within a specified 
period of time or face the conse- 
quences. 

Up to this point, no penalty is in- 
volved, except for court charges. 

If there has been an instance of 
overcharging, OPS computes how 
much it has been. It can then de- 
mand up to three times that amount 
from the operator as a penalty. This 
goes into the U. S. Treasury. It 
can also, if it is feasible, ask the 
court to require that the operator 
refund the overcharge to his custom- 
ers. 


However, the guiding principle for 
enforcement of OPS regulations sup- 
posedly is “no prosecution or persecu- 
tion—compliance, instead.” In other 
words, OPS is interested in enforcing 
the law, not in catching lawbreakers. 
Intelligent compliance with its reg- 
ulations will keep the operator out of 
jail and save him money. 


Oil Refining Dividends Up 


WASHINGTON — Publicly-reported 
cash dividends paid by oil refining in- 
dustry totaled $942 million in 1951, 
an increase of more than 19% from 
1950 total of $789 million, according 
to preliminary statistics of Com- 
merce Department. 
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Service Station Building Permits Still in Decline 


WASHINGTON — Dollar value of 
Service station construction permits 
authorized for December 1951 was 
$1,627,000—down 66.2% from the to- 
tal of $4,816,000 for December 1950. 
The number of permits dropped to 
159 from 398. 

Bureau of Labor Statistics also 
show the value of December permits 
was 22.5% less than the $2,099,000 
valuation for November, 1951, when 
183 permits were issued. 


Figures are estimates by the bu- 
reau based on checks with local city. 
and town officials. They include con- 
struction within urban places, which 
the bureau defines as covering all in- 
corporated places of 2,500 population 
or more in 1940, plus a few unincor- 
porated civil divisions. Figures are 
from places containing about 85% of 
U. S. urban population. 


They do not represent the volume 
of building actually started during 
each month, because no adjustment 
has been made for lapsed building 
permits, nor for the lag between is- 


suance of a permit and the actual 
start of construction. 

Drop in 1952—A look at 1951 per- 
mits compared with 1950 shows a 
total drop in permit valuation of 42% 
last year. In the following table, 
valuations are shown in thousands 
of dollars. (The figures in paren- 
theses are the actual number of sta- 
tions authorized.) 


Station Permits Approved 


Dollar 

Value 

Month 1951 1950 «39% Change 
Jan. .. $2,754 (286) 
Feb. .... 2,845 (292) 
Mar. «se i, 4,655 (436) 
Apf, .... i, 4,622 (467) 
May .... 2,65 5,385 (526) 
June .... 5,888 (548) 
July .... 2,33% 6,367 (586) 
AME ese % 6,970 (590) 
ate & 5,376 (472) 
OR, 12. B 5,815 (469) 
BU. secs a oes cone 
1,627 (159)* 816 (398) 


Dec 
Full year. ‘34, 944 (3,091)* 58. 835 (5,430) 


* Estimated 


January, 1951, was greater 
January, 1950, because station con- 


Station Construction Permits Authorized for December 
(Valuations shown are in thousands of dollars) 


Region and State Numb 





Dec.* Nov. 
1951 

. sn. _ Seeger te 18 
| are ne 
Maine me seaneseseaees 
Massachusetts Someones ms 
New Hampshire ............. 
Pn 2h <d 645so0000 00% 
Vermont . 

Middle Atlantic be casseebe 
Ee A eee 
nt Ts ob odebye ene serese 
Pennsylvania 6 tkee.ee~us 06:6 

Rast North Central . .. i eee We 
Illinois ..... oo 


Se ee ee 
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Indiana 

Michigan .. 

GE cecsee 

Wisconsin ... aie eer 
West North Central imekve Nia 
Iowa ...... ‘ 

Kansas ivrnebewietededesen 
SNEED Deccics secs eve 
Missouri 

Nebraska ..... 

North Dakota. 

Ee SED. -e'cinon 4.000065 
Seuth Atiantic ...........45.. 
EOURTINSD. 6.00 6660 ce cccceevces 
Washington, D. 

Florida 


a 
ee te ee ee 


Nn 
Ce ee ee ee eT 


Maryland 
North Carolina . 
South Carolina . 

Virginia .. peseweevseboces 
West Virginia ae, Pee ee 
East South Central ............ 
PE bee ctuGes canta 

Kentucky 

Mississippi 

Tennessee ... Veit adeh en 
West South Central 

Arkansas ooene 
Louisiana ehbeseshbata 
GERGROMMR onc cccsteecsecccess 


hd 
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California .......... 
Oregon ee ey 
Washington 


ws we BES ro to ++ 


° Preliminary. 
+ None reported. 


FEBRUARY 27, 1952 


————— Valuation————___ 
Dec. .° Nov. Dec. 
1950 1951 1950 
2,099 4,816 

150 269 

44 31 

7 + 

75 149 

26 

5 81 


—_— = ~ > 
Pt ee pee ee re 


coatS+aennna-BBu wade +e 


struction was still a step away from 
materials restrictions in February 
that hit building programs hard. The 
only other “plus” month of 1951, 
September, had a permit “boom” be- 
cause of government's: lifting of 
$5,000 ceiling on station construction 
(The 1951-1950 totals are taken from 
Bureau of Labor Statistics monthly 
reports.) 


30 Oil Companies Invest 
Heavily, Study Shows 


NEW YORK—Oil industry expan- 
sion over the past 17 years has been 
financed largely through reinvest- 
ment of earnings, with but little re- 
course to security markets. High 
personal income taxes, security mar- 
ket regulations, and credit limita- 
tions have made equity financing 
costly and difficult, according to 
Frederick G. Coqueron and Joseph 
E. Pogue, of the petroleum depart- 
ment of Chase National Bank. They 
presented a financial history of 30 
large oil companies to the petroleum 
branch of the American Institute of 
Mining and Metallurgical Engineers 
here Feb. 19. 

During the 17-year period, 1934 to 
1950, the 30 companies comprising 
about two-thirds of the American oil 
industry, reinvested $19.4 billion in 
property, plant and equipment out of 
cash earnings amounting to $25.2 
billion. Shareholders were paid $5.6 
billion. 


Reported profits of oil business 
have been overstated in recent years, 
say Mr. Cequeron and Mr. Pogue, 
because funds set aside from income 
for replacement of assets have been 
far below present high replacement 
costs. Sales from productive assets 
acquired at low cost, particularly 
crude reserves, have produced profits 
taxable at a high rate, without ade- 
quate provision for replacement of 
assets at today’s inflated costs. 

In terms of capital investment, the 
petroleum industry in the United 
States now ranks in size behind only 
agriculture, the railroads, and the 
combined public utilities. It uses 
$32.9 billion dollars of gross assets; 
employs 1.9 million workers; and did 
a gross volume of business in 1950 
estimated at $15 billion. 

The 30 Companies—Included in the 
study are: 

Amerada Petroleum, Atlantic, Cit- 
ies Service, Continental Oil, Gulf, 
Houston Oil Co. of Texas, Lion Oil, 
Louisiana Land and Exploration Co., 
Mid-Continent Petroleum, Ohio Oil, 
Pacific Western Oil Corp., Phillips 
Petroleum, Plymouth Oil Co., Pure, 
Richfield Oil, Seaboard Oil Co. of 
Delaware, Shell, Sinclair, Skelly Oil, 
Socony-Vacuum, Standard of Cali- 
fornia, Indiana Standard, Jersey 
Standard, Standard of Ohio, Sun, 
The Texas Co., Texas Gulf Producing 
Co., Texas Pacific Coal and Oil Co., 
Tide Water Associated, and Union 
of California. 








GRANDMA & GRANDPA 


had no choice! 


But Modern Mothers and Modern Motors 


are through with old-fashioned methods and motor oils! 


NOTHING STANDS STILL IN THIS WORLD ... and 
that goes for motor oils as well as Grandma's out- 
moded washboard and Grandpa’s outmoded Model 
T Ford. 

Modern solvent refined, additive-type motor oils 
are literally as different and superior to old-fashioned, 
conventionally refined oils as the modern V-8 engine 
is superior to the Model'T engine. 

You can’t just pour any oil into a modern engine as 
you would squirt oil on a rusty hinge! 

Today's super-powered, modern engines demand 
a modern oil . . . they demand an oil that combines 
lubrication with cleansing and protective qualities 
that were not needed in low compression, low power, 
simple design engines of the Model T days. 

Doubling and trebling engine power, compression 
ratios. rpms and speeds (and this with far smaller 





CANFIELD HD PREMIUM MOTOR OIL 
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engines) has resulted in terrifically increased motor 
temperatures, pressures and bearing loads; increased 
corrosive and oxidation action: increased acid, 
sludge, carbon and gum formation . . . has created 
new conditions which only solvent refined, additive 
motor oils can meet, and Canfield HD Premium Motor 
Oil rates as one of the very finest solvent refined. 
additive-type oils... 

It's “got everything” and “does everything” re- 
quired to assure complete lubricating, cleansing and 
retarding protection to modern car, truck and tractor 
engines. ; 

Nothing stands still in this world ...the “on- 
his-toes” oilman knows this . . . he knows that to pro- 
gress and prosper as a modern, foresighted oil 
marketer, he’s got to provide his customers and their 
trade with the very latest and most modern oil . . . and 
that adds up to Canfield HD Premium Solvent Refined, 
Additive-Type Motor Oil. MAIL THE COUPON for 
FURTHER PARTICULARS and PRICES! 


CANFIELD OIL COMPANY, CLEVELAND 27, OHIO 


Bulk & Package Plants: Cleveland, Ohio 


Jersey City, N. J., Memphis, Tenn., Coraopolis, Pa. 


Please send further particulars and prices on 
Canfield HD Premium Motor Oil. We buy in 
(_] Tank Cars, (| Drums, 1) Sealed Packages. 
COMPANY 
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RECORD ATTENDANCE—More than 250 oil and automotive men heard discussions of mutual service problems at the API Lubri- 


cation Committee in Detroit Feb. 18-19 


API Lube Committee Warned of Need 
To Give Car Owners Better Service 


By HOLGER RIDDER 
NPN Staff Writer 


DETROIT—In 1950, when William 
Murray of Deep Rock Oil, then chair- 
man of the API Lubrication Commit- 
tee, opened the first Detroit meeting 
of the group with a liberal repre- 
sentation of automotive men, he set 
as the theme of the session, “closer 
co-operation between the automotive 
and oil industries.” 

The meeting here last week (Feb. 
18-19) bore the first fruit of that 
initial session and similar later meet- 
ings under the chairmanship of Paul 
V. Keyser, Socony-Vacuum (1951), 
and B. G. Symon, Shell Oil (this 
year), and gave every indication that 
the Detroit meeting with automotive 
men will become an annual affair 
and will grow in importance each 
year. 

Serving to point up the significance 
of the Detroit sessions as a common 
meeting ground for the oil and auto- 
motive industries to exchange ideas 
on problems affecting both industrie:,, 
the meeting last week witnessed: 


1—The API (with at least informal 
approval of the automotive industry) 
unanimously approving new motor oil 
designations by service classification, 
subject only to final approval by the 
executive committee of the API 
Board of Directors. 


2—An oil man suggesting that con- 
sideration might be given to setting 
up oil change periods on a time 
rather than a mileage basis, while at 
a business meeting later the Lube 
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Committee heard a progress report 
of a panel working on the subject of 
oil change recommendations. 

3—An automotive man discussing 
some service problems common to 
both industries, and offering for con- 
sideration some suggestions which 
might mutually benefit both indus- 
tries. 

4—A consumer giving the lubrica- 
tion viewpoint of a user. 

5—Another automotive man calling 
for continued and even closer co- 
operation between the two industries 


.for the mutual benefit of both. 


Training .Program—M. E. St. Au- 
bin, director, service section, General 
Motors, called on the oil industry 
to join with the automotive industry 
in effecting a long-range training 
program at the service level. He 
quoted from “The Brookings Report,” 
saying it “analyzes the problem of 
maintaining essential automobile 
transportation during the current 
mobilization period or in the event of 
a full scale war.” The Brookings re- 
port says: 

“Every effort should be made dur- 
ing the present period of defense 
build-up to assure maximum quality 
in the peace time fleet of automobiles. 
Cars in operation are, in effect, a res- 
ervoir of usable transportation which 
should be maintained at the highest 
possible level.” 

“Here we have an assignment for 
the year or years to come that should 
challenge every man in this room,” 
the speaker declared. 

He pointed out that while the car 
owner years ago was his own me- 


chanic, the modern car has become 
so complex that “The public is now 
dependent upon the service industry 
to keep its cars operating. We have 
become the only source of advice and 
skill. If the advice is poor and the 
skill is low, the cost is great. 

“When poor advice and low skill 
are applied to 50,000,000 vehicles, the 
loss is great to the national economy 
. . « Every man in this room can vis- 
ualize the enormous saving that 
would be effected if all automotive 
maintenance were carried out by only 
highly-skilled, well-informed service 
personnel. 

“Why do we not have such people? 

“We have been forced to employ 
as mechanics too many young men of 
questionable ability. To compound 
our troubles the automobile has be- 
come a highly complex mechanism 
It does not require as much atten- 
tion, but what maintenance is re- 
quired, needs more skill. . . 

“The past 15 years has seen the 
number of vehicles double in the 
U. S. The total annual mileage has 
doubled. But the number of young 
men being graduated from trade, vo- 
cational, or technical courses in auto 
mechanics has stayed about the 
same. 


“It is neither too early nor too late 
to do something about it. The auto- 
mobile manufacturers have been 
working with the vocational schools 
for the past four years. Standards 
are being raised, training programs 
are being modernized and teachers 
are being up-graded .. . The schools 
need more encouragement than we 
alone are giving them... 

“A few months ago L. T. White 
(Petroleum Advisers and API) visit- 
ed us and indicated that the oil com- 
pany people were now interested in 
just such a long-range program. We 
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J. C. HALE, Refiners Transport and Ter- 
minal Corp., Detroit 


have heard nothing further about it, 
but I hope it does not mean that the 
activity has been dropped... 

“Believe me, we have a stake in 
the improvement of service station 
personnel. We realize that some 
service station employe is contacting 
even our very best dealer customers 
about four times as often as dealers’ 
employes. 

“We know that intelligent, sound, 
skillful work and advice from service 
station people can do much toward 
giving our car owners trouble-free, 
economical service from their ve- 
hicles. Conversely, we know that a 
misplaced trust in both advice and 
workmanship can lead to embarras- 
sing troubles between car owners and 
dealers. . . 

“Both the car manufacturers and 
the oil companies must step up their 
training activities . . . I would like 
to suggest a few points that your 
training programs should include: 

“1—Continue promotion and 
follow-up of regular lubrication 
and oil change schedules. (He 
told NPN he was referring to 
recommendations found in car 
owner manuals.) 

“2—-Discourage the diagnosis 
of car troubles when the service 
station is not equipped to make 
such diagnosis. 

“3—Teach service station per- 
sonnel the numerous causes and 
cures for poor gasoline mileage. 

It is not desirable for attend- 

ants to say ‘this model will nev- 

er give good mileage.’ 

“4—Design a good battery 
maintenance program and en- 
courage attendants to at least 
visually inspect the battery 
when the hood is up. Batteries 
are worked hard these days— 
yet they are badly neglected. 
Electrical troubles are usually 
attributed to everything but the 
battery. 

“5 — Explain the need for 
heavy duty oil in many current 


CARL W. GEORGI, vice president, 
Quaker State Oil Refining Corp. 


C. T. DOMAN, national service manager, 
Ford Motor Co. 


engines. There is much misun- 
derstanding on this, with many 
station attendants telling own- 
ers that heavy duty oil is only 
for trucks. Hydraulic valve 
lifter troubles result when heavy 
duty oil is not used. With your 
continued co-operation much of 
this trouble can be avoided. 

“6—A more thorough under- 
standing of cooling systems is 
needed. The present pressure 
cooling systems have led to 
misunderstandings about the 
proper level of coolant to be 
maintained. Antifreeze has been 
wasted and thermostats have 
repeatedly been changed, only 
to find that the radiator was 
being filled beyond the proper 
level.” 


Lubrication Intervals — Carl W. 
Georgi, vice president, Quaker State 
Oil Refining Corp., threw open for 
consideration the change of lubrica- 
tion recommendations from a mile- 
age to a time basis. Declaring that 
“we're not doing as good a job as 





M. E. ST. AUBIN, director, service sec- 
tion, General Motors Corp. 


we could on lubrication mainte- 
nance,” Mr. Georgi said that prevail- 
ing complexities of lubrication rec- 
ommendations confuse the public. 

In view of this tendency, he point- 
ed out, some confusion might be 
eliminated if lubrication intervals 
were changed from a mileage to a 
monthly or seasonal basis. 

Basically, the speaker said, inade- 
quate lubrication maintenance is due 
to carelessness on the part of the 
motoring public and the service man. 
The motoring public is careless be- 
cause it has become confused by the 
number and diversity of lubrication 
recommendations for the average 
passenger car. 

Carelessness among service men, 
he said, results because for the most 
part service men are “at the bot- 
tom of the ladder both as to wages 
and prestige.” A large majority of 
them are neither lubrication engi- 
neers nor mechanics. They are most- 
ly unskilled labor. Because they are 
the lower segment of labor supply, 
there is constant turnover with its 
attendant training problems. Add 
to this the increasing complexity of 
lubrication recommendations and the 
problem becomes more acute. 

Partial solutions to the problem 
may be found by standardizing lubri- 
cation terminology, and standardiz- 
ing lubrication recommendations for 
similar basic components of an auto, 
he suggested. 

Mr. Georgi said he would like to 
see a committee formed made up of 
representatives of the oil and auto- 
tive industry to serve as a common 
meeting place to discuss service 
problems of both industries. 

Getting Trainees—C. T. Doman, 
national service manager, Ford Mo- 
tor Co., told the Lube Committee 
that, “To attract to service work 
young men who first can and will be- 
come high-grade mechanics with po- 
tential for advancement in the dea- 
lership, we should start in high 
school Once the high school 
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principal sees the possibilities in au- 
tomotive service and begins to offer 
automotive courses, we need not fear 
a shortage of capable service people 

Possibly the word ‘mechanic’ 
should be eliminated and replaced 
by ‘service technician’.” 

As an example of what is being 
done by the automotive industry Mr. 
Doman told of a Society of Automo- 
tive Engineers meeting in 1950 con- 
sisting of service department execu- 
tives of the major auto companies. 
The group agreed that “great bene- 
fits could be derived for the motor- 
ing public if it could meet periodical- 
ly and approach such common prob- 
lems as:, 

“Lubrication servicing and change 
periods; 

“Car inspection and equipment; 

“Antifreeze; 

“Brake and coupling fluids; 

“Tire manufacturers’ pressure rec- 
ommendations and gages; 

“Tire alignment and front-end ad- 
justments.” 

Since that time, he said, a definite 
SAE committee has been set up to 
study front end alignment and other 
projects will be undertaken. 


The Consumer Speaks—J. C. Hale, 
Refiners Transport and Terminal 
Corp., explained to the committee 
what complexities in lubrication rec- 
ommendations mean in terms of time 
and money to the fleet operator. Be- 
cause of numerous mileage recom- 
mendations on lubrication for vari- 
ous parts of a truck, and because 
even these recommendations must be 
weighed against the type of service 
which the truck performs, the fleet 
operator must of necessity set up his 
own lubrication schedule, basing it 
upon service requirements and econ- 
omy tailored to the fleet operation. 

C. G. A. Rosen, consulting engi- 
neer, Caterpiller Tractor Co., de- 
clared that progress has been made 
in co-operation between the oil and 
automotive industries, but added 
there is room for even better co- 
operation. Such co-operation, he said, 
will alleviate many problems common 
to both segments. 


Business Meeting — Fred Rosen- 
steel, Texas Co., recommended that 
the study of a proposed industry ad- 
vertising program on automotive lu- 
brication be referred to the API Lube 
education committee, headed by 
George Rounds, Socony-Vacuum. The 
study refers to the first proposal 
submitted at the API Lube Commit- 
tee at its St. Louis meeting a few 
years ago. 

William Murray, program chair- 
man, announced the next meeting 
will be held in Tulsa at the Mayo Ho- 
tel, May 27-28. 

A proposal to promote a “Lubri- 
cate for Safety Week” will be studied 
further, with a report due at the 
Tulsa meeting. 
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for bulk plants 


Milvaco’s P-2915 Line Loading Valve. 
Dual poppet design provides utmost 
ease of operation .. . dual valve 
construction cushions valve 
closing and eliminates shock. 















































for service stations 


Milvaco’s U-141-F Hose Nozzle Valve 
is an pted standard in service 
stations throughout the country. 
“Permadisc” construction 

and “Flo-Control” trigger action 
eliminates kicks and chattering. 



























































for aviation use 


Milvaco’s P-2760 Underwing Valve 
Nozzle is now being used by 

major airlines to speed flight 
operations and eliminate re-fueling 
hazards. Endorsed by Northwest, 
Trans-World and Eastern Airlines! 



























































for tank trucks 


Milvaco’s P-870 Streamlined Truck 
Tank Faucet provides fast, smooth, 
economical operations. Special 
streamlining offers minimum 
resistance to flow, thus assuring 
time-and-money-saving unloading. 


MEE 


MILWAUKEE VALVE COMPANY 
Milwaukee 7, Wisconsin 


NOW IN OUR SIst YEAR OF SERVICE 
TO THE PLUMBING AND HEATING INDUSTRY 
























































e In every fieid of the 
petroleum industry, Milvaco 
products are increasing 
efficiency, speeding 
operations, reducing 
operational hozards. No 
matter what your requirements may be, look 





to Milvaco to provide the right valve 
for the right job! 
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TELEVISION PANEL on oil took place recently over station WFIL-TV, Philadelphia. Moderator of the program was John M. 


Cullough, staff writer on the Philadelphia. Inquirer. The progran, called “Voice of Philadelphia,” 


was sponsored by the local 


OIIC. Panel members are, left to right, Franklyn Waltman, dir2ctor of public relations, Sun OiJ; Mr. McCullough; W. D. Nel- 
son, Gulf Oil; and E. M. Howard, American Oil 


B. E. Rawlings 
has been appoint- 
ed manager of 
lubricants and 
wax marketing 
for Cities Serv- 
ice. 

A member of 
the Cities Service 
organization since 
1927, Mr. Raw- 
lings has served 
as construction 
engineer, indus- 
trial oil engineer, 
retail sales manager, industrial oil 
Sales manager, sales promotion man- 
ager, lubricant sales manager and 
sales training director. 

He is a member of the Society of 
Automotive Engineers, Society of 
Lubrication Engineers and a mem- 
ber of the API's lubrication com- 
mittee. 

Mr. Rawlings is a resident of Gar- 
den City, L. I. 


A. Douglas Murphy, chairman of 
the Packaging Advisory Committee 
of Jersey Standard, has been elected 
chairman of the Petroleum Packag- 
ing Committee of the Packaging In- 
stitute. The committee is made up of 
34 member oil companies and is con- 
cerned with design, specifications and 
standards for containers for petro- 
leum products. 


Mr. Rawlings 


Stuart Forbes is now assistant 
manager of Ethyl Corp.’s central re- 
gion, with headquarters in Chicago. 

A native of Flint, Mich., and a 
graduate of the University of Mich- 
igan, Mr. Forbes was formerly re- 
sident manager in Philadelphia. He 
has been with Ethyi since 1938. 

Robert W. Richardson has been ap- 
pointed Ethyl’s sales representative 
for the Philadelphia area. Mr. Rich- 
ardson had been serving as a field 
engineer throughout New England and 
Pennsylvania. 

* * * 


John Y. Powell, vice president and 
general manager ef Manhattan Mer- 
cantile Corp., Everglades, Fia., in- 
forms us that the company has just 
erected a new bulk plant at Im- 
mokalee, Fla., and built a new service 
station there. 

The company’s president, Barron 
Collier, Jr., and vice president and 
treasurer, Miles Collier are both avia- 
tion enthusiasts and commute by plane 
from their homes in Palm Beach to 
the office in Everglades. 


* * * 


Earl Jensen, captain of the tug- 
boat, Bill Endter, op-rated by the 
Morania Oil Tanker Corp., was re- 
cently presented with a bronze plaque 
honoring him and his crew for rescu- 


“ing stranded passengers aboard a 


crashed Northeast Airline plane in 


the East River, New York, on Jan. 14. 


E. W. Endter, California Oil presi- 
dent, for whom the tugboat is named, 
made the award. The ceremony took 
place aboard the boat at California 
Oil’s Perth Amboy, N. J. dock. 


* * - 


Gregg Burkhalter, former assistant 
division director at New Orleans for 
Gulf Oil, has joined the Office of Price 
Stabilization as chief of the lube and 
asphalt price section, Petroleum 
Branch. 

Mr. Burkhalter replaces Benjamin 
Goldberg, who was promoted several 
months ago to chief economist of the 
Export-Import Division. 

Herbert Given, formerly with Tide 
Water Associated, has been acting 
chief of the section. 


baal * * 


New vice president in charge of 
sales for Western Oil and Fuel Coe., 
Minneapolis, is T. B. “Tom” Murphy. 
Mr. Murphy will be in charge of set- 
ting-up Western Oil’s expansion pro- 
gram that will follow completion of 
the new $7,000,000 International Re- 
fineries plant at Wrenshall, Minn. 

He has been active in petroleum 
marketing for 31 years and for the 
past three years has been general sales 
manager for Deep Rock at Tulsa. 

Mr. Murphy will reside with his 
wife and three daughters in South 
White Oaks, Edina, Minn. 
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Performance... “Stylish”... Style and 
but no style but poor performance performance 


Just as you choose a fine watch... 


choose RAPIDAYTON 


You want to be certain that the 
gasoline pump you choose not 
only has a good appearance but 





gives good performance as well. 
Performance meeting the most 
exacting standards has been given 
the people who have purchased 
the Series 1500 RAPIDAYTON. 
This pump has established new 
trends in beauty of external design 
combined with an amazing ac- 
cessibility toall component parts. 
In addition, RAPIDAYTON in- 
cludes ease of installation, better 
merchandising service and lower 
maintenance costs. 


If you are contemplating new 


gasoline pump installations it 
will pay you to find out all about 
RAPIDAYTON. We welcome 
your inquiries. 











PATENTS PENDING 


fj 


SERIES 1500 COMPUTING PUMPS 


THE DAYTON PUMP & MANUFACTURING COMPANY ° DAYTON, OHIO 
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DISCUSSION was on a lively note among these directors of Northwest Petroleum 

Assn. attending the recent Minneapolis convention. They are, left to right, Irv Talle 

of Albert Lea, Minn.; Ross Page of Cavalier, N. Dak.; Robert Bender of Brainerd, 
Minn.; and John Decker of Minot, N. Dak. 





DIRECTORS of the Northwest Petroleum Assn., discuss activities of the recent Minne- 
apolis convention. Left to right, R. T. Adams of Fisher, Minn.; Oscar Hilmen of Ber- 
wick, N. Dak.; John Kuether of Milaca, Minn., and Ed Kopplin of Litchfield, Minn. 





FORMER PRESIDENT of Northwest Petroleum Assn., John Bero, center, tells two 
new directors what their duties will be. They are Lloyd Penrose, left, of Parkers 
Prairie, Minn., and C. A. Nelson of Mankato, Minn. 


RE-ELECTED OFFICERS of the Northwest Petroleum Assn., are, left to right, H. F. 
Horning of Minneapolis, secretary; N. R. Distel of Le Sueur, Minn., treasurer; C. H. 
Arnold of Fargo, N. Dak., president, and Myles Hall of Duluth, vice president 


Charles E. Spahr, vice president in 
charge of transportation for Standard 
of Ohio, is on the job now as director 
of PAD’s Supply and Transportation 
Division, replacing George A. Wilson, 
president of Interstate Natural Gas. 

Joseph D. Harnett has been named 
assistant manager of Sohio’s trans. 
portation department at Cleveland 
and will be responsible for all of the 
company’s transportation activities 
while Mr. Spahr is in Washington. 

Mr. Harnett has been with Sohio 
since 1941. In 1944, he became 
assistant chief engineer of Sohio Pipe 
Line Co.in St. Louis. He was made 
general superintendent of pipe line 
operations in 1947 and in 1950 took 
on additional responsibilities, report- 
ing directly to Mr. Spahr. 


* - > 


Harold A. Spies, vice president of 
Van Exner Oil Co., Clyde, N. Y., re- 
ports that the company is in the proc- 
ess of building a new pump house 
and installing three new electric 
pumps. Mr. Spies is the town’s civil 
defense director. 


* « * 


Carl Bolte, vice president of Bat- 
tenfeld Grease and Oil Corp., Kansas 
City, has been named an industry 
vice chairman of the National Ad- 
visory Board that has been estab- 
lished by the Small Defense Plants 
Administration to aid in speeding 
and co-ordinating on-the-spot service 
and assistance to small business. 


* * * 


Dan Dugan, Dan Dugan Oil Trans- 
port Co., Sioux Falls, S. D., is chair- 
man of the National Advisory Com- 
mittee for the nationwide fleet super- 
visory training program. 


. * * 


D. S. Bixler, aviation sales manager 
for Sinclair Refining, New York, will 
serve as vice chairman of the Aviation 
Advisory Committee of the American 
Petroleum Industries Committee, suc- 
ceeding F. F. Vaughan. 

Mr. Vaughan, former aviation sales 
manager of General Petroleum, Los 
Angeles, has left the company to 
enter the field of chemical engineer- 
ing. 


+ * * 


Robert T. Haslam, former vice pres- 
ident and director of Jersey Standard, 
has been elected a member of the 
board of directors of the Dewey and 
Almy Chemical Co. 


+ oa * 


David H. West, formerly with Jer- 
sey Standard, is now director of 
PAD’s Foreign Supply and Transpor- 
tation Division, succeeding John A. 
Walstrom of Asiatic Petroleum. 
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IN THE RING 
OR ON THE ISLAND 











BOWSER SIAMESE ROL-WAY 


... is the 2-HOSE fighter for MORE business for YOUR station . .. serves 
2 SALES SPOTS at once... handles more gallonage in less space. 


@ May we send you the 2-car pump story? 


"BONS rR BOWSER, INC., 1301 Creighton Avenue, Fort Wayne 2, Ind. 
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COMING MEETINGS 


Diltinois P. Asen,, Hotel Sher- 


etroleum Marketers 
man, Chicago, March 11-13. 
Texas Oil Jobbers 


Assn., Inc., Adolphus Hotel, 
Dallas, Tex., March 12-13. 
Ohio Petroleum Marketers Assn., annual con- 
vention and marketing exposition, Deshier- 
Wallick Hotel, Columbus, Ohio, March 18-20. 
National Oj) Jobbers Council, spring meeting, 
General Oglethorpe Hotel, Savannah, Ga., 
March 23-26. 


Petroleum Packaging Committee of the Pack- 
Institute, Ritz-Carlton Hotel, Atlantic 

City, N. J., March 31. 
estern Pet Refiners Assn., annual 
meeting, Plaza Hotel, San Antonio, Tex., 
March 31-April 2. 


APRIL 


Michigan Petroleum Assn., spring meeting, De- 
troit-Leland Hotel, Detroit, April 1-2, 

Society of rication ° 

7th annual convention and lubrication ex- 

- Hotel Statler, Cleveland, O., April 


Oll-Heat Institute of America, Inc., annual 
exposition and convention, Exposition Hall 
and Benjamin Franklin Hotel, Philadelphia, 
April 14-18. 

National Petroleum Assn., 49th semi-annual 
meeting, Hotel Cleveland, Cleveland, O., 
April 16-18. 

American Petroleum Institute, third annual 
Products Pipe Line Conference, Blackstone 
Hotel, Fort Worth, Tex., April 20-24. 

American Petroleum Institute, safety & fire 

protection committees, Hotel Texas, Ft. 

Worth, Tex., April 21-24. 

of Eastern Petroleum Credit 

Managers, Hotel Wm. Penn, Pittsburgh, 

Aprfl 22-24. 

t Petroleum Assn, of America, mid- 
year meeting, Derhler-Wailick Hotel, Colum- 
bus, Ohio, April 28-29. 

Indiana 





Assn., es 
spring convention, Ven Orman Hotel, Fort 
Wayne, Ind., April 30-May 1. 


MAY 


Fuel Ol! Distributors Assn. of New Jersey, 
annual convention, Berkeley-Carteret Hotel, 
Asbury Park, N. J., May 1-2. 

Ivania .» Bedford Springs 
Hotel, Bedford, Pa., May 1-8. 

N Gasoline Assn, of America, annual 
convention, Houston, Tex., 2. 

National Dixie Distributors, Inc., Majestic 
Hotel, Hot Springs, Ark., May 2-3. 

Interstate Ol © 


Commission, spring 
meeting, Westward Ho Hotel, Phoenix, 
Ariz., May 9-10. 

State Petroleum Assn., annua! con- 
vention and trade exhibit, Hotel Roosevelt, 
New York, May 12-13. 

Liquefied Petroleum Gas Assn., annual con- 
vention and trade shéw, Palmer House, 
Chicago, May 12-14. 

American Petroleum Institute, Division of Re- 
fining, St. Francis Hotel, San Francisco, 
May 12-15. 

National 


sesh Truck Carriers, Inc., Hotel del 


, Calif, May 14-19. 
Florida Petroleum Marketers Assn., Orlando, 
Fia., May 16. 

American 


Petroleum Institute, Division of 
Marketing, mid-year meeting, The Copley 
Plaza, Boston, May 18-19. 

Wyoming Otl Jobbers Asen., Townsend Hotel, 
Pee ae Wyo., May 20. 

Assn. of Battery Manufacturers, 
es Hotel, New Orleans, La., May 
21-23. 

Ol Industry Information Committee, St. Fran- 
cis Hotel, San Francisco, Calif., May 21-23. 

Virginia Petroleum Jobbers Assn., John Mar- 
shall Hotel, Richmond, Va., May 22. 

Virginia Ol1 Men's Assn., ” Jefferson Hotel, 
Richmond, Va., May 23. 

North Carolina Ol1 Jobbers Assn., spring con- 


vention, Carolina Hotel, Pinehurst, N. 
May 25-27. 





JUNE 


Society of Automotive Engineers, summer 
meeting, The Ambassador and Ritz-Carlton, 
Atlantic ag Be June 1-6. 

Crude Ol) Assn., annual 
meeting, Mots" William Penn, Pittsburgh, 
June 5-6 
‘estern Petroleum Refiners Assn., regional 
meeting, Wichita, Kansas, June 5-6. 

National Fire Assn., annua) meet- 
ing, Hotel Statler, New York, June 9-13. 

American Petroleum Institute, Division of Pro- 
duction, midyear standardization conference, 
Brown Palace Hotel, Denver, Colo., 
9-14. 


American Society for Testing Materials, annual 
meeting, New York, June 22-27. 


STEADY JOBS—Fifty years of service with Tide Water Associated were celebrated by 
E. (Nick) Whitehead (center), fuel oil sales manager, and Walter A. Sloan (right), 
regional treasurer, the first employes of the company’s western division to serve to 
a golden anniversary. President William F. Humphrey (left) congratulates the pair, 


feted recently at the Bohemian Club, San Francisco. 


Mr. Whitehead, a University of 


Southern California graduate who joined Associated Feb. 1, 1902, was the company’s 
first salesman. Mr. Sloan was first employed by Associated Oil Co. as treasurer on 


Jan. 20, 





George R. Urich, president of 
Urich’s Serve Yourself Stations, 
Whittier, Calif. tells this one on 
himself. 

“My sales manager, Hugh 
Lacy, was <tanding on the side- 
walk watching the construction 
of one of my stations. A stran- 
ger stepped up beside him and 
said, ‘Who is building this sta- 
tion?’ Mr. Lacy replied, ‘The 
Ben Hur Oil Co.’ (the name un- 
der which I used to operate). 
With a sigh of relief, the stran- 
ger said, ‘Oh, I thought maybe 
it was being built by that 
blankety blank Frank Urich.’” 

Mr. Urich relates another in- 
cident about a stranger, who, 
not knowing Mr. Lacy’s iden- 
tity, told him confidentially 
that Frank Urich was a front 
man for Standard Oil and was 
drawing a salary of $1,000 a 
day, and could produce docu- 
mentary evidence to prove it. 

Mr. Urich says he is anxious 
to meet this stranger, ‘because 
if he has any such connections, 
I want to get that job!” 








1902 


M. L. Haider will take over as de- 
puty co-ordinator of the world-wide 
producing activities of Jersey Stand- 
ard on March 1. 

Former director and vice president 
of Imperial Oil, Ltd., Mr. Haider was 
recently elected president of the 
American Institute of Mining and 
Metallurgical Engineers. 
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H. W. Sanders, vice president and 
treasurer of the Union Oil Co., with 
headquarters in Los Angeles, has 
been named a director of Broad- 
way Federal Savings and Loan Assn., 
Los Angeles. ‘ 
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More 


and 
more 
Sales 


Monsanto has increased its production of 
Santodex, the viscosity index improver for 
lubricating oils. This helps you increase your 
sales—helps you gain the profit-making 
advantages of dual grading. 
Santodex enables you to: 
1. Use lighter viscosity stocks more 
effectively 
_ 2. Meet specifications requiring 
high viscosity indexes 
Santodex in your lubricants gives these 
benefits to your customers: 
1. Easier starting of cold engines at low 
atmospheric temperatures 
2. Greater protection against engine wear 
at high and low operating temperatures 
3. Better piston ring sealing 
4. Economical oil consumption 


For details and samples of Santodex, write 
MONSANTO CHEMICAL COMPANY, 
Organic Chemicals Division, 1700 South 
Second Street, St. Louis 4, Missouri. 
Santodex: Reg. U. 8. Pat. Off. 


SANTODEX 


MONSANTO 


CHEMICALS ~ PLASTICS 


SERVING INDUSTRY...WHICH SERVES MANKIND 





ABOUT OIL PEOPLE 





C. Z. Hardwick, director, vice president, Ohio Oil Co. 


C. Z. Hardwick Directs Oil's Public Relations Program 


C. Z. Hardwick, director and vice president of refining 
and marketing, Ohio Oil Co., is the first non-professional 
public relations man to become national chairman of the 
Oil Industry Information Committee. 

Mr. Hardwick’s long and active participation in the oil 
industry’s public relations program is backed by his firm 
belief in the superiority of the American system of pri- 
vate enterprise. Despite the methods and tools that have 
been developed to tell the oil industry’s story to the pub- 
lic, he believes the program can be accomplished only 
with the wholehearted support and participation of the 
vast numbers of men and women of the industry itself. 
Therefore his prime objective for 1952 is recruiting the 
manpower to do the big job. 

Mr. Hardwick served as chairman of the OIIC in Ohio 
in 1949 and headed the Ohio-Kentucky-Tennessee District 
the following two years. He is also a member of API's 
Board of Councillors and the general marketing com- 
mittee. 

Born in Bluffton, Ohio, in December, 1900, Charles 
Hardwick graduated from the International College, 


64 


School of Commerce at Ft. Wayne, Ind., and then joined 
Ohio Oil as a clerk in the Haynesville, La., office. In 
1925 he was sent to Shreveport to become assistant 
cashier and three years later was transferred to Robin- 
son, Ill., as cashier in charge of the company’s refining 
and marketing accounting offices. In March, 1934, he 
was moved to the general office at Findlay, Ohio, and 
took on responsibilities in a new field, as assistant man- 
ager of the refining and marketing department. He be- 
came manager of that department and a vice president 
in September, 1945. He has been a director since 1948. 

Probably one of the most outstanding of his many civic 
activities has been his work with youth organizations, 
particularly the Boy Scouts of America. He recently re- 
ceived the Silver Beaver Award for distinguished service 
in helping boys. 

Mr. Hardwick was married in 1922 to Constance Wise. 
They have two daughters, Mrs. R. B. Jackson of Findlay, 
and Mrs. D. W. Smith of San Diego, Calif., and two 
grandchildren, William Hardwick Jackson and Barbara 
Jackson. 
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hat the Maker 





@ For maximum protection under all driving conditions, 
many automobile manufacturers today recommend use 
of heavy-duty motor oil in their cars. 





Mobiloil more than meets the requirements for 
a heavy-duty motor oil as outlined by American 
Petroleum Institute and recognized by Society 
of Automotive Engineers . . . plus famous Triple- 
Action for top performance: 


HIGH “’V. 1.“’— (high viscosity index )—for mini- 
mum change in body over broad range of tempera- 
tures—vital for modern engines with closer-fitting 
parts, higher operating temperatures. 


ANTI-ACID—special anti-acid agents to give high 
oxidation stability —greater protection against 
corrosion of engine parts. 


HIGH DETERGENCY—plus dispersive properties 
—to help hold deposit-forming materials in sus- 
pension—keep engines clean ...especially im- 
portant for engines with hydraulic valve lifters. 


Why Sell Anything Less, 


Mobiloil -World's Largest Seller—at the Sign of Friendly Service! 


SOCONY-VACUUM Ol COMPANY, INC., and Affilictes: MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 
NEW YORK 4, N. Y.—26 Ln ag 5, ‘ Buren Avenue KANS. rand Ave «+ DETROIT 33 
&. ¢ BALTIMORE 18, MARY 1914 North Charles St ¥ : vd. . LOUIS 8, MISBOURI—4140 Lindell 
1, WISCONSIN—907 South First St. « CLEVELAND 1 Bivd. DALLAS 1, 2 Co., Magnolia Buildina. 
Bocony-Vacuum maintains many other conveniently located service offices to give you close and fast cooperation 





> WEATHER-PROTECTED 


for long-lasting beauty . 


a 


oat * 


Selecting the finish for Gilbarco 

Calco-Meters was not a matter of 

guess-work or cost-per-gallon. 

, Laboratory\tests and analyses were 
, made, of course, but in addition 

forty-three different enamels, products of the country’s 
ten leading enamel manufacturers, were actually weather- 
tested for a solid year . . . in the sleet and snow of the 
north, in the blistering heat and corrosive salt air of the 
tropics. Only then was the finish finally selected. 


Such unremitting effort to be sure that nothing but the best 
goes into Gilbarco Calco-Meters is the reason why they 
are your first choice to last. 


Gilbert & Barker Mfg. Company 
West Springfield, Mass., Toronto, Canada 





